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How Dirty Can Crankcase Oil Get? 
Making Fuel Oil Budget Plan Work 
What Is Best Truck Service Plan? 


Direct Delivery Helps Consignee 





| k! 
i Now you can attract “new” customers—turn them 
into “steady” customers! Because now for the first 
® time you can offer them more efficient, more de- 


pendable wheel balancing service! Yes, with the 
new Alemite Electronic Wheel Balancer you bal- 
ance wheels the quick, modern, electronic way — 
in true running position —right on the car! 


Keeps your customers satisfied . . . because you're 
protecting their investment! The tires you sell 
them will wear up to 30% longer when wheels 
are balanced. 


a : ' 
Helps you sell more new tires, too! Balancing 
wheels gives you a perfect opportunity to inspect 
and check your customer’s tires. To point out dan- 
ger signs of wear and tear. To recommend and sell 


more new tires than you ever thought possible. 
Don’t miss another day’s extra business! Find out 


| —today—what an Alemite Electronic Wheel Bal- 
nl ancer can do for your profits! Write to Alemite, 


Dept. K-23, 1826 Diversey Parkway, Chicago 14, IIl. 


Only ALEMITE Balances Wheels oeugapiada 


The new Alemite Electronic Wheel Bal- 
ancer does what no other wheel balancer 
can do... Corrects both up and down and 
side to side unbalance—right on the car— 

at operating speeds up to 100 miles an hour! 
12 | Registers vibrations as small as 2/1000 of 


Kinetic 2 an inch at all speeds! 


©) 
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NEW! “Dual sensitivity” Meter insures 
greater accuracy for passenger cars, 
trucks and buses. Big swivel-mounted 
dial tells degree of unbalance. Strobo- 
scopic lamp, also swiveled, shows points 
of unbalance. Improved, easier-to-use vi- 
bration pickup. 

The new Alemite Wheel Balancer is compact, streamlined, 
rugged and fully portable . . . can be used indoors or outdoors! 


ALEMITE 


REG. U.S. PAT. OFF. 
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CRANE Packless 
Diaphragm Valves . 


SCREWED ENDS, UNLINED Sizes 4 to 2 in. 


Now Available in 
New Materials ===—=20—~"~ 


FLANGED ENDS, UNLINED Sizes % to 6 in. 


Cast Iron, Aluminum, or 18-8 Mo body and disc. 
Furnished with neoprene, Buna N, and natural 
WORKING PRESSURES — up to 150 pounds. Water, air, 
oil, or gas, 180°F. maximum temperature, depending on rubber diaphragm and disc insert. 


valve size end meterials. FLANGED ENDS, LINED Sizes 1 to 6 in. 


Cast Iron body only. Lined with neoprene or 


You asked for it—and now Crane gives you this outstanding hard natural rubber. Disc coated with neoprene 


Diaphragm Valve in a new wide choice of body, disc insert, or soft natural rubber. ° 
and diaphragm materials—in unlined or lined patterns. Other body and disc materials, as well as lin- 
Whichever is specified, Crane design gives you important ings, available on special order. Also sliding 


advantages including—long diaphragm life . . . positive shut- ee ee ee 
off in case of diaphragm failure ...less resistance to flow 
with minimum pressure drop... easy operation . . . simpli- 
fied maintenance at lowest upkeep cost. 


Full specification data is in your new Crane 53 Catalog— 
or ask your Crane Representative. 


CRANE VALVES 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Ill. 
Branches and Wholesalers Serving All Industrial Areas 


VALVES © FITTINGS © PIPE * PLUMBING © HEATING 
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KAMLOKS positive seal all along the line assures greater 
safety in handling any type of liquid. A perfectly tight no leak 
connection is made in seconds by sliding coupler over adaptor, 
then pressing cam levers. No threads to engage, no twisting 
friction against gaskets, no tools required. KAMLOKS pro- 
vide long years of economical trouble free service. 

Available in any combination to meet coupling requirements 
in sizes from %" to 4” inclusive. Sizes 4" to 3” precision ma- 
chined of special hard wear resistant bronze. 4” size of hi-tensil 
OPALUMIN, (OPW hi-tensil aluminum alloy, as strong as 
bronze, one-third the weight)—4” in bronze on special order. 


Parts A, E, F, are interchangeable with parts B, C, D, G, H, 
in the same size. 


Bulletin -3 for OPW CORPORATION 


the KAMLOK Story a 2735 COLERAIN AVE. @ CINCINNATI 25, OHIO 
 \ 


Valves ®@ Fittings @ Assemblies @ For Handling Hazardous Liquids 
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Every Globe model is thoroughly field tested before it gets the final OK. In 
component part is thoroughly inspected (tempered grids at right) before 


Cael 


mt 
r 


— every 


ing assembled. 


How GLOBE creative engineers gave 
battery grids longer service life 


* egmpeaneerncat when a high percentage of premature 

battery breakdowns were caused by grid failure... 
failure due to acid action and/or the construction and 
anchoring of the grid itself? 

That was before Globe engineers developed V-shape 
bars and interlocking construction. That was before they 
pioneered the tempered grid. 

Today, Globe-built batteries have great inherent in- 
ternal strength which minimizes shock and vibration. 
Today, the tempered grids in Globe-built batteries have 
pebble grain to provide a stronger bond with the super- 
active oxides. 

As a result of this creative engineering, Globe-built 
batteries offer far longer life . . . far better service. 


The solution of this problem is another graphic ex- 
ample of how Globe creative engineering is constantly 
leading the way toward improving standards of battery 
performance. 


What's your battery problem? 


Today, virtually any gasoline 
or diesel engine requirements, (/ 
in a variety of case materials “““—~ "=~ 
and a wide choice of separators, =< 
are available to meet your battery needs. 


Whether you're an original equipment manufacturer 
or mass merchandiser, you can benefit by having Globe 
custom-engineered batteries. 


MILWAUKEE, WISCONSIN 


Battery Production Plants at: ATLANTA, GA. © BOSTON, MASS. © CINCINNATI, O. © DALLAS, TEXAS © EMPORIA, KANS. ® HASTINGS-ON-HUDSON, 
N.Y. © LOS ANGELES, CALIF. © MEMPHIS, TENN. © MINERAL RIDGE, O. © OREGON CITY, ORE. © PHILADELPHIA, PA. © REIDSVILLE, N.C. 
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Behind Our Hecdlines 


One of the things which makes the work of an NPN staff 
man enjoyable is the interesting people he meets while on as- 
signment. 


People for example like Andy Guerth, the consignee at 
Banning, Calif., whom our Pacific Coast editor Frank Breese 
interviewed for a story on p. 48 in this issue. 


Now, there’s a fellow for you. Started out to be a watch- 
maker and actually worked at it for two years, when—for some 
reason or other—he up and decided that he preferred truck 
wheels to messing around with the insides of a watch and so 
became a driver for the old California Petroleum Corp. That 
would be back in about 1927, and Andy’s been in the oil busi- 
ness ever since—as driver, salesman, station supervisor and, 
for the last 22 years, as a Texaco agent. 


Andy told our Mr. Breese that he “jumped” at the chance 
when the deal offered itself at Banning, in 1931. Nor, ap- 
parently, has he stopped jumping since, if we read the signs 
aright, because what started as a puny enterprise, with only 
a thousand gallon tank truck and 15,000 gals. of business, is 
now a successful consigneeship handling about a quarter of a 
million gallons per month. 


You sort of wonder where he’d get time, but, like many an- 
other oil marketer, Andy Guerth in the past busy years has 
found it possible also to be a really up and doing citizen of 
his community. He’s served on the city council, the planning 
board and on the water board besides belonging to several fra- 
ternal and service clubs. 


As for recreation, what he doesn’t get on the 112-acre al- 
mond ranch which is Guerth’s home, he gets by going deep-sea 
fishing in his own cruiser, Katherine II. Mrs. Guerth also is a 
fisherman—and possibly a better one. At least she won a com- 
petition for female Isaak Waltons at Balboa last year by haul- 
ing in an albacore weighing nearly 30 pounds. 


There are three Guerth children—Katherine, 13, a son An- 
drew, 19, and another son Don, 23, who just recently returned 
stateside after 20 months in Korea. 


Andy Guerth himself is a youthful 47 and living testimony 
—according to our Mr. Breese, who may be somewhat prejudiced 
—to the health-giving qualities of the climate around Banning. 
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GET THE FACTS 


about the WHITE <jelele) 


ANO SAVE 








TRENTON OIL CO., Trenton, N. J., 

saves delivery time with this extra- 

capacity White 3000, Outstanding «Ey 
maneuverability in congested areas : a 
and city traffic save driving time, AMOS 


permit more deliveries per day. 


TRENTON OIL ¢ 


FIND OUT what the White 3000 does in your 
business. See what its modern design means to 
you in the way of more deliveries per day... in 
less time . . . at lower cost. 

Here is new maneuvering ease ... new loading 
and unloading time savings ...new energy-saving 
design that makes the driver a better driver and 
a better salesman. 

Its exclusive power-lift cab saves maintenance 
time and cost. And its White Quality means lower 
operating cost .. . longer life. 


Get this Scientific Truck Evaluation 
from your White Representative . . . Today! 


Call your White Representative for a complete evalua- 
tion of your truck operations. It will tell you the factual 
story of efficiency and economy tailor-made to your 
own delivery service. It means money saved . . . delivery 
costs reduced ... in your business! 


FOR MORE THAN 50 YEARS THE WHITE MOTOR COMPANY 
THE GREATEST NAME IN TRUCKS ; Cleveland 1, Ohio 
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AHEAD OF THE NEWS 





MATERIALS DECONTROL—Look for considerable 
scrapping of materials controls during the second 
quarter—even before Defense Production Act ex- 
pires. First step on most of these decontrols will be 
“open-ending” procedure whereby a manufacturer 
with any space left on his books after priority or- 
ders are scheduled can take orders from anyone. Of- 
fice of Defense Mobilization (which absorbed Defense 
Production Administration) has decided against start- 
ing even the preliminary steps for third quarter al- 
lotments, figuring present system will not be used 
then even though some form of controls are con- 
tinued. 


TWO STRIKES ON FTC—Some attorneys familia’ 
with the “Detroit Case” are confident the Federal 
Trade Commission’s recent ruling against Standard 
Oil Co. of Indiana is headed for a reversal either at 
the hands of the court of appeals—which previously 
had stated it felt Indiana Standard had acted in 
“good faith’—or at the hands of the FTC itself. It 
has been pointed out that the FTC vote was 3-2 
and that if President Eisenhower were to appoint a 
“conservative” to replace Commissioner John Carson, 
who is serving an expired term, the scales could be 
tipped to the present minority, making it the ma- 
jority. If the new member agreed with Commission- 
ers Albert A. Carretta and Lowell B. Mason, they 
could reverse the current FTC ruling. 


TRUCK LEASING PLAN—Through a subsidiary 
set up especially for the purpose, a long-established 
truck manufacturer is starting to lease its vehicles 
to users of fleets of three to 30 in such a way as 
to relieve them of all operating problems except hir- 
ing and management of drivers. It will tailor trucks 
and arrangements to fit the individual business, and 
expects to find “a big field’ among oil jobbers and 
distributors. A double-edged advantage of the plan 
is being emphasized—the truck user’s working capi- 
tal is released from investment in vehicles, and the 
cost of leasing the trucks is a tax-deductible item of 
expense. The fixed weekly charge, plus mileage, re- 
flects a carefully worked out preventive maintenance 
plan, and cost accounting carried out to “the fifth 
decimal.” 


TEXAS JOBBER BILLS—Oil jobbers in Texas be- 
lieve chances are still good for passing of legislation 
during current session of Texas legislature which will 
license them as distributors. Companion bills are 
scheduled for committee hearings Feb. 16. One is 
House Bill 26, the other Senate Bill 8. 
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FREIGHT RATE ALLOWANCE—There are indica- 
tions that Midwest supplying companies are prepar- 
ing to grant increased freight rate allowances to 
jobbers who operate their own transports. A promi- 
nent jobber attending last week’s convention of the 
Missouri Petroleum Assn. surveyed various suppliers 
and learned that at least two of them already have 
upped the freight rate allowance for jobbers. Others 
said they expected to take similar action soon. Trans- 
porting jobbers point out that railroads have had 
two recent increases of 6% and 9% because of higher 
operating costs, and that jobter costs have risen in 
the same manner. 


NEXT YEAR’S ANTIFREEZE—Oil marketers who 
hope to sign up their service station operators in ad- 
vance for next year’s supply of antifreeze had bet- 


- ter plan to offer some special inducements. Following 


a winter season when all kinds of antifreeze 
were in plentiful supply, and when a large part of 
the antifreeze marketing area experienced relatively 
mild weather, there is first, the problem of carryover 
stocks on dealer hands; and second, various premi- 
ums and bonuses being put forth by antifreeze manu- 
facturers. It looks like more of a merchandising 
problem than has been the case in recent years. 


RAIL TACTICS?—Tank truck operators are suspi- 
cious that railroads aren’t pushing too fast various 
proposals for securing legislation to eliminate Sec. 2 
of the Interstate Commerce Act which permits reduced 
rates on government traffic. The truckers claim that 
railroads “don’t want to lose this powerful tool with 
which they have taken much business from the truck- 
ing industry, particularly tank trucks.” Earlier, the 
rails had indicated willingness to go along with the 
truckers in seeking elimination of rate-cutting author- 
ity, and maintaining rates at authorized levels on all 
traffic. But now the rails apparently are willing to 
take smaller revenues in the hope of getting more 
business. 


SAFETY RULES—Petroleum refiners can be expected 
to again oppose a new proposal for letting the govern- 
ment get its heavy hand in prescribing and admin- 
istering industry safety regulations. Such a bill (S. 
368) has been reintroduced by Senator Murray (D., 
Mont.). His identical bill of last year got no place, 
following adverse testimony by National Petroleum 
Assn. and representatives of other industries. 





More and More jobbers 


Your Conoco Man 
Is Your Helpmate 
to a Better Business 


Get to know the 


Conoco Man. You'll be interest- 


ed in fuller details about the 
“CONOCO PROFIT PACKAGE”’.. . 
and the bigger profits it holds 
for you. And you'll see for 
yourself that the Conoco Man 
is a grand guy for you to know 
High pressure? No! Interfere 
with your way of doing 
business? Never! But if it’s 
more nioney you’re after, look 
into the “Conoco Profit 
Package’”’ soon. You'll be glad 
you did! 


Conoco Man H. P. Dodson 
of Madison, Tennessee 


Conoco Profit Package” 


NATIONAL PETROLEUM NEWS 





swinging tc CONOCO 


se ae pi Se ae 


oe Conoco Touraide—America’s outstandingly different, 
free personalized travel service. Tailor-made to fit every 
trip. A tremendous sales-builder. And only Conoco 


Dealers get the profitable extra business Touraide trav- 
elers bring. 


Multimillion-Dollar Advertising — national @ Complete TBA Program — B.F.Goodrich 


and local advertising that sells Conoco .. . 
sells the service of the men who handle 
Conoco products. In newspapers, farm pa- 
pers, magazines, on billboards, radio and TV. 


Top-Quality Products—two famous Conoco 
gasolines . . . a full line of superior Conoco 
greases and lubricants . . . two great Conoco 
anti-freezes . . . and the new super sales- 
maker throughout the nation— Conoco Super 
Motor Oil. 


Products—here’s the money-making answer 
to dealers’ demands for top-flight TBA. Con- 
oco’s complete TBA line features the sales 
appeal of famous B. F. Goodrich products. 


Powerful Merchandising and Promotion 
Support—specially trained and skilled Conoco 
Merchandisers to help boost service-station 
business . .. Conoco’s new Credit Check Book 
for speedy, easy, transactions. Display signs, 
dress-ups, frequent sales promotion materials. 


@A Great Company and a Leader in Research—Continental Oil 
Company is a fine, friendly company that understands your prob- 
lems . . . and gives its help to assure your success. It has 77 years 
of sound progress behind it and some mighty important plans 
ahead. Conoco products are developed by one of the greatest 
research teams in the petroleum industry. In fact, Conoco, today, 
has over 100 exclusive patents to its credit! 








PLUS many more sales-building, customer-making _ line of Conoco products and services—or by selling 
items in the “Conoco Profit Package.”’ These mean Conoco Super Motor Oil in any of the 48 states. 
a more profitable business for you with the full Look into this “Profit Package” now! 





ASK THE CONOCO MAN 


Call or write him today: Continental Oil Company — Albuquer- 
que, Butte, Chicago, Denver, Fort Worth, Houston, Kansas 
City, Lincoln, Los Angeles, New York, Oklahoma City, Salt 


Lake City, or Ponca City, Oklahoma. 


© 1958 Continenta! Oi! Company 


to work for YOu : 


FEBRUARY 11, 1953 























HE DOES HIS OWN SELLING RIGHT AT THE STATION . . . 1. Hard-selling, colorful 
announcement banner. 2. 38 x 50 station posters. 3. Special hand-out folders. 4. Im 
pressive station disploys. He uses them all to increase station sales. 


HERE’S HOW CITIES SERVICE DEALERS USE 
EVERY SALES HELP AVAILABLE TO THEM! 


Top-Notch Advertising and Promotional 
Material Plus Dealer Salesmanship Mean 
Increased Sales At The Station. 


When you put together a combination of the finest products, 





the best and the most in advertising and sales promotion, 





plus dealer enthusiasm and salesmanship . . . you've got 


PERSONAL MAILING PIECE TO CUSTOMER'S DOOR. to win. 
Prepared by Cities Service and signed and mailed by the 
dealer, mailing pieces covering spring and winter change- 
over, plus special services, help boost station business. 


And Success is the story of all Cities Service Dealers. 
They've got the combination and, with it, they’ve opened 
the door to an onrush of sales that amazed even the most 
optimistic. 

Cities Service has stood squarely behind its dealers and 
distributors, and always will, providing every help that 


spells high profits and successful business for them. 





DEALER AND COMPANY... 
ONLY AS GOOD AS EACH OTHER! 


ENTHUSIASTIC SELLING BY THE DEALER HIMSELF. 
Successful dealers have found that eeiag out their com- 
pany’s ad in the local paper, and n ing their noti 


radio show adds to sales and alates: 
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WASHINGTON 





There is really 
nothing too sig- 
nificant for jobbers and other oil 
marketers in the word from the Pe- 
troleum Administration for Defense 
that it plans on abolishing by Feb. 
28 its Distribution and Marketing Di- 
vision. 

The plain facts are that PAD never 
was set up or authorized to offer 
oil wholesalers assistance on such 
things as rapid tax amortization and 
materials priorities at anywhere near 
the level of aid granted other seg- 
ments of the industry—producing, re- 
fining and transportation. 


Look, for example, at how PAD’s 
second quarter steel allocation of 
1,909,136 tons of steel was divided 
among the various segments. Mar- 
keting ended up with slightly less 
than 12,000 tons, or not even 1% of 
the total. 


As for the special tax program 
which permits the writing off of cer- 
tain investments within five years 
instead of the usual 20 years, mar- 
keting participates to no greater ex- 
tent than on allocations of critical 
materials. 


The great bulk of materials or 
write-off assistance that has been 
given oil marketing has gone to the 
larger expansion projects, those gen- 
erally costing more than $50,000. The 
projects involved have been almost 
all storage. Moreover, expansion, as 
such, merely to meet normal] increas- 
es in business does not qualify for 
assistance under the Defense Produc- 
tion Act. 


These limitations have meant that 
very little assistance has been given 
to marketing storage. What has been 
given has gone to terminal operators, 
rather than secondary marketers, 
who have increased “seasonal” stor- 
age—primarily on the East Coast. 
Other marketers have received as- 
sistance on storage installed for the 
use of the military. 


It is true that the defense rules 
and PAD’s administrative guides 
would exclude most marketers from 
government assistance but it is also 
true that many marketers undoubt- 
edly have passed up aid which they 
might have been entitled to receive. 
PAD repeatedly has urged that mar- 
keters tell PAD of their require- 
ments, so that PAD could include 
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Jobbers Won't Notice Termination 
By PAD of Its Marketing Division 


By Andrew R. Patla, Washington Editor 


them in its request for materials 
from Defense Production Administra- 
tion. The response, however, never 
has been too good. Also, the report 
on volume of tax write-off applica- 
tions received from marketers is “ex- 
tremely few.” 

PAD officials claim they have 
“bent over backwards” to see that 
the government’s attempt to give 
special consideration to “small busi- 
ness” was extended to the smaller oil 
operators, Illustrating how the rules 
can be “stretched” when the particu- 
lar case warrants, they point to the 
assistance granted recently to a Flor- 
ida jobber for the mstallation of 
20,000 bbls. of “seasonal” storage. 

On projects not involving military 
storage, operators getting assistance 
generally are allowed to write-off 
40% of the investment within five 
years. On military projects the rate 
generally is 65%. 


The limited role of jobbers in de- 
fense mobilization and expansion, em- 
phasizes the fact that this segment 
of the industry probably would de- 
rive the greatest relative benefits 
from any government decision— 
which is deemed possible—to drop 
the fast tax write-off program and 
encourage expansion through the 
elimination of the excess profits tax. 
Along with most small businessmen, 
jobbers have been hurt by a lack 
of expansion capital. The situation 
certainly has not been helped by 
this excess profits levy which com- 
mences at the relatively modest prof- 
its figure of $25,000. 

Most fair-minded tax observers 
concede that this tax has been un- 
fair to small operators, such as in 
the oil industry, who have not real- 
ized “excessive” profits from the 
mobilization program. 


Does the abolishment of the Mar- 
keting Division and the Natural Gas 
Production and Processing Division 
mean that PAD is on the way out? 

Not directly, although this action 
definitely means a serious attempt on 
the part of PAD to consolidate opera- 
tions in view of President Eisen- 
hower’s call to end price-wage con- 
trols by March 31 and materials con- 
trols—save for critical items—soon 
thereafter. 











NPN 
Spring Lube Sales 


BOOSTERS! 


Lube facts—not company or prod- 
uct identified promotion literature 
—prepared for the marketer, to be 
given by the dealer to the motorist! 
Powerful sales ammunition aimed 
to increase lube sales profits. These 
leaflets and pamphlets provide 
sales punch at the pump island— 
recommended as pass-out literature 
at county fairs, petroleum displays 
and direct mail lube sales pro- 
grams. Space provided for dealer 
hand-stamp or dealer imprint. 


MOTORIST PROMOTION 


Four individual four-page leaflets, 

5% x 8%”—one part handed out 

at the pump island every week or 

ten days to every motorist. 

Part |: How Motor Oil Keeps Engines 
Young 

Part li: When Motor Oil Gets Dirty-— 
It Needs a Change 

Part tll: Why Cars Need Lubrication 

Part IV: It Costs Less To Buy More Oil 

OlL—YOUR CAR AND YOU (Pamphlet) 

The above four articles in 16- 

page, pocket-size, pamphlet pro- 

vides powerful sales push for con- 

centrated lube sales programs. 


SALES TRAINING HELPS 


“Lubrication Sales Boosters” — 
each of the four Parts, described 
above, are available in regular re- 
print size, 8% x 11”, three-hole 
punch for standard notebook. 

“Lubrication Can Be Sold”—8-page 
reprint from NPN, 8% x 11”, writ- 
ten specifically for jobbers, service 
station operators, and sales clinics. 
“1000-Mile Oil Change Is a Must” 
—reprinted from NPN, six page, 
8% x 11” size, laboratory report 
by W. F. Weiland, Professor of 
Mechanical Engineering at the 
University of Nebraska . . . reports 
the results of experiments on lube 
stability vs. corrosion which proved 
that a 1000-mile oil change pre- 
vents excessive engine wear. 


HOW TO ORDER 

Send your request on regular com- 
pany letterhead. Shipping and bill- 
ing will be completed within one 
week. Minimum order: $1.00. 


lube Sales Boosters—Part |, Part Ii, 
Port Ill, Part IV 
Leaflets: 100: $2.50 
1000: $20.00 
Pamphlets: 100: 8.00 
1000: 40.00 
8% x11” Reprint 100: 5.00 
1000: 25.00 
“Lubrication Can Be Sold"—8 page, 
8% x 11” reprint 
“Bingle copies: 25c 100: $5.00 
1000: $25.00 


““1000-Mile Oil Change Is A Must"— 
6-page reprint 
Single copies: 25c 100: $5.00 
1000: $25.00 
Order from the Reprint Dept. 
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Refinery Crude Runs Continue Decline; 


Fall Short of 7,000,000 b/d Mark 


Crude oil runs to stills at U. S. re- 
fineries averaged 6,933,000 b/d in the 
week ended Jan. 31, the first time in 
six weeks that runs have dropped be- 
low 7,000,000 b/d. 


It was the fourth decline in as 
many weeks since refinery runs at- 
tained a new record of 7,221,000 b/d 
in the week ended Jan. 3. Reductions 
since the first of the year add up to 
288,000 b/d. 


API statistics (see summary table 
below) show, however, that refinery 
output of all major products except 
distillate fuel oil gained in the week 
ended Jan. 31. Distillate fuel pro- 
duction was down 586,000 bbls. from 
the record 10,535,000 bbls. attained a 
week earlier. 


Withdrawals of kerosine and dis- 
tillate fuel oil from storage totaled 
3,629,000 bbls. in the week ended Jan. 
31, compared with 4,363,000 bbls. in 
the previous week. Distillate stocks 
stood at 82,148,000 bbls. as against 
67,499,000 bbls. in the comparable 
week of 1952. Gasoline inventories 
showed substantial gains. 


Crude oil and condensate production 
averaged 6,522,300 b/d, a gain of 30,- 
550 b/d over the week ended Jan. 24. 


Days’ Supply—Stocks of gasoline 
and kerosine were lower at the end of 
January 1953, in terms of days’ sup- 
ply, than at the close of January 1952, 
according to NPN calculation. Dis- 
tillate and residual fuel oils were 
higher, when figured in relation to 
demand. 

The following table gives compar- 
ative figures on days’ supply of the 
four principal petroleum products 
together with an explanation as to 
how calculations were made: 


dan. 31, Dee.31, Jan. 31, 
1953 1952 1952 
Finished & unfinished 


err 46 44 48 
Kerosine ......... sieea> ae 53 56 
Distillate fuel oil... . 47 50 43 


reeds 27 27 24 


Bureau of Mines total demand forecast 
figures for first and second quarters 1953 have 
been used by NPN to cover period three 
months ahead in calculating days’ supply of 
primary stocks (API data) shown for Jan. 31, 
1953. Comparative figures for primary stocks 
at end of preceding month were calculated 
from B. of M. forecast for first quarter 1953 
and API data. Comparative figures for 1951 
date shown were calculated from B. of M. 
actual stocks figures for date shown and 
actual consumption figures for period three 
months beyond that date. 


Avgas Shortage Continues—The 
Petroleum Administration for Defense 
expects supplies of aviation gasoline 
to remain tight until at least the 
middle of 1954, even though the oil 


industry is making good progress in 
expanding and utilizing facilities, ac- 
cording to PAD’s Military Fuels Tech- 
nical Advisory Committee. 

The committee also told PAD it was 
its opinion that no substantial amount 
of usable crude distillation capacity 
is being retired. The committee’s 
views on this matter had been sought 
by PAD, which wanted to make sure 
that some facilities were not being 
dismantled which might be needed in 
an emergency. 

On the subject of aviation gasoline, 
William W. Keeler, retiring PAD re- 
fining director, said that the avgas 
shortage in the next year and a half 
would continue at the rate of about 
6,000 to 10,000 b/d. 


Bureau Reports—Petroleum stocks 
on Nov. 30, 1952, were 37.4 million 
bbls. higher than on the same day the 
year before, according to Bureau of 
Mines report just issued. This in- 
crease includes a gain of 6.8 million 
bbls. in total crude oil stocks and 30.6 
million bbls. in product stocks. 


The bureau said these figures in- 
dicate that crude supply has been in 
excess of requirements and that the 
seasonal rate of refinery operations 
has been substantially above require- 
ments for the last quarter of 1952. 
Since this trend is expected to con- 
tinue in the first quarter of 1953, the 
bureau said, it is likely that there will 
be a material decline in the amount 
of crude oil run to stills in the first 
quarter or early in the second quarter. 


Total demand for the last quarter 
of 1952 was estimated at 8,260,000 
b/d, a gain of about 4% over the 
same period of 1951. Total demand in 
October was 7% higher than in the 
same month of .1951, but in Novem- 
ber dropped to about 1% below No- 


vember 1951. However, it is estimated 
that in December, 1952 it was about 
6% higher than in December, 1951. 

Amount of domestic crude petro- 
leum that will be consumed or ex- 
ported in February will be 6,420,000 
b/d, compared with 6,446,000 b/d fore- 
cast for January, the bureau pre- 
dicted. 

The bureau’s forecast included esti- 
mates of total gasoline demand of 
85 million bbls. in February, a gaso- 
line yield of 42.6% and total crude 
runs averaging 6,940,000 b/d. 


New Additives Plant — Lubrizol 
Corp., Cleveland, has acquired a 17- 
acre site near Niagara Falls, Ont., on 
which it will build plant to produce 
a full line of motor oil and gear 
lubricant additives for Canadian re- 
finers. It will be operated by the 
newly-formed Lubrizol of Canada, 
Ltd. 

Power Fuel Use Up—The Federal 
Power Commission reported fuel oil 
consumption by electric power plants 
totaled 67 million bbls. in 1952, up 
5% from the 1951 total of 64 million 
bbls. The report also showed gas 
consumption of 912 billion cu. ft., up 
19.4% from 1951, and coal consump- 
tion of 107 million tons, up 1.2%. 


Line Capacity Hiked—General Pe- 
troleum is increasing the capacity of 
its 40-mile San Ardo-Estero Bay pipe 
line by 5,000 b/d to 30,000 b/d, with 
completion scheduled early this 
spring, weather permitting. Low 
gravity San Ardo crude is mixed with 
small quantities of light end products 
and then heated so it can flow easily 
through the line. 

Gasoline Consumption — API re- 
ported October gasoline consumption 
estimates for three more states as 
follows (in thousands of gals., with 
comparative figures for October 1951, 
and percent of change): 


Oct. 1952 Oct. 1951 % Change 
California .. 386,512 395,964 —2.4 
Missouri 121,651 123,621 —1.6 
New Mexico 23.011 22.532 +2.1 


Summary of API Report on Refining Operations 
(U. 8. Totals—B. of M. Basis) 


Week Week Increase 
Ended Ended or 
Jan, 31 Jan. 24 Decrease 
Production (figures in bbls.) 
Crude runs—daily avg. ...... 6,933,000 7,031,000 - 98,000 
Foreign crude included ‘ 551,000 654, - 103,000 
Percent operated ............. 93.5 94.9 _ 14 
Gasoline aay 23,329,000 23,154,000 + 175,000 
Kerosine 2,952,000 2,759, + 193,000 
Distillate fuel oil 10,535,000 11,121,000 — ,000 
Residual fuel oil ,831,000 8,771,000 + 60,000 
Stocks 
Finished & unfinished gasoline . 149,443,000 145,879,000 + 3,564,000 
Kerosine PENSE | 000 23,890,000 — 598, 
Distillate fuel oil ... . 82,148,000 85,179,000 — 3,031,000 
Residual fuel oil ‘ 000 46,918,000 ~ 2,000 
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NEW, EXCLUSIVE FEATURES 
in Philadelphia Valve’s 


NEW LIGHTWEIGHT MANIFOLD 









Never before manifold valves with so many 
desirable features! 

They are made of welded steel tubing with 
bronze bonnets and stems, aluminum disc 
holders and oilproof composition discs. The 
shell is just 4” thick, which means an im- 
portant weight saving. There are reinforcing 
stay rods between valves. 


Easy to convert to swing check valves 


No longer do you need to buy a new disc and 
disc holder to convert from rigid to swing 
check valves. You simply add a hinge arm 
and a nut. U.S. Patent No. 2,573,263 covers 
the hinge assembly, which snaps and locks 
positively into lugs inside the valve. It cannot 
open accidentally! 





Selective type 





Easy to convert to selective control manifold 


You can do it without welding any attach- 
ments to the shell! Just bolt the selector bar 
to the bonnets of the valves, and the job is 
complete. 





Made to fit any tank truck 


These superior valves meet all state require- 
ments. They can be furnished with or without 
swing checks, and with either flanged outlets 
or outlets grooved for any standard flexible 
coupling, including Philadelphia Valve Flexi- 
flanges. ? | PHILADELPHIA VALVE COMPANY 
ou’ll want your files to contain complete , ‘ 
information eae these new valves. Write 3415 Aramingo Avenue, Philadelphia 34, Pa. 
for it today. 





Split manifold with gate valve 





Pacific Coast Distributors: 
Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif. 
Howard Supply Co., 5125 Santa Fe Avenue, Los Angeles 11, Calif. 
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Maybe this is 
just the one 


for you! 


Canco’s exclusive new thermoplastic side seam 
offers you, for the first time, complete around- 
the-can lithography for maximum label display, 
100% moisture protection, and assures you of a 
long-lasting, spotlessly bright interior. 


FEBRUARY 11, 1953 


Our staff of able men—whose lives are devoted to 
solving “unsolvable” problems—may have the precise key 
to your present container problem right now. 


If they haven't, they will devote their time to fashioning 
a key that wll. 


You see, the equipment and facilities available to our 310 
highly skilled scientists and technicians are not surpassed 
in the industry. Nor is their record of achievement. 


Canco customers have been out in front first with almost 
every new and better container—and frequently with an 
improved product within that container. And that’s the 
record not just for this year, Or last year. But since the 
turn of the century. 


Go first to the people who are first! 


AMERICAN 
CAN 
COMPANY 


New York, Chicago, San Francisco; Hamilton, Canada 


—— 











NEW HORSEPOWER! 
NEW BRAKING POWER! 
NEW EARNING POWER! 





NEW! 


MORE POWERFUL 
ENGINES! 


7 high-horsepower en- 
gines! 3 -new, with 
increased displacement, 
greater cooling capacity, 
twin carburetion avail- 
able on larger trucks! 


G iS, 


7, 


NEW! 


BETTER 
BRAKING! 


Super-safe brakes sto 
smoothly, easily, wit 
less pedal pressure! New 
increased stopping abil- 
ity on 1- thru 2-ton 
trucks! 





Drive available on %- 
and 34-ton models! Saves 
shifting, yet lets you rock 
out of snow, mud! 


Biggest truck values of the year! 
New, just-announced Dodge trucks 
with features like .. . 


7 high-compression engines, with 
100 to 171 horsepower, give you 
more ton-miles per hour, more 
deliveries per day! New styling i in- 
side and out, tough new floors in 
pick-up and panel bodies, new 
tighter-than-ever tailgates on pick- 
Pa “ e Sg ses pm A total of more 

rand-new features to 
eal radi earning power! 


More, you get such famous Dodge 
extra values as lightweight alumi- 
num-alloy pistons, rivetless Cycle- 
bond brake linings on all hydraulic 
brakes, moistureproof ignition, 
shot-peened rear axle shafts! Get 
more truck for your money . . . see 
your neighborly Dodge dealer! 





NAS. 
i 
‘S. 
NEW! NEW! 

NO GEAR- OVER 50 
SHIFTING! FEATURES! 
Truck-o-matic transmis- Reinforced cab construc- 
sion with l Fluid tion, larger exhaust sys- 


tem, new 116” wheelbase 

deton pick-up! Dodge- 
t glass, higher output 

heaters available! 


There’s one to fit your job ... -ton through 4-ton. See your friendly Dodge dealer. 


DODGE vob-Ritd' TRUCKS 
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Congress Gets to Work on Tidelands 
And Disposal of Economic Controls 


NPN News Bureau 
WASHINGTON — Congress is go- 
ing to work on three major issues af- 
fecting the oil industry—tidelands, re- 
ciprocal trade agreements extension 
and disposal of the economic controls 
program—according to Senate Repub- 
lican Leader Taft (Ohio). 


In detail, the issues set forth are: 

1. Settling the “tidelands” contro- 
versy, almost certainly by awarding 
states control and ownership of lands 
immediately. off their coasts. 

2. Extension of the Reciprocal 
Trade Agreements Act. 


3. Disposing of the economic con- 
trols program, probably by enacting 
standby price and other curbs and ex- 
tending some existing materials pro- 
duction controls, 

Congressional action will not, of 
course, be limited solely to those mat- 
ters listed by Senator Taft as priority 
legislation. Committees will be grind- 
ing out other, less important, bills 
in the meantime and many of these 
will be enacted into law. It is by no 
means certain, also, that July 4 tar- 
get will stand. 

However, if the leadership hews to 
the main Administration line and con- 
tinues to push hard for an early ad- 
journment, it means that many pieces 
of legislation will not receive action 
this session because of time limita- 
tions. 


The matter of oil imports is ex- 
pected to play a vital role in hearings 
and floor debate on extension of the 
Reciprocal Trade Agreements Act. 
Sentiment seems to be strong on 
Capitol Hill for giving Congress more 
of a say in the negotiation of trade 
pacts along the lines of the “peril 
point” findings. 

Prompted by coal industry spokes- 
men, various signs began to crop up 
in Congress of a determined fight for 
limiting oil imports, particularly 
residual fuel oils. 


Representative Van Zandt (R., Pa.) 
has introduced a bill (H.R. 2870) 
which, if effective now, would cut 
back residual imports from January 
rate of 498,200 b/d to 5% of U. S. de- 
mand (1,720,000 b/d) in first quarter 
of 1952—or about 86,000 b/d. (1952 
data from Bureau of Mines; January 
1953 from APT.) 


Representative Van Zandt told NPN 
that he had only the interests of the 
coal industry in mind and knew of 
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no support for his proposal from 
domestic oil producers. 

The National Coal Assn. is leading 
the attack on trade agreements which 
it credits for increasing flow of fuel 
oils into U. S. 


Within the oil industry, Russel B. 
Brown, general counsel, Independent 
Petroleum Assn. of America, is ex- 
pected to advocate stronger congres- 
sional control over foreign oil on the 
grounds that there is danger foreign 
production will eventually break the 
domestic producer. 


However, Mr. Brown disclaimed 
any support of Representative Van 
Zandt’s proposal, and said producers 
“have not decided: what course to 
take” to limit oil imports. He noted 
that the coal industry “has cause for 
some action” and “all people who are 
harmed by imports should speak up.” 


Meanwhile, Otis Ellis, general coun- 
sel, National Oil Jobbers Council, de- 
clared this week that import limit 
action could mean “the first foot in 
the door toward . . . subjecting con- 
sumers of oil to a compulsory usage 
of a fuel not of their own choosing.” 
He asserted that such proposals will 
“backfire” in the face of U. S. pro- 
ducers and pointed out that oil in- 
dustry traditionally is against federal 
regulation. 

Bills Introduced—Meanwhile, here 
are some of the bills introduced this 


week which are of direct or indirect 
interest to the oil industry: 

S. 766—Senator Murray (D. Mont.) 
—to raise fines for violation of re- 
straint of trade and monopoly laws 
from present maximum of $5,000 to 
$50,000 on each guilty count and bar 
a guilty officer of a corporation from 
a post with firm for three years for 
first offense, 10 years for second and 
permanent for third. U. S. could also 
file treble damage suits. 

S. 776—Senators Green (D., R. L) 
and Pastore (D., R. L)—to remove 
from judicial review the actions of 
the Labor Department in prescribing 
minimum wages for manufacturers 
handling government business under 
the Walsh-Healey Act. The Labor De- 
partment halted an oil industry survey 
looking toward prescribing such 
wages when the wage stabilization 
program was halted. 

H. R. 2531—Representative Elliott 
(D., Ala.)—to establish a National 
Superhighway Commission to draft a 
plan for a nationwide network of su- 
perhighways and to report to the 
President and Congress at the begin- 
ning of each congressional session. 
Life of the nine-member commission 
would be limited to five years. 

H. R. 2524—Representative Dolling- 
er, (D., N. Y.)—to repeal federal ex- 
cise taxes on a variety of items in- 
cluding the manufacturer's tax on oil 
appliances and the tax on the trans- 
portation of persons and property. 

Meanwhile, Representative Wolcott 
(R., Mich.) and Senator Flanders (R., 
Vt.) have been elected chairman and 
vice chairman, respectively, of Con- 
gress’ Joint Committee on the Eco- 
nomic Report. 


Hopes for Quick Oil Price Decontrol 
Facing Both Optimism and Obstacles 


NPN News Bureau 

WASHINGTON — There are two 
outlooks for the petroleum industry 
now concerning price controls; one 
is bright and the other dark. 

The bright outlook is based on the 
possibility that President Eisenhower 
may junk all price regulations even 
before April 30. Those who have 
urged this course contend that if it 
would be safe to end price controls in 
May, it would be safe to end them 
now and to end them now would avoid 
much confusion and uncertainty. They 
propose the same “sudden death” for 
price controls as was meted out to 
wage controls. 

The dark outlook is that if Mr. 
Eisenhower doesn’t take this step and 
if he leaves “orderly decontrol” in the 
hands of the present top brass at the 


Office of Price Stabilization, oil and 
oil products are going to be down 
near the foot of the decontrol list. 
This speculation is based on the fact 
that to date, OPS has shown no in- 
clination to change its policy of keep- 
ing the lid on petroleum. 

One factor which may brighten the 
“dark” outlook is the indication that 
the White House may very well take 
an active part in mapping a decon- 
trol “timetable.” 

OPS has drawn up its own time- 
table—where oi] stands on the sched- 
ule is a deep, dark secret—but the 
White House hasn't approved it yet 
and there hasn’t been a decision as to 
whether the timetable will be made 
public when it is approved. 

PAD, incidentally, has recommend- 
ed complete decontrol of petroleum 
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and petroleum products, but OPS has 
ignored some PAD recommendations 
before—such as in the West Coast 
crude oil case. 


Inside OPS, the petroleum branch 
moved into action after Mr. BHisen- 
hower’s State of the Union address 
Feb. 2 by recommending the next day 
price decontrol of some petroleum 
products where the price had been 
“soft” for as long as a year. These 
included retail gasoline, lubes, asphalt, 
residual fuel oil and, also, natural gas. 


President’s Suggestion—The hub of 
the recommendation was this: The 
President said he wanted orderly de- 
control. So let’s scrap controls on 
those “soft” price items because there 
would be no effect on the public 
pocketbook and it would get the pe- 
troleum decontrol program moving. 


But the higher-ups at OPS said 
their attitude toward oil hadn't 
changed. Thus, unless the White House 
rules otherwise, it appeared that there 
would be more OPS dilly-dallying be- 
fore anything was done about remov- 
ing petroleum price ceilings. 


Meanwhile, representatives of a 
major West Coast oil interest went 
to the Office of Defense Mobilization 
in an effort to get some action on the 
West Coast price situation. The repre- 
sentatives felt that if they couldn’t 
get any move out of OPS, the only 
thing left was to try a higher author- 
ity. 


Their argument to ODM was this: 
There should be complete petroleum 
price decontrol in the West Coast 
area, and it should be one of the 
first problems considered. 


They pointed out that their request 
for a ceiling hike on crude oil on the 
West Coast had been kicked around 
for months. They stressed that PAD 
had said a price increase was needed 
to encourage increased production. 
And that increased production was 
sorely needed. 


OPS officials, they said, had ad- 
mitted that the problem was a serious 
one. Therefore, said the West Coast 
representatives, the matter should be 
considered first. It should not be 
shoved aside and left to the last—as 
seemingly was being done by OPS. 


Oil Left Out—aAll in all, the cold 
fact remains that the first “pack- 
age” of items decontrolled, following 
Mr. Eisenhower’s address, did not in- 
clude any oil or oil products. Wheth- 
er the second batch would or would 
not, rémained to be seen, but the 
guessers were guessing that if OPS 
has its way, there wouldn’t be any 
oil or oil products in the second either. 


But OPS did move last week on one 
oil matter: The agency granted a 
fuel oil tank wagon price ceiling in- 
crease of 0.3c per gallon to jobbers 
in the Spokane, Wash., marketing 
area. 


PAD Shuts Down Marketing Division 
But No Quick Death for Agency Seen 


NPN News Bureau 
WASHINGTON—The government’s 
defense agencies, keenly aware now 
that President Eisenhower fully in- 
tends to pare them down to a mini- 
mum as quickly as possible, began to 
take the first steps this week toward 
closing up shop. 


It appeared that PAD would not 
face the sudden death’ meted out to 
some agencies, such as the Wage 
Stabilization Board or Defense Pro- 
duction Administration, but that its 
operation would be gradually cur- 
tailed. Even so, there was a possibil- 
ity that PAD might not be extended 
past June 30. 


Meantime, as its part in paring 
down, PAD revealed that it would 
abolish at the end of February two of 
its smaller operating divisions—mar- 
keting and natural gas. 


It was considered as part of the 
over-all move to transfer eventually 
certain PAD functions to Interior De- 
partment’s Oil and Gas Division and 
to the Military. In addition, PAD 
pointed out that the Distribution and 
Marketing Division had been con- 
cerned primarily with the heating oil 
situation which no longer poses any 
serious problem as spring nears. Any 
future problems of this nature, if 
they arise, can be handled by PAD’s 
Supply and Transportation Division. 
Therefore, the loss of the Marketing 
Division probably will not be felt at 
all by jobbers. 

The work of the Natural Gas Pro- 
duction and Processing Division has 
declined to such an extent that it 
can be handled by the Refining Di- 
vision, which will be known as the 
Refining and Natural Gas Division. 


Fast Tax Write-Offs — Another 
PAD chore which may soon come to 
an end is its recommendations for ap- 
proval of certificates of necessity for 
rapid tax write-off on petroleum ex- 
pansion projects. Applications have 
fallen off greatly as general expan- 
sion slows and some PAD officials 
feel that when and if the excess prof- 
its tax is eliminated, tax write-offs 
won’t be needed any longer. 


As one official put it, financing has 
become one of the major factors in 
expansion and with the death of the 
excess profits tax, companies will be 
in a better positon to arrange financ- 
ing. 


He proposed, however, that it would 
be a good idea if the Bureau of In- 
ternal Revenue would make normal 
tax write-off periods more flexible 
so that those companies—especially the 
smaller ones—who need to amortize 
their facilities as promptly as possible 
to be in a position to install new facil- 


ities would be able to do so. He pointed 
out that in the long run, the govern- 
ment would get about the same 
amount of tax anyway. Therefore, by 
permitting the company to choose its 
own period—within reason—the gov- 
ernment would be encouraging ex- 
pansion with no loss of revenue. 

On Capitol Hill, at least one sena- 
tor agreed with this thesis. Senator 
Maybank (D., S.C.), top Democrat 
on the Senate Banking and Currency. 
Committee, said the rapid write-off 
provisions should be dropped when 
the Defense Production Act expires. 
He said he felt the only time such 
incentives should be established is 
when the nation is facing some “great 
and overriding emergency.” 

No Super Priorities Wanted—Look- 
ing ahead on another matter this 
week, PAD said it didn’t want any 
part of a rumored plan to give the 
agency use of the “super” A-E ma- 
terials rating to be used for such 
programs as aviation gasoline expan- 
sion. The A-E ratings were estab- 
lished some time back for direct mili- 
tary and atomic energy use to insure 
those programs first grab on any ma- 
terials they needed. 

PAD’s reluctance to take such a 
rating might seem surprising at first 
glance, but this was the reason PAD 
gave for opposing such a move: It 
feels that case-by-case assistance for 
vital expansion is a much better way 
of handling the matter than to give 
any agency—military or otherwise— 
use of a “super” stamp. PAD thinks 
the use of such a privilege is open 
to abuse. Further, it figures that if 
one agency gets such a power, others 
naturally will put on pressure to get 
the same power. And before long, 
“super” ratings would be flying thick 
and fast. 

New Personnel—There were some 
new faces at PAD and interior this 
week. At PAD, R. Rea Jackson (So- 
cony-Vacuum) became director of 
domestic refining; Paul E. Kuhl (Es- 
so Standard), started work as direc- 
tor of foreign refining; and Richard 
E. Nelson, Jr. (Indiana Standard) be- 
came director of domestic supply and 
transportation. They replaced, re- 
spectively: William W. Keeler (Phil- 
lips Petroleum), W. Vaughn Ischie 
(Sinclair Refining) and Charles E. 
Spahr (Ohio Standard). 

At Interior, where a number of 
changes are under way, four top posts 
were filled: The new men are: Clar- 
ence A. Davis, a Lincoln, Nebr., at- 
torney, as solicitor; Ralph A. Tidor, 
a San Francisco engineer, as under- 
secretary; Fred G. Aandahl, former 
North Dakota governor, as assistant 
secretary; and Orme Lewis, of Ari- 
zona, as assistant secretary. 
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NPA Decontrol of Tinplate for Cans 
First Step in Freeing of Materials 


NPN News Bureau 
WASHINGTON—Considerable _re- 
laxation of materials controls is ex- 
pected before the present Defense 
Production Act expires June 30. This 
is in line with the fact that Presi- 
dent Eisenhower has shown a desire 
to junk controls as quickly as pos- 
sible. 

Following this lead, the National 
Production Authority revoked, effec- 
tive Feb. 6, NPA Order M-25, tak- 
ing controls off use of tin for cans— 
including oil and antifreeze contain- 
ers. 

Also, 12 large crude oil pipe line 
and 11 large oil products lines, with 
total construction cost of $429 mil- 
lion have been granted priorities as- 
sistance for the purchase of 251,306 
tons of line pipe during the second 
quarter of 1953. In addition, a num- 
ber of smaller projects have been 
given priorities assistance for the 
purchase of 37,720 tons of pipe dur- 
ing the same quarter. 

Controls End—Office of Defense 
Mobilization (which absorbed the De- 
fense Production Administration) al- 
ready has decided not to ask claim- 
ant agencies for allotment requests 
for the third quarter. Present ODM 
attitude is that even if some form 
of controls of scarce defense items 
are needed past the second quarter, 
the system to be used will not be 
the present allocation method. 

(Meanwhile, Petroleum Adminis- 
tration for Defense said it was go- 
ing ahead with a materials supply- 
demand study for the third quarter 
just in case figures were needed for 
allocation or for some type of pri- 
ority procedure). 

Indications were that the first de- 
control step would be use of the 
“open-end” method whereby, after 
a supplier of controlled material had 
booked all his rated orders, he may 
accept orders from anyone for any 
remaining output. 

ODM official indicated that the 
agency would have an announcement 
some time this week, and hinted that 
“open-end” of steel might be estab- 
lished then, 

For scarce petroleum industry ma- 
terials, such as oil country tubular 
goods, some officials noted that 
“open-end” would bring no relief be- 
cause even the controlled demand 
still far exceeds the supply. Thus 
there would be no open space on or- 
der books. 

The future of controls past mid- 
year is expected to begin taking 
definite shape next week with be- 
ginning of Senate committee hear- 
ings on proposed Emergency Stabili- 
zation Act which would replace De- 
fense Production Act. 
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End of Tin Can Control—Some oil 
companies will continue to use black- 
plate in at least a portion of their 
packaging operations despite the 
lifting of controls on tin plate, a 
check by NPN shows. 


A refining company in the South- 
west said it had found blackplate to 
be “very satisfactory in most cases” 
and that it planned to stick mainly 
to the substitute “because it is more 
economical.” It will switch back to 
tinplate for antifreeze and automat- 
ic transmission fluid containers as 
soon as possible, however, because it 
has found both of these products are 
affected by the coating on blackplate. 


A Midwest refining company said 
it would consider going back to tin- 
plate use exclusively, since their ma- 
chinery was designed for tinplate 
and “we can work with it faster.” 
Tinplate use also will eliminate sold- 
ering difficulties encountered with 
biackplate use for oil and antifreeze 
cans, although most of these diffi- 
culties have been overcome. 


In New York, two oil company 
packaging specialists said they ex- 
pect most can manufacturers to con- 
tinue using blackplate to consider- 
able extent—to “the greatest extent 
possible,” in words of one. 

A large Gulf Coast refining com- 
pany said it does not anticipate any 
sudden rush back to tinplate. A few 
minor problems were encountered by 
this company when it first started 
using blackplate, but these were 
licked sometime ago, an official said, 
and the company is “especially in 
favor of biackplate now, because it 
is less expensive.” 

Use of tin in 1-qt. and 5-qt. oil con- 
tainers was first banned in National 
Production Authority order issued 
Jan. 27, 1951. Order became effec- 
tive March 31, 1951. With tin-coat- 
ing prohibited, can makers used 
blackplate steel for small oil con- 
tainers. 

Even blackplate can use was re- 
stricted to 90% of base period rate 
(1949 or 1950) until May 14, 1952, 
when NPA permitted unrestricted 
use of blackplate for 1-qt. and 5-qt. 
cans and 100% of base period use of 
containers using some tinplate, such 
as 5-gal. oil cans, 


On Dec. 31, 1952, NPA lifted all 
can quota restrictions. However, 
the use of tinpiate for smaller oil 
containers still was restricted. 


Pipe Lines Get Help—PAD gave 
priorities assistance for the first 
time to one large crude oil pipe line 
and five large products lines. They 
are (showing estimated cost and com- 
pletion date): 


Platte Pipe Line Co.—93-mile 12 
and 14-inch crude feeder lines from 
Big Horn Basin, Wyo., to Chatham 
station; $3,027,000; fourth quarter 
1953. 

H. W. Bass & Sons—152-mile four 
and six-inch products line from 
Duval and Live Oak counties, Tex., 
to Corpus Christi; initial capacity 
9,000 b/d; $2,822,000; fourth quarter 
1953. 

Wolverine Pipe Line Co.—300-mile 
16-inch products line from East Chi- 
cago to Detroit and Toledo, Ohio; 
initial capacity 95,000 b/d; $15,450,- 
000; first quarter 1954. 

Phillips Pipe Line Co.—70 miles of 
12-inch loops on existing products 
line between Borger, Tex., and Paola, 
Kans., to increase capacity of line 
by 15,000 b/d; $2,834,000; fourth 
quarter 1953. 

Continental Oil Pipe Line Co.—593- 
mile eight-inch products line from 
Billings, Mont., to Spokane, Wash.; 
initial capacity 14,000 b/d; $14,150,- 
000; fourth quarter 1953. 

Inland Empire Pipe Line Co.—504- 
miie 10-inch products line from Bill- 
ings to Spokane; initial capacity 
9,000 b/d; $17,962,000; fourth quar- 
ter 1953. 


Defense Orders 
For Oil Industry 


(Issued Feb. 3-9, inclusive) 

This description of oi] defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think we have omitted a regulation. 

Complete copies of the officia] text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on ol] upon issuance 
Minimum charge for single copies, $1.00, 
postage paid. One year's service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB - 
Wage Stabilization Board; OPS — Office of 
Price Stabilization. 


List of Orders 


NPA—National Production Authority 
M-24—Revocation—Tin Plate and terne plate 
M-25—Revocation—Cans. 
M-26—Revocation—Packaging closures. 

EO—Executive Orders 
EO—Suspension of wage and salary controls 

under the Defense Production Act. 
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Gasoline 50% Better 
Than in 1925 


Priced the same as it was then, 
2 gallons now do work of 3 


Dramatic antemebile tests at Now Yor 
Nirert, “Idlewild.” poowve that 2 


work 4 








teal, imetuching om watveye totes 


Thi- inerease in gasoline quality 


For « free booklet sleet the i 

ga-olin ‘ rite te the Of! Indust 
tics Committers, American Petes 

4) Went ith Mt. New York 2 NY 


IN LINE WITH its effort to tell the American public about the petroleum industry 

and what it does for the nation, the Oil Industry Information Committee of the Ameri- 

can Petroleum Institute has released this advertisement for publication in several Jead- 

ing weekly and monthly magazines and daily newspapers, beginning Feb. 16. Among 

the publications in which the advertisement will run are: Saturday Evening Post, Look, 

Life, Time, U. S. News and World Report, Editor & Publisher, American Weekly, New 
York Times and Chicago Tribune 


OIIC Chairman Says Program Needs Broader ‘Appeal’ 


NPN News Bureau 
BOSTON—The Oil Industry Infor- 
mation Committee should appraise 
its program in order to determine, 
among other things, if it appeals to 
the fundamental, personal motives of 
Independents, larger companies, and 
their employes. 


This was the advice of OIIC Na- 
tional Chairman Stanton K. Smith, 
president of Smith Oil & Refining 
Co., Rockford, Ill., in a speech Feb. 
5. Addressing an audience of 800 at 
the annual meeting of the New Eng- 
land District OIIC, Mr. Smith re- 
marked on the “interesting” increase 


in the last six years in the number 
of operating executives and Inde- 
pendents entering a program which 
had been conducted largely by pub- 
lic relations specialists. 

However, he said some jobbers and 
dealers “don’t consider themselves 
part of the industry.” He added that 
neither have many company em- 
ployes shown the interest in OIIC 
activity which might have been ex- 
pected. Accordingly, the “main job” 
of OIC in the immediate future 
should be to make its program appeal 
to them, Mr. Smith said. 

Motives of Men—He declared the 


program should be measured to see 
if it uses to best advantage what 
he called the four reasons why a man 
will work for OIIC on a volunteer 
basis: 

1. The profit or pay motive. 

2. The gregarious instinct—where- 
by fun is found in co-operative ef- 
fort, satisfaction in work in trade 
associations, etc. 

3. Prestige, in the sense of accom- 
plishment and position in the com- 
munity. 

4.Symbolic attachment —the 
American habit of clinging to a “way 
of life” and identifying the individ- 
ual with fraternal organizations and 
the like. 

Supply Outlook—Gen. Ernest O. 
Thompson, chairman of the Texas 
Railroad Commission, described for 
the audience the concern of domestic 
producers over increased oil imports. 

“This increase,” he said, “gives 
grave concern to our independent oil 
producers. There are 13,000 of them, 
and they drill 80% of the wells. They 
are our front line of defense in oil.” 

Gen. Thompson predicted “the next 
25 years can be supplied with petro- 
leum more easily than the past quar- 
ter century was supplied” due to con- 
tinuing advances in research, drilling 
methods and conservation. 

He said he thinks domestic pro- 
duction of 12 to 14 million b/d will 
be needed by 1975. 


‘Conservation’ Is Theme 
Of 53 Oil Progress Week 


NPN News Bureau 

NEW YORK—This year’s Oil 
Progress Week will be held Oct. 11- 
17 and the theme wilil be conserva- 
tion. “Oil—At Your Service” will re- 
place last year’s slogan “Two Equals 
Three”. 

This will mark the sixth year of 
Oil Progress observation, and accord- 
ing to Stanton K. Smith, president 
of Smith Oil and Refining, Rockford, 
Ti, and 1953 national OTIC chair- 
man, the conservation theme will 
help to “give the people a far-reach- 
ing look at the oil industry and the 
bright future it has inspired through 
true conservation of one of our chief 
natural resources.” 

Mr. Smith also announced that a 
special subcommittee has been set 
up to help expand participation by 
oil men and companies in the year- 
around program of the national OTIC. 

Membership on the Participation 
Subcommittee includes: 

Ralph Carey, Shell Oil, Boston, 
chairman; ° 

W. J. Loufman, Fleet Wing, Cleve- 
land; 

W. Chalmers Burns, Hartol Petro- 
leum, New York; 

Charles Z. Hardwick, The Ohio Oil 
Co., Findlay; 

Frank V. Martinek, Indiana Stand- 
ard, Chicago;; 

Charles A, Perlitz, Jr., Continental 
Oil, Houston. 
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Many States Eyeing Ton-Mile Taxes 


The issue of the ton-mile, or weight- 
distance, tax on commercial vehicles 
of more than 18,000 Ibs. gross weight 
is before the legislatures of six states 
and expected to develop in 11 more. 


The New York State law is the pat- 
tern in each instance. 


States whose legislatures already 
have the ton-mile tax question before 
them are California, Connecticut, 
Maryland, Massachusetts, Nebraska 
and New Jersey. 


Expected to have it are the legisla- 
tures of Georgia, Illinois, Indiana, 
Maine, Michigan, Missouri, Ohio, 
Pennsylvania, South Dakota, Ten- 
nessee and West Virginia. 


On the other hand, proposals to 
eliminate present ton-mile taxes are 
expected to be introduced in the 
Kansas and Wisconsin legislatures. 


Otherwise, the legislative picture 
at the moment, as regards truck reg- 
ulation and gasoline taxes, is as fol- 
lows: 


Gasoline Taxes—Measures to in- 
crease gasoline taxes have been in- 
troduced in 13 states: California, 
Connecticut, Georgia, Iowa, Mary- 
land, Massachusetts, Minnesota, Ne- 
braska, North Dakota, South Dakota, 
Texas, Utah, and West Virginia. All 
these measures provide for a 1c per 
gal. increase in the tax rate except 
bills in Iowa and Massachusetts, 
which cali for a 2c per gal. increase. 


In Oklahoma a measure is pend- 
ing to extend the 1c temporary gas- 
oline tax which expires May 31, 1953, 
for another two years. 


Truck Weight — Measures intro- 

duced in Massachusetts and Montana 
provide for liberalization of permis- 
sible truck weights. The Massachu- 
setts bill proposes to increase the 
maximum allowable weight for semi- 
trailer combinations from 50,000 to 
60,000 Ibs., while the Montana bill 
calls for an increase in the maximum 
allowable truck weight from 73,280 
Ibs. to 76,800 Ibs. 
_ A bill in Nebraska similar to a 
measure which was vetoed at the last 
legislative session provides for a 
weight tolerance of 5% over the 
present permissible truck weights. 

A North Dakota proposal would 
increase truck length from 35 to 40 
feet, and length of combinations 
from 45 to 50 feet. 

Connecticut legislators have be- 
fore them a bill for reduction of the 
maximum axie weight on three-axled 
trucks from the present 22,400 Ibs. 
to 18,000 Ibs. 

An Oregon measure which provides 
for tightening enforcement on the 
truck sizes and weight law would 
reduce the weight allowed on tires 
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with width over 30 inches from 600 
to 500 Ibs. per inch of tire width, 

Tank Trucks—Legislation respect- 
ing petroleum tank trucks is expect- 
ed to be considered in Iowa, Kansas, 
Maine, New York, Rhode Island, 
South Dakota, and Wisconsin. 

The anticipated Iowa petroleum 
tank truck bill will be designed to 
establish the same safety regula- 
tions for intrastate hauling as are 
now mandatory for interstate petro- 
leum tank trucks. Also a certificate 
of convenience and necessity may be 
required. However, this biil would 
not affect private carriers. 

It is expected that the Kansas Mo- 
tor Carriers Assn. will introduce leg- 
islation to eliminate the exemption 
from the ton-mile tax of private car- 
riers “operating within 25 miles of 
the corporate limits of a municipal- 
ity.” 

Delivery of petroleum products in 
Maine may have to be evidenced by 
printed meter tickets if anticipated 
legislation on this subject is enact- 
ed. 

In New York it is expected that 
favorable legislation respecting trans- 
portation, storage, and use of flam- 
mable liquids will be considered. This 
measure provides amendments of ob- 
jectionabie provisions in the present 
law. 

A proposal for registration and 





Supreme Court Approves 
Law Hiking Truck Fees 


NPN News Bureau 

WASHINGTON — The U. S. Su- 
preme Court this week upheld, 6 to 2, 
the validity of an Illinois law boosting 
truck registration fees to what the 
trucking industry has called “confis- 
catory” rates. 

The law, passed in August, 1951, 
provides for a tax increase of almost 
300% in some truck weight classes. 
The increases were voted as a means 
of getting more revenue for highway. 
construction. 

For the largest oil transports, the 
new license is $1,134—compared to 
$420 formerly. The rates scale down 
to $20 for smaller trucks—compared 
to $12 before. 


Proponents of the measure origin- 
ally estimated it would raise an ad- 
ditional $20 million annually for high- 
ways. About $10 million “extra” rev- 
enue came in last year (with $3.7 mil- 
lion being paid under protest), as 
many truckers failed to pay pending 
outcome of litigation. Illinois Attor- 
ney General Latham Castle has stat- 
ed he will take action to collect back 
fees. 


regulation of all oil peddlers is ex- 
pected in Rhode Island. 

In South Dakota it is believed 
that the State Fire Chiefs Assn. will 
adopt National Fire Protection Assn. 
standards for the storage and trans- 
portation of flammable liquids. 

Other anticipated legislation re- 
specting trucks will undoubtedly in- 
chude bills providing for increased 
registration fees, Sunday and holiday 
driving restrictions, elimination of 
motor vehicle reciprocity, increasing 
overloading penalties, payment of ad 
valorem taxes before registration, 
compulsory financial responsibility, 
and motor vehicle inspection. 


Weather Turns Colder 
In East Coast Area 


NPN News Bureau 
CLEVLAND—For the first time in 
two weeks, weather in the East Coast 
area veered from its warmer than 
normal or last year course, to reg- 
ister slightly colder than last year 
for the Sept. 1-Feb. 7 portion of the 
heating season. However, this area 
remained much warmer than normal. 
The Midwest and West Coast-Rocky 
Mt. areas moved into the third week 
of registering warmer than normal 
or last year. East Coast area was 
warmer than normal but colder than 
last year. 


Degree Day Summary 
Season Sept, 1-Feb, 7 


1951- 
East Coast 53 52 
Bostont 3137 
New York a 2736 
Philadelphia .... 2560 
Washingtont .... 2 2411 
Average ....... 2711 
Midwest 
CHICABOT cccccces 3991 
Cleveland 3309 
Detroitt ......... 35 3794 3900 
Minneapolist .... 5321 4970 
Omahat 4335 3S88 
GR. ZAG svcucecs 2958 2966 
Average 3951 3886 
Southeast 
Birmingham, Ala.t 1614 1983 
Charleston, 8. C. 1011 1230 
Nashville, Tenn.t. 2268 2370 
Raleigh, N. C.... 1821 2129 
Average 1679 1928 
West Coast—Rocky Mt. 
San Francisco ... 1480 1424 
Seattle 4 2638 2742 
Desvert ©. os cccces 3664 3582 158 
Average ....... 2303 2594 2583 118 
Degree days are on 65 deg. F. basis. 
+ Readings at airport office. Readings in 
other cities taken at downtown (city) offices 


Maine Extending Turnpike 


AUGUSTA, Me.—Plans for start- 
ing the $55 million, 66-mi. extension 
of the Maine Turnpike, from Port- 
land to Augusta, in the spring call 
for expenditure of $2,800,000 for 
service stations, dining facilities, toll 
gates, etc. 


Antidiversion Vote Set 

CHEYENNE, Wyo.—Gov. C. J. 
Rogers has signed a bill which will 
put an antidiversion amendment on 
the ballot Nov. 2, 1954. 
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‘Consult-Supplier Month’ Needs Push 
To Improve ‘Satisfactory’ Progress 


A lot of jobbers across the coun- 
try are talking over problems with 
their suppliers this month—and much 
good is being done. But more Inde- 
pendents need to arrange confer- 
ences with supplying companies if 
February is to be a fully successful 
“Consult Your Supplier Month.” 


This is the essence of reports from 
jobber groups, who say supplier doors 
are open, and it is up to the jobber 
to walk in. 

The month-long project was origi- 
nated by National Oil Jobbers Coun- 
cil. It has a double goal: (1) To 
promote working out of problems be- 
tween the individual jobber and his 
supplier, and (2) to get mutual prob- 
lems of jobbers and suppliers, in 
their true perspective, before policy- 
making officials of supplying com- 
panies. 

Reports from practically all points 
indicate full supplier co-operation. 
NOJC Chairman Roy J. Thompson 
has helped build this co-operation by 
sending 108 letters to supplying com- 
panies, large and small, explaining 
the project. 


Jobbers Prodded—In a speech at 
the Kansas City meeting of Missouri 
Petroleum Assn. last week, NOJC 
General Counsel Otis Ellis praised 
suppliers for their co-operation, but 
said he felt many jobbers are not 
availing themselves of the opportu- 
nity for conferences. He pointed out 
suppliers are ready and willing. to 
talk, so the responsibility now rests 
on jobbers. If they fail to take ad- 
vantage of the situation, Mr. Ellis 
stated, they will have no one to blame 
but themselves. 

Mr. Ellis said last week he will 
check with various suppliers after 
the end of February on the interest 
shown by jobbers, and “how many 
prefer to follow the path of least re- 
sistance.” 

He said, “Those in the latter group 
are unworthy of the organized ef- 
forts which have been made in their 
behalf. They fall into the category 
of the industry leech who takes all 
and gives nothing back in return.” 

He added: “There isn’t a single 
jobber in this country who hasn’t at 
least one problem of consequence 
that needs the aid and wisdom of 
his supplier to effect solution. There 
isn’t a single supplier in this country 
who can point to having a perfect 
jobber customer devoid of problem 
or fault.” 


Members Polled—A mail survey to 
determine jobber activity during the 
“month” is being taken by E. Keith 
Edwards, secretary of Illinois Petro- 
leum Marketers Assn. He sent out a 
return postcard with the last asso- 


ciation bulletin, and on a mailing of 
more than 600, has had about 100 
cards returned, indicating the job- 
ber has seen his supplier or plans 
to see him in February. Mr. Edwards 
is urging jobbers to make Illinois 
the leading state in the program. He 
says cards are coming back at the 
rate of 10 a day, and that he is 
“pleased with the response.” 


New Push Urged—H. H. Hahn, 
secretary of Nebraska Petroleum 
Marketers, reports about 50% to 60% 
of the jobbers he has contacted have 
visited their suppliers. However, he 
is afraid some suppliers may be get- 
ting the impression all is rosy, and 
he believes the visits may not be ac- 
complishing much in the way of 
settling problems. He notes that the 
40% to 50% of the jobbers who. have 
not consulted with their suppliers ap- 
parently believe nothing will be ac- 
complished by visits, since they nor- 
mally see the suppliers fairly regu- 





Bartlett Seeks to Improve 
API Marketing Services 


PITTSBURGH—Robert M. Bartlett, 
new API marketing vice president, 
has written all API marketing com- 
mittee members asking suggestions 
for further improvements in the Mar- 
keting Division services to the petro- 
leum industry and the general public. 

Hailing the good work and accomp- 
lishments of his predecessors, Mr. 
Bartlett asked committee members, 
agreeing with his idea that the pro- 
gress could continue, to send their 
suggestions to the Marketing Division 
so that they could take steps “to fur- 
ther improve our many vital serv- 
ices to and relations with our jobbers, 
our dealers, the public and the govern- 
ment.” 

The letter said, “It occurs to me 
that the oil industry, and especially 
we marketers, have a golden oppor- 
tunity to do some constructive think- 
ing that could well lead to strength- 
ening the various segments of the oi! 
industry in service to the public, and 
in so doing show the new adminis- 
tration in Washington that we are 
wise enough in our respective fields 
to run our individual businesses with- 
out governmental interference or un- 
necessary, regulation.” 

Mr. Bartlett’s letter concluded, 
“We've all been heartened by the way 
the new administration is gearing it- 
self to meet its heavy responsibilities. 
Let us, with equal courage, face ours 
by showing all concerned that we 
have a harmonious front on all levels 





larly. Mr. Hahn has sent out three 
bulletins on the program this month, 
and plans more. 

Welcome Mat Out—‘“Michigan sup- 
pliers have shown terrific interest 
and have opened their doors to job- 
bers,” reports Joseph Hadley, execu- 
tive secretary of Michigan Petroleum 
Assn. “In fact,” he says, “most sup- 
pliers have sent out invitations for 
their jobbers to come in.” 

He paints out that “while it’s too 
early now to say what has been ac- 
complished, the program can’t help 
but do good, since this is the first 
time the jobber has been able to sit 
down on the same side of the table 
with his supplier, instead of across 
from him.” 

Long-Range Benefit Comments 
H. F. Horning, secretary of North- 
west Petroleum Assn.: “Response 
looks good, and I’m pleased with the 
results so far.” On the accomplish- 
ments to date, Mr. Horning observes 
that “Consult Your Supplier Month” 
is not “that kind of program.” He 
states, “This is long range, and there 
is no intent to bring immediate cor- 
rection of all individual problems, al- 
though this has happened in a few 
instances. All jobbers who have con- 
sulted suppliers have met with fine 
reception and were heard out, and 
also were talked back to—which also 
is good.” 

Discussion of the program at the 
Missouri Petroleum Assn. convention 
last week revealed the opinion of 
both jobbers and suppliers that the 
program is a “resounding success.” 

George Hofmayer, executive sec- 
retary of Texas Oil Jobbers Assn., 
says he has backed the project by 
pushing it at six regional meetings, 
the association monthly publication, 
and personal contacts in the field. He 
reports response “very good.” 


Deaths 


Robert L. Dandridge, 60, office 
manager of American Oil’s general 
sales department, Baltimore, died 
Feb. 3 after a brief illness. 

Mr. Dandridge, a native of Essex 
County, Md., had been with American 
Oil since 1925 and office manager 
since 1929. He is survived by his wife, 
a brother and two sisters. 


NPC’s Oil Imports Policy 
To Be Given Nod by API 


NPN News Bureau 

NEW YORK — Formal announce- 
ment that API’s executive committee 
has endorsed the National Petroleum 
Council oil policy report’s declaration 
that oil imports should “supplement” 
domestic production is expected to be 
made soon. 

The API said the executive com- 
mittee made the endorsement in a 
meeting here Feb. 5, but gave no de- 
tails, pending issuance of the formal 
announcement. 
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Jobbers Should Promote Own Public Relations 


One of the most important—and deplorable—facts about 
the oil industry was brought out at the meeting a week 
or two ago of the Kansas Oil Men’s Association to show 
how near sighted is the seeing and doing of the leaders 
of the industry and how wide of the mark the API public 
relations campaign is going. 

The fact is that the public for the most part does not 
even know of the existence of a highly important com- 
petitive element in oil marketing—the element that un- 
doubtedly is the most important in showing that the 
major oil companies do not have a monopoly on market- 
ing, as is so frequently charged against them. 

The important and deplorable fact, as brought out at 
the Kansas meeting, was ascertained by a local survey 
made by the Wichita Eagle and it showed that— 

88% of Iccal people interviewed regarding local 
gasoline sales did not know the name of a single 
Wichita oil jobber when there are close to 40 of them, 
of long and good standing in the community. 

69%did not know what an oil jobber does, and 

58% did not know that oil jobbers (or wholesalers) 
serve a necessary function. 

This is a severe indictment of the oil jobbers for not 
making known themselves and their necessary and im- 
portant service to the oil industry and to the public, but 
it also is a much more critical indictment against the 
major oil companies for not prompting the jobbers to 
make themselves known as the competitive factors in 
oil marketing whose very existence refutes the constantly 
made charge that oil marketing is monopolistically con- 
trolled. 

The API's public relations advertising campaign plain- 
ly recognizes the existence of this charge. All it does 
about it, however, is to mention that there are “44,500” 
or so “oil companies.” It ignores the basic fact that 
most of them are producers of oil and are NOT in com- 
petition with each other fighting to sell the consumer his 
gasoline—the kind of competition that cuts prices, wipes 
windshields and provides the other desirable and highly 
competitive services of oil marketing. Also overlooked is 
the fact that these producers are located way off from 
the sight of the consumer for the most part and, if they 
have a sign near a road, it only gives the name and 
location of an oil lease to aid a truck driver seeking to 
deliver oil field supplies. 

Yet there are some 15,000 oil jobbers (or wholesalers) 
who own their own bulk plants, barge terminals and al- 
most always own from a few to several hundred and 
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even more gasoline service stations, to say nothing of 
branch storage plants. True, some of them are small, 
as in every line of business, but even so their very small- 
ness is evidence of healthy and legitimate competition in 
which the small man lives. But most of the others are 
good size to large, and over the years prosperous—-some 
taking out of their businesses as much or more income 
than the president of any major company and a very 
large number taking out more than any vice president 
of marketing of any major. 

The most impressive fact is that these jobbers have 
made their money competing in open markets with the 
majors, generally under most severe conditions and some- 
times even most burdensome conditions. The very exist- 
ence of the jobbers and their steady growth during the 
40 years since the old SO “dissolution suit” proves the 
existence of free and open and successful competition 
that the majors like to talk about, but for some reason 
they will brag about everything else in the business ex- 
cept the competing oil jobber. When a major does speak 
of the jobber he is quite likely to classify him as a “mid- 
dle man”, meaning a factor not needed economically in 
the business, whereas the jobber is just as important and 
performs the same necessary services as the major com- 
pany’s own marketing management. 

The jobber has protested at times that he is not a 
part of the API’s public relation’s campaign. Well, he 
isn’t. He has been left out of its advertising, while be- 
ing importuned to attend meetings and make speeches 
telling about the “greatness” of the oil industry, reading 
from texts supplied by the major’s own campaign mana- 
gers. 

What is this “greatness” of the industry that the ma- 
jors would have the jobbers brag about? Almost with- 
out a single exception it is depicted in this literature as 
the big things that are done by the BIG investment and 
GREAT skill of the majors. Who drills the deepest wells, 
builds the largest refineries, runs the fastest trucks, op- 
erates the biggest tankers and produces the oil in the 
finest quality? Certainly not the Independent jobber. 
He has not the money nor the skill to do all these things 
any more than has the marketing vice president and 
members of the marketing departments of the majors’ 
themselves. 

Yet the jobber is expected to spend his time and his 
money talking about these benefactions that his BIG 
competitor, primarily, bestows on the buying public. 

Why should he? 

It is to be greatly hoped that for Oil Progress Week 
next fall the now nearly two score organizations of oil 
jobbers will, through the ever-stronger National Oil Job- 
bers Council, make it a week of INDEPENDENT and 
competitive Oil Progress; that the jobbers will take the 
show away from the majors and talk only about them- 
selves for a change—how many there are of them, how 
strong and big they are and also be forthright and tell 
how small many of them are, because by that very 
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smallness they are giving an extra special true home- 
town ownership service to their local small town custo- 
mers. 


Let these jobbers jump for the front of the stage and 
talk about themselves—all 15,000 of them and more—tell 
how they are the Hometown Oil Companies, how they 
are owned in the Hometown; yes, and if they have non- 
family stockholders as most of them have, then talk 
about these home stock owners of this Hometown competi- 
tion. 


It wouldn’t cost much to finance a simple, general co- 
operative advertising campaign and sales effort and it 
would pay back many times over. Quite a number of 
jobbers have good small local advertising men and ad- 
vertising agencies who could help put this campaign over. 
But basically, the task would fall on the several dozen 
full time paid secretaries of the strong state jobber as- 
sociations, who should have no trouble raising plenty of 
funds to finance a campaign that would put the jobber 
really on the oil industry map. 

About all these secretaries would have to do, it would 
seem, would be to call to the jobbers’ attention the country 
over their present utterly ignominious anonymity. The 
jobbers then could—and would—rally around. 

NPN has had this idea in its system for a long time 
and now, with the proof of the absolute lack of public 
knowledge of the jobber as offered at the Kansas job- 
bers meeting, is a good time to advance the idea that the 
Independent Oil Jobbers should take over Oil Progress 
Week and make a real success of it for ALL the oil in- 
dustry and not just for the majors alone. 


As it was a major oil company public relations man 
specializing on co-operation with jobbers, L. T. White 
of Cities Service Oil Co., who put this critical informa- 
tion from the Wichita survey in a speech at the Kansas 
meeting, the jobbers should realize that they probably 
will not get any opposition from the majors if they go 
ahead and plan to give the true story of the jobber, which 
is the story of the REAL COMPETITION which has 
grown up so strongly in the last 40 years and which 
keeps the industry truly a free industry. 


Are Turnpike Stations Profitable or Not? 


It's Time for Marketers to Produce Answer 


It’s time the oil industry lay all its cards on the table 
—face up—and clear up this subject of turnpike serv- 
ice station alleged profitability. The need for such ac- 
tion is obvious. 

Turnpike commissions are pointing to station con- 
tracts in New Jersey, Pennsylvania, etc., to support 
their demands for high oil company investments in sta- 
tions and big royalties on station sales. Their viewpoint 
is that if one oil company can (and is) operating a 
turnpike station and paying a 5c per gal. royalty—plus 
other royalties—on a big station investment on one 
turnpike, then why shouldn't that same company, or 
others, be, able and willing to do the same on another 
turnpike ? 

The implication obviously is that all these operations 
on turnpikes are quite profitable to the successful bidders. 

The oil industry can thank itself for letting the im- 
pression spread that turnpike stations are lucrative, 
even when paying owt high royalties. In presenting 
some of the past successful bids for turnpike station 
rights, oil company spokesmen have stated emphatically 


that their bid was on a “sound basis’ and “planned 
for a profit.” The high gallonage moved through these 
outlets might seem to support such a contention—at 
least insofar as the general public and turnpike com- 
missions are concerned. 


Yet there is ample evidence that the “talked about” 
profits at least at large numbers of these outlets never 
materialized. 


So, we have two factors supporting commissions in 
their demands for high royalties and big investments 
at turnpike stations: (1) the fact that oil companies 
currently are operating turnpike stations and paying 
high royalties, and (2) the statements of some oil com- 
pany spokesmen in the past that their successful bids 
were made on a profit basis. 


Yet today top management sends representatives to 
turnpike commissions to argue for lower royalties and 
less costly stations on turnpikes, and to point out that 
this must be done if oil companies are to operate these 
outlets at a reasonable profit. That’s rather hard to rec- 
oncile—a statement in the past that turnpike station 
fancy bids were made on a profit basis, and an argu- 
ment now that such outlets cannot be operated prof- 
itably at royalty rates based on those prevailing in 
New Jersey, Pennsylvania, etc. 


There’s only one answer. Let those oil companies who 
have had experience with turnpike stations make avail- 
able to the oil industry the profit and loss data which 
will show definitely how profitable or unprofitable turn- 
pike stations actually are. These data should then be 
presented by industry spokesmen in dealing with turn- 
pike commissions on turnpike stations. 


Such figures do exist. We know, for we have seen 
some of them. Yet, it is difficult to convince any turn- 
pike commissioner or other state official that an op- 
eration is carried on at a loss unless he is shown tan- 
gible proof. The proof is available—why not use it? 
These state authorities undoubtedly will require it being 
divulged some time because the states are not going 
to disregard every argument and opportunity to extract 
the maximum dollars from the oil companies. 


Of course, it is recognized that even with such data 
on hand, there is nothing to prevent an oil company 
from submitting a bid which may be out of line and 
which may ignore the profit factor. Such a bid might 
be excused on the grounds that the marketer seeks to 
better his brand prestige in a marketing area, and 
therefore he can charge off any losses to “prestige ad- 
vertising,” so to speak. 


That danger of a deliberate loss policy always exists 
and probably will continue to exist until there is evi- 
dent the desire on the part of all oil marketers to con- 
duct all their business on a strictly profitable level, 
prestige be hanged. 


But as one marketing executive once told NPN: “Un- 
til you can show me that everybody has got religion, 
we intend to bid for turnpike outlets wherever and 
whenever we feel that we stand to gain either in profits 
or prestige.” 


Maybe that time will never arrive, but at least the 
time is at hand when the oil industry should have at 
its disposal data which it can use to support the fight 
for reasonable business conditions in operating turnpike 
stations. Those oil companies with turnpike stations 
should do their part to help the entire industry by vir- 
tue of their experience with such operations. 
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MIDWEST 


The speech by 
L. T. White of 
Cities Service Petroleum Co. before 
the Kansas Oil Men’s Assn. week be- 
fore last (see NPN, Feb. 4, p. 43), 
poses a serious problem for jobbers, 
a problem that many of them prob- 
ably didn’t know existed. 

This problem doesn’t involve jobber- 
supplier relations, or operating effi- 
ciency, or expansion. It is a problem 
affecting the jobbers exclusively, and 
one that state associations and in- 
dividual jobbers at the local level 
should start attacking immediatcly. 

The problem involves the question 
of what the consuming public thinks 
of petroleum wholesalers, the func- 
tion they perform, and whether they 


First of two articles 
are a necessary part of the nation’s 
economic structure. Mr. White’s con- 
clusion, based on fact, is that the 
jobbers have failed woefully to inform 
and educate the consuming public 
of the important duties they perform. 

Mr. White, who is manager of busi- 
ness research and education for Cities 
Service Petroleum, is one of the best 
friends the oil jobber has today. For 
the past two years he has appeared 
at various state jobber association 
conventions telling jobbers of various 
ways to improve their operations. 
Mr. White is imbued with an all- 
consuming belief and faith that the 
jobber system is the most efficient 
and practical method of distributing 
petroleum products and has dedicated 
himself to helping the jobber improve 
his position. For these reasons, it is 
apparent that whatever he has to re- 
port about the jobber assumes more 
than ordinary importance. 

At Wichita, Mr. White released the 
findings of a survey conducted the 
previous week, at his request, by pub- 
lic opinion research experts from the 
Wichita Eagle. These trained poll- 
sters put three questions to a large 
cross-section of consumers of gas- 
oline, fuel oil, lubricants and TBA. 
Approximately 85 persons were cov- 
ered in the survey. They were asked: 

1. Do you know by name a Wichita 
Independent jobber or wholesaler? 

2. What services do Independent oil 
wholesalers render? 

3. In your opinion, are Independent 
oil wholesalers necessary ? 
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Public's Ignorance of Jobber Function 
Is Vital Problem Needing Fast Action 


By Leonard Castle, Midwest Editor 


The findings, it would seem to us, 
certainly should shock jobbers into 
taking immediate corrective mea- 
sures. For, Mr. White reported that: 

Eighty-eight per cent of those in- 
terviewed did not know a Wichita job- 
ber by name; 69% said they didn’t 
know what services jobbers perform- 
ed, while 58% said they didn’t know 
whether oil wholesalers were nec- 
essary. Actually, most of those an- 
swering the third question stated 
flatly they did not think the jobber 
function was necessary. And therein 
lies the danger. 


It is granted that Wichita is a met- 
ropolitan area and that residents of 
smaller communities would be more 
likely to know a local Independent 
jobber by name. On the other hand, 
Wichita is located in the heart of an 
oil producing area and for that rea- 
son probably is more oil conscious 





The current is- 
sue of the Empire 
State Petroleum Assn.’s magazine 
says editorially some things that need 
to be emphasized in about 17 states 
if their truck operators don’t want 
their lawmakers to enact ton-mile 
tax laws for the heavier commercial 
vehicles. 

The ESPA editorial answers firmly 
a magazine article making the famil- 
iar play on the supposedly average 
motorist’s emotions as regards trucks, 
by State Sen. Richard L. Neuberger 
of Oregon. Harper’s Magazine ran the 
article, which got further circulation 
by condensation in the December 
Reader’s Digest. 

The ESPA editorial, asking, “Why 
Punish the Trucks?” finds Sen. Neu- 
berger guilty of compounding a fal- 
lacy in saying that the “crowning in- 
dignity” for the motorist is: 





ATLANTIC COAST 


than many other places. Even the 
small town citizen who knows his lo- 
cal jobber by name might not be 
aware of the function he performs. It 
is logical to assume that had the peo- 
ple of Wichita known the reasons for 
a jobber’s existence, they would agree 
that his function was necessary. 


Following are a few answers, se- 
lected at random from the Wichita 
survey, to the second question, as to 
what services jobbers perform: 


“Sells oil wholesale, I guess;” 
“Don’t know;” “No idea;” “Don’t 
have the slightest idea;” “Sell oil 
products to retailers;” “Sell oil and 
gas;” “Supply oil, I presume;” “Not 
acquainted with this at all;” “If it’s 
what I think, they deliver oil to 
filling stations;” “Really don’t know;” 
“Guess they sell oil to service sta- 
tions;” “I couldn’t say since I don’t 
know any jobber;” “Just not sure 
what they do unless it is delivering 
gasoline and oil to service stations.” 


These were typical of all the an- 
swers in the survey. In not a single 
instance did a person interviewed 
have a clearly defined explanation of 
what a jobber does. 


(What jobbers can do to inform the 
public as to the necessity of their 
function will be discussed in the next 
week’s column.). 


Empire State Oil Jobbers Fire Back 
At Proponents of Ton-Mile Truck Tax 


By Raymond E. Bijorkback, Eastern Editor 


“The fact that, considering the 
weight of his vehicle, he is paying 
approximately three times as much 
for the use of the roads as the pro- 
prietors of the biggest trucks.” 


The fallacy, says ESPA, was ex- 
posed in a speech by Walter Belson of 
the American Trucking Assns., Inc., 
when he declared: 


“Comparing cars and trucks on ton- 
miles is exactly as reasonable as com- 
paring cars and trucks on passenger- 
miles. On the ton-mile basis, you can 
show that the car pays much more 
than the truck in terms of ton-miles. 
. . . On the passenger-mile basis, you 
can show that the truck pays perhaps 
100 times as much as cars pay. 

“Neither comparison is valid. It 
is like comparing apples and grapes, 
because the functions of the two ve- 
hicles are not comparable.” 

The ESPA editorial follows this with 
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its own clincher—the point that, if 
you’re going to increase substantially 
the tax burden on a business man op- 
erating on a close margin, “this added 
cost must be included in the price of 
gasoline and fuel oil and passed on 
to the motorist and home owner who 
thus pays a hidden highway use tax.” 

This should be a telling point when 
controls come off prices. It was 
“soft-pedaled”, the ESPA piece re- 
counts, “in the propaganda directed 
toward the motorist to obtain his 
support for the enactment of the 
weight-distance tax in New York 
State.” That, the editorial insists, 
is “the real ‘crowning indignity’ ”’. 

Sen. Neuberger suggested that 
truckers beg the question of who’s to 
pay for our highways when they con- 
tend increased trucking rates would 
chiefly benefit the railroads—‘put 
many cargoes back on iron.” , 

The ESPA editorial makes two 
comments on this: 

1. We believe that the trucks 
should certainly pay their fair share 
of highway costs but we don’t be- 
lieve they should pay more than their 
fair share just because someone has 
to pay for the roads. 


“2. In New York the question of 
who should pay for the roads is purely 
academic because here revenue from 
the weight-distance tax and other 
taxes on highway users is not being 
spent for roads. To date New York 
has diverted from its highway system 
nearly $1 billion of highway tax 
money paid by car and truck owners.” 

The editorial concludes: 


“Our suggestion—a suggestion sin- 
cerely offered to improved highways, 
not just to punish one group of high- 
way users—is that a constitutional 
amendment to dedicate highway user 
tax revenue to highways be adopted 
in every state. Twenty-four states 
have such amendments now. New 
York certainly needs one. 


“We... wonder how long Con- 
gress will go on appropriating hugh 
federal aid grants to help the states 
carry on their highway programs, 
only to have states like New York 
divert their own road tax money from 
highway improvement. 


“We favor impartial research by the 
state governments to learn the facts 
about highways and highway costs. 
Then, on the basis of this research and 
with the fixed policy of earmarking all 
road tax money for roads, we believe 
equitable laws can be written to pro- 
vide the funds for building the high- 
ways which the motorist needs and 
which the trucker needs to serve the 
consumer most quickly and econom- 
ically.” 

The points the ESPA editorial 
makes will be hard for those on the 
other side of the question to answer. 
And its suggestion regarding diver- 
sion of highway user revenues is good 
any day of the week. 











PACIFIC COAST 


Ke Current predic- 


tions on the West 
Coast are that petroleum products 
prices will go up across the board 
with the expected expiration of con- 
trols April 30. 

Guessing is that gasoline will rise 
1 to 1.4c per gal. to start out. There’s 
some speculation that it may even 
go up another ic per gal. to compen- 
sate for higher labor costs. That 
speculation stems from the recom- 
mendation by the OPS West Coast 
Petroleum Advisory Committee last 
fall that dealer margin be fattened 
some to offset rising labor costs. 

At that time, it was suggested that 
retail margin should be increased by 
at least 1c. 

Regarding the pass-through in- 
creases, it may be recalled that Stand- 
ard of California last August proposed 
higher ceilings on petroleum prod- 
ucts. This was to reflect increased 
crude oil price ceilings Standard peti- 
tioned for at the time. Increases 
requested by Standard included: gas- 
olines, 1.2c per gal.; L-P-gas, 1.2c per 
gal.; kerosines, 1.4c per gal.; distillate 
fuels, 1.4c per gal., and residual fuel, 
10c per bbl. 

A number of marketers think the 
wholesale and retail prices will ad- 
vance to higher levels in May, re- 
main firm through most of the sum- 
mer and then drop. They look for 
the tight West Coast situation to end 
this summer, causing prices to dip. 


* * * 


A brisk increase of 3.75% in de- 
mand for petroleum products was 
predicted by Reese H. Taylor, presi- 
dent of Union Oil of California, in a 
letter to employes. He forecast that 
the tight situation would continue 
this year. 

Mr. Taylor told them, “Analysis of 
the many factors involved indicates 
a new all-time high demand of 1,120,- 
000 b/d will be reached (in 1953)—an 
increase of 3.75% over 1952.” 

Regarding supply and demand, he 
wrote, “The outlook is that in 19553, 
as in 1952, there will not be enough 
crude oil produced in California to 
supply both the increased civilian de- 
mand and the requirements of the 
armed forces as well. Consequently, 
it will be necessary for the industry 
to continue augmenting supply by the 
importation of high-cost foreign 
crude oil. 

“Civilian demands for gasoline on 
the Pacific Coast are expected to 
continue to grow, due to increasing 





Quick Hikes in Oil Products Prices 
Seen Sure Bet When Controls Die 


By Frank Breese, Pacific Coast Editor 


population and automobile registra- 
tions.” 
* 1 * 


Now the truckers have asked the 
federal government to kindly get out 
of the fuel tax business, and they 
say they’re going to make a big issue 
of it. 

At a convention of the California 
Motor Truck Assns. the other day, 
the top U. S. trucker denounced the 
federal government’s position. Wal- 
ter F. Carey, president of the Amer- 
ican Trucking Assns. said the fuel 
tax brings in about $825,000,000 a 
year at the present rate. “Not one 
cent of that money is used for high- 
ways”, said Mr. Carey, who described 
the highway situation as “critical” 
due to inadequacy. 

Withdrawal of the federal govern- 
ment from that tax field, he said, 
“will enable the states, if they enact 
a special two-cent gas tax for high- 
way purposes only, to have collec- 
tively nearly a billion dollars in high- 
way funds without imposing one cent 
additional tax on any motor vehicle 
owner.” 

Mr. Carey predicted that “oil in- 
terests, automobile manufacturers, 
trailer manufacturers and tiremakers 
can line right up” with a program to 
advocate that the federal govern- 
ment leave fuel taxes up to the states. 

Truckers say they have problems, 
too. 

Mr. Carey told the convention that 
truckers have at least six or eight 
Number One problems. Among them 
he listed: “highways and highway 
damage”, “defeating the ton-mile 
tax”, “maintenance of reciprocity be- 
tween the states”, “railroad attempts 
to change national transportation 
policy”, “safety” and “public rela- 
tions.” 

* * * 


The Serve Yourself and Multiple 
Pump Assn. is getting ready for nego- 
tiations with the AFL Teamsters. 

A two-year contract runs out May 
1. Actually the agreement is a series 
of individual contracts between asso- 
ciation members and Petroleum Driv- 
ers and Helpers Local 248, AFL af- 
filiate. The association negotiates in 
behalf of the members. 

Prior to the agreement in 1951, the 
union heckled association members 
with organizing activities. Since the 
agreement, the members haven’t been 
troubled by organizing activities. In 
fact, some members weren’t even 
signed up by the union. 
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Missouri Jobbers Unanimously Back 
Resolution for Percentage Margins 


By LEONARD CASTLE 
NPN Midwest Editor 


KANSAS CITY—A resolution urg- 
ing adoption of “a percentage type 
of margin” for jobbers was approved 
unanimously at the annual conven- 
tion of the Missouri Petroleum Assn. 
Feb. 5-7. 

The present cents-per-gal. margin 
system, the resolution said, “is work- 
ing to the great disadvantage of 
every jobber in the business” and 
“there ought to be a way of work- 
ing out a percentage markup margin 
on refined petroleum products just as 
there is on tires, batteries and al- 
most all other lines of merchandise.” 


The fixed cents-per-gal. margin 
“inherently penalizes the buyer dur- 
ing inflation and penalizes the seller 
during deflation, unless arbitrary in- 
creases and decreases are promptly 
made as basic prices rise and fall,” 
the Missouri jobbers declared. 

A percentage margin plan, they 
contended, “would remove much of 
the trouble that has been caused be- 
tween suppliers and jobbers by the 
fixed cents-per-gal. margin.” 

The convention was highlighted by 
a panel discussion of four Missouri 
jobbers: 

Jack Zurow, Home Oil & Gas Co., 
St. Joseph, “Degree Days;” T. O. 
Haggard, Doc Haggard and Son Oil 
Co., Kirksville, “Development of 
Jobber Personnel, Sales and Manage- 
ment;” Carl V, White, A. L. Taylor 
Oil Co., Botivar, “What Can Jobbers 
Do for the Benefit of the Industry;” 
and D. A. Pierce, Pierce Oil & Sup- 
ply Co., Moberly, “The Value of OIIC 
to the Oil Jobber.” 

Other speakers on the convention 
program were Dr. Gustav Egloff, di- 
rector of research, Universal Oil 
Products Co.; George A. Bowie, pub- 
lic relations department, Firestone 
Tire & Rubber Co; Fred G. Hodgson 
Jr., Western Coca-Cola Bottling Co.; 
and Otis H. Ellis, Washington coun- 
sel, National Oil Jobbers Council. 


Resolutions — Other resolutions 
adopted at the convention: 

Urged that suppliers increase the 
freight rate allowances to jobbers 
who operate their own transports, 
pointing out that “in view of the tre- 
mendous increase in the cost of op- 
eration, the present common carrier 
rates will not permit an operator to 
operate on a break-even basis.” 

Called upon Congress to raise the 
present $25,000 excess profits tax ex- 
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emption for small business, in the 
event the tax is retained in any form. 


Urged the Missouri legislature not 
to enact any toll road biils on the 
ground that a toll road system in 
Missouri “is absolutely unwarranted” 
and would be “an unnecessary waste 
of money, manpower and materials.” 
This resolution asserted that “the 
equitable and just method of paying 
for roads is the collection of taxes 
on gasoline and vehicle registration 
fees to provide ~free access to all 
routes.” 


Urged the Missouri legislature to 
petition Congress to repeal federal 
automotive excise taxes which cost 
Missouri highway users $60 million 
during 1952. 


Recommended to all Missouri job- 
bers that they sit down with their 
suppliers during Consult-Your-Sup- 
plier Month in February “to the end 
that satisfactory solutions to all ex- 
isting problems may be discussed and 
worked out to the mutual benefit of 
both supplier and jobber.” 


Degree Days Urged — Mr. Zurow 
described the degree day system as 
“the oil man’s .calendar,” pointing 
out that each customer’s tank repre- 
sents the amount of degree days of 
heat contained therein. In urging 
every fuel oil jobber to install a de- 
gree day system Mr. Zurow listed 
these advantages: 

1. It allows maximum gailonage 
with minimum delivery stops. 

2. It is an accurate method of de- 
termining oil consumption. 

3. It allows automatic delivery for 
customers, thus tying the account 
closer to the jobber’s company. 

4. It is a guide for dispatching 
trucks, allowing deliveries to be made 
on slow days and eliminating “feast 
and famine” operations. 

5. It minimizes run-outs and cost- 
ly overtime and call-back deliveries. 


Fundamental needs for a degree 
day system, he said, are a clerk, or 
clerks; one ioose leaf binder for re- 
cording daily and accumulated de- 
gree days, one page for each month; 
permanent customer file cards, and a 
visible permanent record card file. 


Mr. Haggard, in discussing per- 
sonnel problems, suggested that all 
new employes be added to the or- 
ganization on a 30-day trial basis. 
He recommended that an increase 
in pay or commission be given to a 
new employe after a 30-day or 60- 


day period, if he has proved his value 
to the company. 

Sales Boosters — Concerning im- 
provement of sales, Mr. Haggard said 
the following points are important 
and should be kept constantly in 
mind: 

1. Have a thorough knowledge of 
the product and teach it to others. 

2. Have the ability to deal with 
and influence people. 

3. Lead the employes and keep 
their enthusiasm. 

4. Teach employes a good ap- 
proach to sales. 

5. Demonstrate and teach ability 
to others. 

6. Keep physically fit. 

7. Keep clean and keep the prop- 
erty clean. 

8. Make sales yourself and encour- 
age others to sell. 

9. Make daily and weekly and 
monthly comparisons of sales. 

Pointers in developing manage- 
ment were iisted by Mr. Haggard as: 

Live by the Golden Rule; dele- 
gate authority as well as responsi- 
bility; have the respect of the com- 
munity; maintain good credit; be 
aggressive and decisive; be open to 
new ideas; be active in community 
affairs; put first things first and get 
them done. 

Mr. White said that jobbers can 
promote the best interests of the oil 
industry by taking pride in their 
equipment and rolling stock, and in- 
forming the public as to the impor- 





Hall Re-Elected 


KANSAS CITY—Melvin Hall 
of the Melvin Hall Oil Co., Noel, 
was re-elected president of the 
Missouri Petroleum Assn. at 
last week’s annual convention. 
Other officers re-elected were: 

B. A. Brown, D. 8S. Caldwell 
Oil Co., Richland, vice presi- 
dent; John Rupp, John Rupp Oil 
Co., Chillicothe, secretary, and 
Roy W. Blair, Lincoln Oil Co., 
Troy, treasurer. 

New directors chosen were: 
T. O. (Doc) Haggard, Doc Hag- 
gard and Son Oil Co., Kirks- 
ville; Herbert Melvin, Melvin 
Brothers Oil Co., Rockport, and 
Leo Barry, Barry Petroleum 
Co., Kansas City. 

Re-elected to the board’ were 
Mr. Brown; D. C. Blunk, Home 
Service Oil Co., Barnhart; Har- 
ry E. Milton, Milton Oil Co., 
St. Louis, and W. H. Ayers, 
Ayers Oil Co., Canton. 
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tance of the jobber and the industry 
to the public welfare. 

Attractive dispensing equipment 
and trucks are good advertisirg, he 
said, while clean rest rooms, well- 
painted service stations, and neat 
and clean uniforms for dealers and 
attendants are other means by which 
a jobber can show he is proud of his 
business. 

In urging oil jobbers to partici- 
pate in OIIC, Mr. Austin listed these 
advantages of an industry-wide pub- 
lic relations program: 

It puts big business and little busi- 
ness in the same category; it fur- 
nishes facts and information about 
the industry which the local oil man 
can relay to others, so that the pub- 
lic can gain a better appreciation of 
the part the oil industry plays in 
their lives; it gives the Independent 
businessman in his community an 
intrinsic worth to agriculture, in- 
dustry and society in general; it 
gives the oil man a sense of utility in 
his community; it enables the con- 
sumer of oil products to understand 
how and why the oil industry must 
and does, serve his best interest. 


Ellis Raps OWIU Blast 
At Jobber Employe Pay 


NPN News Bureau 
WASHINGTON — Otis H. Ellis, 
general counsel of National Oil Job- 
bers Council, branded as “irrespon- 
sible” an attack launched by the Oil 
Workers International Union (CIO) 
against the jobbers’ campaign for 
legislation to exempt “local” oil mar- 
keters from federal wage-hour re- 
quirements. 


OWIU publication for members 
sharply criticized NOJC for insisting 
“that 75c an hour, with time-and-a- 
haif past 40 hours a week, is just too 
doggone much money to pay a man 
for driving a gasoline truck, heaving 
55-gal. drums and such other duties 
in the oil marketing business.” 


This strong blast (which probably 
indicates that much pressure is being 
applied to Congress to kill exemp- 
tion proposal) also charged: 

“The jobbers say they just can’t 
afford to pay such high wages. . . 
Of course it comes as a surprise to 
many people to find that such bad 
times have reached into the oil in- 
dustry—even the relatively unpros- 
perous marketing branch. In the 
past, objections to the 75c minimum 
wage have come mostly from back- 
woods sawmill operators, small veg- 
etabie packers, and other such ex- 
ploiters bf underprivileged labor... . 
You would think that anyone who 
handles black gold would be too 
proud to be classed with the Simon 
Legrees who want to pay less than 
six bits an hour. But apparently giv- 
ing a man money does not give him 
decency and pride.” 





Mississippi Jobbers Form State Group 


By NPN Staff Writer 


JACKSON, Miss.—Mississippi job- 
bers joined the ranks of state associ- 
ations Feb. 5. 


At a final organizational meeting 
here, Independents from all parts of 
the state adopted a constitution and 
by-laws for the new Mississippi Oil 
Jobbers Assn. Sixty-one jobbers have 
signed up for membership. 


Elected first president was Tom 
Garrott, Tom Garrott Oil Co., Tunica. 
Other officers named were R. T. 
Fletcher, Dixie Oil Co., Columbus, vice 
president; and H. S. Williford, Pen- 
dergraft & Williford, Jackson, sec- 
retary-treasurer. Mr. Garrott had 
been serving as temporary chairman, 
and Mr. Williford as temporary treas- 
urer. The group now needs only the 
formality of having its charter ap- 
proved by the state to become an 
official association. 


Jobbers Only— Aiming at affiliation 
with National Oil Jobbers Council, 
the association adopted the following 
membership rule: “Active members 
shall be limited to oil jobbers—who 
are further defined as persons, firms 
or corporations engaged in the pur- 
chase and sale of petroleum products 
at wholesale, owning and maintaining 
their own equipment, and selling a 
substantial part of their petroleum 
products direct to resellers or con- 
sumers; provided, however, that such 
jobber is not controlled through stock 
ownership, commission or agency 
agreements, directly or indirectly by 
a refiner or producer of petroleum 
products.”’ Consignees are thus barred 
from membership at present. Oil 
equipment companies will be allowed 
associate membership. 


The association hopes to have more 
than 100 members by the end of the 


first year, and may eventually have 
a paid executive secretary. 

Objectives of the group are to pro- 
mote sound pratices in the sale of oil 
products, to push jobber-supplier co- 
operation, to work for wise state 
and federal laws, and to discourage 
unsound legislation and business meth- 
ods. 

Directors — Twenty-one directors 
tentatively chosen at the Feb. 5 meet- 
ing include three from each of Miss- 
issippi’s six congressional districts, 
plus the three association officers. At 
the start, directors will serve one, 
two or three years, with length of 
office eventually to be three years 
for all. Following are tenative di- 
rectors for each district (for three, 
two and one-year periods respective- 
ly): 

District 1—W. C. Inzer, Tupelo; 
John Dowdle, Columbus; and George 
Scott, Corinth. 

District 2—J. E. Cahill, Senatobia; 
J. C. Dunlap, Batesville; and J. H. 
Mansel, Oxford. 

District 3—-_W. W. Gresham, Indian- 
ola; W. J. Taylor, Jr. Greenville; and 
Cc. D. Saunders, Greenwood. 

District 4—-Charles Else, Yazoo 
City; Ralph Pendergraft, Jackson; 
and Joe T. Dehmer, Jackson. 

District 5—J. A. Pace, Magee; L. J. 
Fruge, Meridian; and J. W. Daly, 
Philadelphia. 

District 6—C. J. Peck, Hattiesburg; 
John C. Monro, Biloxi; and Robert 
McClure, Laurel. 

Permanent directorships will be es- 
tablished after jobbers at the meet- 
ing have had a chance to consult with 
interested jobbers in their districts. 

Mississippi has more than 165 job- 
bers, supplied largely by Pan-Am 
Southern, Continental, Shell, Phillips 
and Sinclair. 





FIRST OFFICERS of new Mississippi Oil Jobbers Assn. are, left to right: R. T. 


Fletcher, Dixie Oil Co., Columbus, vice president; 


Tom Garrott, Tom Garrott Oil 


Co., Tunica, president; and H. S. Williford, Pendergraft & Williford, Inc., Jackson, 
secretary-treasurer 
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1953 OFFICERS of the Florida Petroleum Marketers Assn., left to right, are: Joe 
Bill Rood, president; Harry E. Ericson, vice-president, and Mrs. Jill Woodruff, execu- 
tive secretary. They were named during the association meeting at Jacksonville last week 


Florida Marketers Hit Toll Road Construction 


JACKSONVILLE, Fla.—Opposition 
to the proposed Jacksonville-Miami 
toll road was voted by Florida Petro- 
leum Marketers Assn. at its Feb. 6 
meeting here. 

A resolution adopted by split vote 
opposed toll highways in general, 
and recommended that if toll roads 
are built, concessions should not be 
granted to a “monopoly.” 

Elected new president was Joe Bill 
Rood, Pioneer Oil Co., Bradenton, 
succeeding Leo Thomas, South Atlan- 
tic Oil Co., Gainesville. Named vice 


president was Harry E. Ericson, Im- 
perial Florida Oil Co., Winter Park. 
Re-elected secretary was Mrs. Jill M. 
Woodruff, Jacksonville. 

The association also adopted res- 
olutions favoring congressional bills 
(1) to provide refund of federal taxes 
paid on gasoline destroyed by fire or 
other casualty, and (2) to exempt 
oil marketers from provisions of the 
Wage-Hour Law under certain con- 
ditions. 

Next association meeting will be 
held at Daytona Beach in August. 





Oklahoma Jobbers Are Warned of Stiffer Competition 


OKLAHOMA CITY—Hotter com- 
petition in oil marketing lies ahead 
as supplies increase, Oklahoma job- 
bers were told Feb. 6. This was the 
forecast of William J. Carthaus, vice 
president of manufacturing and dis- 
tribution for Deep Rock Oil Corp., in 
an address before Oklahoma Oil Job- 
bers’ Assn. here. 

Pointing out that “most of our econ- 
omists agree there will be a record 
demand for petroleum products in 
1953,” Mr. Carthaus noted that “bar- 
ring full-scale war or crippling strikes 
in the industry, supplies of refined 
products will be ample.” 

He then asserted: “As a result of 
adequate supply, improved quality 
can be expected from the refinery. 
The softening market will make most 
refiners pay close attention to the 
quality of lubes to be sure they get 
their share of a highly competitive 
market. This also means more modern 


FEBRUARY 11, 1958 


refining methods and up-to-date proc- 
essing equipment is being installed in 
even the smallest refineries.” 

Commenting on the jobber’s role in 
oil industry operations, Mr. Carthaus 
stated ‘the future of the major com- 
panies depends on the future of the 
jobber. Most of the major companies 
are getting further away from direct 
marketing practices and are coming 
around to direct marketing through 
Independent jobbers. A jobber now 
sits on our board of directors; he helps 
plan advertising and marketing pro- 
grams and policy.” 

Election— New president of the 
Oklahoma association is Bill J. Haney, 
Haney Oil Co., Shawnee. He succeeds 
James Lookabaugh, Bill Mosiers, Inc., 
Oklahoma City. Re-elected were 
Martin Clark, Clark Oil Co., Ada, 
vice president; Jack Newman, Jr., 
Paul A. Long and Sons Oil Co., Ponca 
City, treasurer; and Leo E. Meyers, 


Denver Oil Co., Oklahoma City, sec- 
retary. 

The association passed a resolution 
praising the Oil Industry Information 
Committee for its work in the past 
six years, 


Train-Truck Crash Aids 


Texas Crossing Measure 
NPN News Bureau 

HOUSTON—Opponents of the rail- 
road crossing bill now being consider- 
ed by the Texas legislature were dealt 
a hard blow last week, when a pass- 
enger train crashed into a tank truck 
which was carrying 3,400 gals. of 
casinghead gasoline, killing the train 
engineer. 

The bill, which would require trucks 
to stop at all railroad crossings, is 
slated for hearing on Feb. 18 in Aus- 
tin. A similar bill was considered 
last year, but was thrown out in com- 
mittee. 

The Texas Petroleum Marketers 
Assn., one of the strongest opponents 
to passage of the bill, said any such 
law would place responsibility for 
railroad-truck collisions on truck 
drivers, and would be a “terrific nui- 
sance” to wholesale marketers, espec- 
ially those with bulk plant located 
near railroads. 


Service Station Sales 
Show Largest Retail Gain 


NPN News Bureau 

WASHINGTON — Service stations 
had a greater sales increase in 1952 
over 1951 than any other type of 
retail establishment, the Bureau of 
Census reported this week. 

The Bureau estimated that service 
station sales in 1952 totaled almost 
$10 billion—9% gain over $9.1 billion 
in 1951. Food stores gained 6% and 
clothing stores 5%. 

A Bureau official said the survey 
did not show whether increased serv- 
ice station sales resulted from a 
larger number of stations or greater 
sales volume per station. Data in- 
cludes all station sales, not just oil 
products. 

He said total sales estimates were 
based on monthly samplings of se- 
lected service stations and that the 
percentage of gain “might” be off 
1% or 2%. 





Jobber Cost Survey 

MIDDLETOWN, Ohio—aA sur- 
vey of jobber cost and mar- 
gins in Ohio, Indiana and north- 
ern Kentucky will be made by 
the recently organized Inde- 
pendent Oil Jobbers Assn. Asso- 
ciation membership covers this 
tri-state area. 

Results of the survey will be 
furnished to members, and 
association Secretary G. E. 
Douglass hopes the material will 
be available some time this 
month. 














How Much Dirt Can Hide in 


By HOLGER RIDDER 
NPN Staff Writer 


This is “Project—Dirty Oil.” 

It shows visually, and with labo- 
ratory data, just how dirty motor 
oil can get, and how quickly it can 
become contaminated to the point 
that it no longer does a good job 
of lubricating the engine, but rather 
contributes to engine wear. 


After considering all the factors 
involved, one conclusion seems sharp- 
ly defined: 


The oil industry’s recom- 
mendation of oil changes every 
1,000 miles or every 30 days, 
whichever comes first, still seems 
to be the best guarantee for 
good engine care and long engine 
life for the largest number of 
motorists. 


At the right are shown six bottles 
containing the exact number of fluid 
ounces of dirt (fluid and solid) taken 
out of crankcases at various drain 
intervals. Bottle No. 2 represents 
the contamination found in an oil 
driven 1,000 miles in 30 days—accord- 
ing to the oil industry recommenda- 
tion. In each case comparison is 
made with Case No. 2. 


While the examples included here 
may not be typical of all cases, the 
results conform generally to proven 
data compiled in hundreds of care- 
fully controlled field and laboratory 
tests. 

The first five bottles contain con- 
taminants taken at various intervals 
from a 1951 Ford V-8 with 7,000 
miles on it at the start of the test, 
beginning March 18, 1952, and ex- 
tending through Dec. 24, 1952. The 
sixth bottle holds an amount equal 
to the contaminants taken from a 
1951 Studebaker. The oil was driven 
from July 10 through Sept. 9, 1952. 

Summed up briefly, the story be- 
hind each oil analysis can be told 
this way: 


of 


x Day 


+ et» 
ss 


Miles 





























Case No. 1—Low mileage per day 
—1,000 miles in 44 days or 22.2 
miles per day during cold or quite 
cool weather (March and April) 
tends to build up contamination from 
dilution by gasoline and water. Con- 
tamination from solids (gums, carbon, 
lead salts, metal, etc.) was quite low. 
Case No. 2—WMiles per day aver- 
aged 33.3—1,000 miles in 30 days. 
With warmer weather in May and 45 Days 30 Days 
with comparatively longer trips, dilu- 1,000 Miles 1,000 Miles 
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An Automobile Crankcase ? 

















63 Days 44 Days 98 Days 64 Days 
2,200 Miles 2,400 Miles 2,134 Miles 4,100 Miles 
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64 or 
64.1 Miles/Day 


Days or 
21.8 Miles/Day , 





(1951 Ford V-8) 


(1951 Studebaker) 


BREAKDOWN OF CONTAMINANTS—Chart above shows proportion of contaminants (dirt) by type found in each oil sample 


analyzed in seven tests. 


tion dropped sharply, bringing total 
contamination down too. This con- 
dition might be expected in most 
cases where oil is drained every 1,000 
miles or every 30 days. 


Case No. 3—Mileage per day was 
only slightly higher than in Case 2— 
34.9. However, oil was driven 
twice the mileage and the drain 
period doubled. Even though driven 
in warmer weather (June and July), 
dilution was high and solids con- 
tamination showed a marked in- 
crease. While diluted oil is not good, 
it’s the solids which contribute to 
abrasion and clogged oil rings and 
oil lines. 


Case No, 4— Average miles per 
day rose to 54.5, but was extended 
over 44 days. Driving was during 
August, a hot month. Longer trips 
at higher speeds improved crank- 
case ventilation, as evidenced by dilu- 
tion concentration of only 3.2%— 
the same as in Case 2. However, 
solids contamination remained high, 
indicating the presence of abrasives 
and a condition conducive to engine 
deposits. 


Case No. 5—Average miles per 
day dropped to 21.8 during part of 
September, October, November and 
most of December. Short trips at 
slower speeds increased dilution again 
and solids contamination rose to 
almost 10 fluid ounces in a five- 





quart crankcase. All told, total 
crankcase contamination accounted 
for one pint of the five quarts in 
the crankcase—not a healthy oil and 
engine condition. 


Case No. 6—Average mileage of 
64.1 per day during part of July, 
all of August and early September 


A further breakdown of the analysis for the 1951 Chevrolet is illustrated on p. 00 


indicates longer trips at higher 
speeds with summer temperatures. 
Dilution was taken care of through 
the venting system, with the result 
that dilution in this case was almost 
the same as in Case 2. The amount 
of solids also was quite low. 


As shown on the chart in Case 6 


Oil Analysis Data 


Car Days 
‘Sl. Ford Driven 
Case No. ’ 45 
April 


May 


Sept. 
Oct. 

Nov, 
Dec, 


July 
Aug. 
Sept. 


* Percent of contamination is computed from standard 3-ounce sample. 


Period 
of Year 


March 


Contam- 
inants 


Dilution 
Solids 


Total 


Dilution 
Solids 


Total 


Dilution 
Solids 


Total 


Dilution 
Solids 


Total 


Dilution 
Solids 


Total 


Dilution 
Solids 0.58 


6.34 
Number of total ounces 


Total 3.3 


ee found in crankcase is arrived at by applying percentage to crankcase capacity in 
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the oil was driven 4,100 miles and 
still tested favorably.. This was 
true only because the car obviously 
was driven on somewhat extended 
trips at favorably high speeds—at 
least fast enough to enable the 
crankcase ventilating system to work 
effectively. 

From this it can be concluded 
that the more miles the average 
motorist drives per day, especially 
at speeds of 35 miles an hour or 
better, the easier it is on the oil. , 

However, high average miles per 
day would not apply to such opera- 
tions as city delivery fleets or short 
taxicab runs. The mileage in such 
operations may be comparatively 
high, but traffic conditions keep speed 
down and prevent proper crankcase 
ventilation. Also, much engine idling 
adds to crankcase dilution, therefore 
there’s a larger volume of diluent 
to be vented. 

At this point the question may be 
raised, how can the average mo- 
torist tell what his driving does 
to his oil? There are two methods: 

1—He can have his motor oil an- 
alyzed. There are companies which 
specialize in crankcase oil analyses. 
By analyzing samples of oil, it can 
be determined pretty accurately just 
what is happening to the oil inside 
the engine, and from these data 
certain recommendations can _ be 
made concerning proper oil change 
periods and possible mechanical ad- 
justments or repairs which may be 








40% Glycol ond 
Woter 














36% Dilution 
































| 








Oil Driven 386 Miles 


ENGINE SEIZURE in a 1951 Chevrolet was caused by presence of glycol in the 

motor oil. Chart above shows analysis of motor oil sample taken from car after the 

seizure. Oil had been driven only 386 miles when the engine seized. Bar at the 

left shows percent of contamination found in crankcase oil. Projected to the bar at 
the right is a breakdown of contaminants by type 


IF YOU HAD A GLASS CRANKCASE, this is what you could see happening when a pint of dirt is poured into fresh, clean oil. 
Photo at left shows a pint of dirty crankcase oil poured into 4 quarts of new motor oil. The drained oil was taken from a car after 
2,134 miles and 98 days of driving. Once the dirty oil had settled it looked like the picture at the right 
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HOW DIRTY CAN OIL GET 





indicated. The cost of such analyses 
may range anywhere from $3 to $5 
or more per sample. 

2—While there may be exceptions, 
it seems fair to assume that if the 
average motorist drives only about 
33 miles per day, average, then his 
best bet is to change oil every 1,000 
miles or every 30 days, whichever 
comes first. If the mileage per day 
is less than 33, then perhaps even 
more frequent changes are necessary. 
If the mileage is above 33, possibly 
it’s safe to extend the drain period 


to 1,500 miles, or higher, depending 
on the mileage per day. However, 
just because one car goes 4,000 
miles on the same oil, is no indica- 
tion another car of the same kind 
with the same oil will do likewise, 
and still not harm the engine. A 
change at 4,000 miles is only practic- 
al where driving consists of long 
trips at higher speeds. 

Just how serious oil condition can 
be to an engine is illustrated in the 
case of a 1951 Chevrolet where en- 
gine failure resulted from seizure. 
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TRANSPORT TIME 


New petroleum unloading system saves % hour each 


operation with Viking model 


Q162 pump. 


The Indiana Farm Bureau Cooperative Association has cut costs by 


the extensive use of Viking Pumps. 


Installation of Viking Q162 all- 


weather units has cut unloading time of petroleum transports from ons 


hour and fifteen minutes to 28 minutes. 


cut, and pump house construction 
supplement use of over 60 Viking 


six and four-pump bulk plant units. 


Some 300 Viking K124 tank truck 
pumps are also used and 5-inch 
Vikings are in service at their river 
terminal. 
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After the engine seizure, the oil in 
the crankcase was analyzed. The 
test showed 17.6 ounces of con- 
tamination, composed of the follow- 
ing materials: 

Glycol and water—7.040 ounces; 

Fuel dilution—6.336 ounces; 

Gums—1.973 ounces; 

Carbons —1.255 ounces; 

Metal—0.634 ounces; 

Lead salts—0.362 ounces. 

It was the glycol in the oil 
which caused the engine seizure. The 
owner had driven the car only 386 
miles on a fresh crankcase full of 
oil when the engine seized. With 
that low a mileage, there was no 
outward evidence to warn of en- 
gine seizure. 

Oil Analysis from 1951 Chevrolet 
(386 miles on oil when tested) 





Contaminants % by Volume *Filuid Ounces 
Glycol & water .. 4.0% 7.040 
Fuel dilution .... 3.6 6.336 
Solids 

Gums) ......+- 1.12% 1.973 

Carbon +. 0.72 1.255 

Metal ......... 0.36 0.634 

Lead salts .... 0.20 0.362 
Total solids ..... 2.4% 4.224 


*Percent contamination determined from stand- 
ard 3-ounce sample. Fluid ounces computed by 
applying percent to total crankcase capacity. 
Grand Total .... 10.0% 17.600 

However, in this case regular oil 
analysis may have prevented the 
seizure and saved an expensive re- 
pair bill, because an earlier analysis 
may have indicated a trace of glycol 
or a large amount of water to in- 
dicate a leak in the engine cooling 
system. Detected early enough, that 
could have been repaired and the 
seizure avoided. 

For the motorist not convinced 
by the data compiled in field and lab 
tests, perhaps the best demonstra- 
tion is by showing what contamina- 
tion does to oil by pouring some of 
it into a glass container of clean, 
fresh oil. This was done in the 
picture shown on p. 33. The picture 
was taken 15 minutes after the 
contaminants were poured in. Notice 
how they remain suspended in the 
oil. All in all, it’s not the sort of 
condition any normally neat mo- 
torist would want to exist in his new 
$3,000 car. 


Elk Refining Markets 
‘Platinum’ Gasoline 


CHARLESTON, W. Va.—Elk Re- 
fining Co. has launched an advertis- 
ing campaign in connection with the 
marketing of its new “platinum- 
treated” Keystone brand gasoline at 
all its outlets in West Virginia, 

The company is sending out blot- 
ters and other material advertising 
the advent of its new gasoline which 
reportedly has a Research Octane 
rating in the 90’s. The “platinum” 
gasoline was introduced this week 
following completion of a 1,500 b/d 
Platforming unit at Elk’s Falling 
Rock, W. Va., refinery. 
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Residual Prices Drop in East and Chicago 


Lower prices for residual fuel at New York Harbor, 
Albany, and Chicago, and for light fuel in the Midwest, 
featured the nation’s oil price developments during the 
first week in February. 

From a marketing standpoint, a strike called against 
Independent tugboat and barge operators that affected 
points from New Haven to Norfolk also was an import- 
ant consideration. 

In foreign markets, two companies announced reduc- 
tions in crude prices—Creole Petroleum Corp. making cuts 
ranging from 10 to 14c per bbl. for three Venezuelan 
crude oils, and Esso Export Corp. reducing its eastern 
Mediterranean prices for Middle East crude by 12c. 

Creole Petroleum’s new prices in dollars-per-bbl., for 
sale and/or purchase of cargo lot quantities, FOB the 
Venezuelan deepwater terminals indicated, effective Feb. 
5, were: 

San Joaquin 42/42.9 gravity, $2.81, Puerto La Cruz, 
down 10c; 

Quiriquire 18.0/18.9 gravity, $2.15, Caripito, down 14c; 

Temblador 20.0/20.9 gravity, $2.20, Caripito, down 13c. 

Esso Export Corp. announced that, effective Feb. 5, 
it had reduced its eastern Mediterranean crude oil prices 
by 12c per bbl. The reduction came about, Esso Export 
Says, “because of the lessening of the freight differential 
between Persian Gulf-to-Europe and eastern Mediterra- 
nean-to-Europe, resulting from the decrease in tanker 
freight rates.” 

The company added: “It’s established prices for Arabian 
crude, FOB Sidon, Lebanon, and for Iraq crude, FOB 
Tripoli, Lebanon, and Banias, Syria, are now $2.29 per 
bbl. for 36/36.9 degree API gravity.” No change was 
made in Esso Export’s price of Arabian crude at Ras 
Tanura, which remained at $1.75 per bbl. for 36/36.9 API 
gravity. 

Spokesmen for California Texas Oil Co., Ltd., and its 
Mid-East Crude Saies, Ltd., said that their companies 
were meeting the 12c reduction in eastern Mediterranean 
prices for Middle East crude. The new Caltex price for 
Arabian crude of 36/36.9 gravity was $2.29 per bbl., FOB 
Sidon, Lebanon, effective Feb. 5. 

Socony-Vacuum Overseas Supply Co., Inc., reported 
that its price for 36/36.9 gravity Arabian at Sidon, Leb- 
anon and Iraq-Kirkuk of same gravity at Tripoli was 
reduced from $2.41 to $2.29, effective Feb. 5 “in order to 
meet competition.” 

Should all sellers of crude at the eastern end of the 
Mediterranean meet the 12c cut, the reduced price would 
apply on upwards of 500,000 b/d, according to trade re- 
ports 


Domestically, price changes in products affecting princi- 
pal marketing and refining districts all were on the down- 
side. 

At New York Harbor, quotations for No. 6 fuel in 
tank car/truck transport lots ranged from $1.90 to $2.00 
per bbl., down 10c. 

At Albany, Socony Vacuum Oil Co. reported it had 
lowered its tank car price for No. 6 fuel 10c to $2.35 per 
bbl., effective Jan. 30. There was no change in the com- 


FEBRUARY 11, 1953 


pany’s Albany No. 6 tank wagon price of 6.36c per gal. 

In the Midwest, No. 1 fuel prices for Group 3 basis, 
Oklahoma, and Oklahoma northern shipment were off 
0.25c per gal. on the low of refiners’ quotations, ranging 
from 8 to 8.75c. 

In Chicago, Arrow Petroleum Co. lowered its prices for 
tank wagon deliveries of Nos. 5 and 6 oils by 0.25c per 
gal., effective Feb. 5. Arrow’s new prices in quantities 
of 750 gals. or more were 9.15c for No. 5 and 8c for No. 6. 

The following day, Feb. 6, Standard Oil Co. (Indiana) 
cut its posted bulk plant tank wagon prices for Chicago 
deliveries of fuels “A” and “C” (residuals) by 0.25c in 
all quantity brackets, according to an NPN check. 

The company’s new posted prices were: 

Stanolex Fuel A Stanolex Fuel C 

1-749 gals. 9.9c 8.75c 

750 gals.andover... 9.15¢ 8.0c 


In general, the strike called by Local 333 of United 
Marine Division, International Longshoremen’s Associa- 
tion, (AFL), did not prevent docking and undocking of 
tankers at middle Atlantic points. However, at New York 
Harbor, a large number of tanker terminal operators 
whose sales normally are made up substantially of barge 
liftings were finding storage piling up. 

Inasmuch as the majority of tanker terminals serving 
New York Harbor are located on the “Jersey shore”— 
Bayonne, Newark, Sewaren, Perth Amboy, Edgewater, 
and Barber—the pressure to move products from these 
locations to New York City had much to do with easier 
prices for residual fuel, trade sources said. At same time, 
shallow water barge terminals on the New York side of 
the harbor, at points in Westchester and Long Island, 
were running low of products, and several rack loading 
points in Westchester had run dry. 

In addition to full tanks of residual on the Jersey side 
of New York Harbor, reports were that competition for 
new customers recently has been stepped up sharply. 
Salesmen of one large supplier were reported leaving call- 
ing cards with northern New Jersey industrials with the 
notation (concerning No. 6 fuel) “$2.00, delivered.” The 
truck freight from deepwater terminals to these “con- 
tested” plants frequently ranged up to 20c per bbl. 

A large harbor heavy fuel supplier reported that while 
he was “officially” quoting $2.00 per bbl. for No. 6 fuel, 
he added that conditions were such that his price was 
“anything that will keep the business.” Owning his own 
trucks, he estimated that on some of his delivered ac- 
counts his net return on an FOB terminal basis “might 
range as low as $1.85 per bbl. on some hauls, $1.90 on 
others” on “competitive” No. 6 deliveries. If he had to 
rent trucks, the FOB basis, New York Harbor, then 
“might descend to as low as $1.82 for deliveries to some 
areas,” he said. 

The Boston district also was feeling the pressure of 
lower-priced “C” fuel, and at least three cargoes have 
been shipped in as a result of the strike at New York. 

It was indicated that one cargo of bunker “C” was 
sold laid in to Boston at “about $1.75 per bbl.”; the cargo 
originally was said to have cost $1.35, Tampico. Tank 
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Summary of Daily Gasoline Prices (Feb. 3 through Feb. 9) 


Moter Gasoline 93 Oct. (Premium): 


aD Tex. (Texas & New Mex, shpt.) 

. Tex, (Texas & New Mex, shpt.) .. 
“ Tex. (Truck Tnsp.) ........ esoces 
Cent. W. Tex. (Truck Tnsp.) .......- 


Moter Gasoline 90 Oct. (Premium): 
% Tex. (Texas & New Mex. shpt.) 
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Feb. 9 
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Thursday 
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Wednesday 
Feb. 4 
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Feb. 3 
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car, barge and bunker prices for heavy fuel at Boston 
generally were unchanged at $2.04. 

How long New York Harbor suppliers could continue 
to divert oil to other ports, and how long it could main- 
tain supply lines within the city, substituting trucks 
where barges normally were used, was the question most 
widely discussed in eastern oil circles. Many New York 
resellers who normally pick up in barges, said that they 
had supplies that would last them from “three to four 
days” to “about a week.” However, one large barge 
buyer said that truck pick-ups in New Jersey to supply 
his accounts in New York meant that he was operating on 
“about 60% efficiency.” Other resellers whose under-the- 


rack sources of supply had failed in Westchester said they 
planned truck pick-ups in Manhattan. 

Indicating the lengths to which suppliers were going 
to keep their customers supplied, one major said that he 
was making gasoline deliveries to LaGuardia Field by 
truck from New Jersey, via the George Washington 
Bridge (a two-hour haul made necessary because the tun- 
nels won’t permit shipments of aviation gasoline). Anoth- 
er supplier reported that he bunkered a Diesel motor 
ship by truck, explaining that he had a “tough time” 
finding hoses long enough to reach the ship's oil bunkers 
from the street level. 

Specialty product developments included the start in 
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“unloading” of surplus inventories of liquefied petroleum 
gases in the Midwest (see p. 45) and peak inventories of 
bright stock—561,694 bbls.—held by 12 manufacturers as 
reported for Dec. 31, 1952, by Western Petroleum Refin- 
ers Assn. 

One retail gasoline war broke out, in a local section 
of Los Angeles, when a self-serve dropped its regular- 
crude gasoline 3c to 12.4c, the lowest posting (ex 6.5c 
taxes) recorded in the “Basin” in two years. 

The low price, posted by A & N Service, was in re- 
taliation to 14.4c prices of three private-brand competi- 
tors which surround it within a radius of 1.5 miles, co- 
partner George Jacobs told NPN. One of three private 
brand outlets, Savings Oil, owned by Louis Lippman, 
boosted its price to 15.4c shortly afterward. A & N’s 
Jacobs said that his volume was up 20% within hours 
after he went to 12.4c, the station at the time displaying 
a sign that read “Gas War.” The general posting at pri- 
vate brand stations in the area is 15.4c (ex taxes) for 
regular-grade. 


ATLANTIC COAST 
No. 6 Fuel Prices Weaken at New York 


Sharper efforts to sell heavy fuel at New York Har- 
bor, compounded with a tugboat and barge and a long- 
shoreman’s strike that built up stocks at many tanker 
terminals, pushed prices for No. 6 into new low ground 
during the past week. At other points along the 
coast, prices were unchanged, although the diversion of 
cargo loads to Boston that were intended for New 
York also helped ease prices for residual somewhat in 
New England. , 

The fact that a majority of the refineries and ter- 
minals that serve New York Harbor are on the “Jersey 
Shore”—Newark, Port Newark, Bayonne, Perth Amboy, 
Sewaren, Barber—made for a pile of inventories where 
many resellers were unable to pick them up by their 
usual means of barge transportation. The result was 
that reseller terminals in Westchester, Manhattan, Brook- 
lyn, and Long Island had dwindling supplies, supplement- 
ed often only by what could be hauled by truck. 

Quotations for No. 6 fuel in tank car/truck trans- 
port lots at New York Harbor ranged from $1.90 to $2.00 
per bbl., down 10c on the low side. In addition to ac- 
tive efforts in finding new residual accounts, tanker ter- 
minal operators who purchase material in the Gulf and 
Caribbean had the benefit of the lowest tanker rates in 
several years to enforce their case. No changes in 
barge and bunker prices for residual were indicated, sup- 
pliers saying for the most part that their barge prices 
were nominal so long as they were unable to lift to their 
customers. 


Boston prices for No. 6 fuel continued unchanged at 
$2.04 per bbl. for all methods of terminal loadings. 
However, it was pointed out that utility and other bulk 
buyers occasionally were taking a “cheap” cargo, and 
three such quantities reportedly were sold into the area 
during the course of the tug and barge strike, one at 
“about $1.75” per bbl. 

There were no clear-cut reports on spot distillate trad- 
ing. The few suppliers at New York Harbor that op- 
erate their own tugs and barges said that they were 
making deliveries only to their regular customers. Prices 
were said to be firm, but it was evident that at the 
conclusion of the strikes, when it comes, there will be 
a “new situation” at New York. Many of the rack ter- 
minals will be out of stock, and the majority of West- 
chester and Long Island terminals also will be low on 
supplies. How fast their inventories are replenished can- 
not fail to have a profound effect on refinery and tanker 
terminal prices generally, trade sources say. 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
36 and the price tables uppearing on pages 39-44 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price change, the “X”’ is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X’ 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 42 all prices reported are shown. In 
all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to in- 
dicate the number of compahies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











GULF COAST 
Trading Still at Slow Pace 


Sales of a few lots of kesorine at 9c per gal. were re- 
ported at the Gulf during the past week, but the consen- 
sus of refiners and traders was that activity still was at 
a slow pace. This also was indicated in reductions in 


_ throughput that have been made by a few refiners, and 


an easier supply position generally on sweet and sour 
crudes. 

With the exception of No. 2 fuel and 48-52 d.i. gas oil, 
most oils were readily obtainable at prices generally 
quoted. Indications also were that regular-grade gasoline 
prices were “softening” from lack of buying power in 
the market, and that heavy fuel was somewhat easy 
because of the strikes curtailing demand along the east- 
ern seaboard, 

No “discounts” on either gasoline or heavy fuel were 
reported, however, and suppliers continued to report quo- 
tations ranging upward from llc for regular-grade and 
$1.50 per bbl. for bunker “C” fuel. 

Some refiners, nevertheless, were eager sellers of some 
products, and this was pointed up by the heavy response 
to an inquiry for a cargo of 70-72 oct. leaded gasoline 
for March export to South Africa. 


Other than continued purchases to supply countries 
that formerly obtained material at Abadan in the Per- 
sian Gulf, the only active inquiry was for three cargoes 
of 48-52 d.i. gas oil for export to Germany, trade sources 
said. It also was reported that the buyer was unwilling 
to pay more than 8.43c per gal. FOB Gulf, for the mate- 
rial, and some sources suggested that the same product 
possibly could be obtained, at least in part, from British 
refineries. 

Were it not for the export demands for distillates, 
these oils would be in surplus, many sources declared. 
Refiners for some weeks have been saying that calls 
for light fuels from the upper Midwest have been ex- 
tremely quiet. And the same was true of the East 


Coast, although demand still was reported at 8c for No. 
2 fuel. 
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NPN Gasoline Index 


Dealer T.W Tank Car 
BA 1 cos ccsdeebinnetoceken 15.23 11.63 
Months AGO ..ccccccsccccocece 15.23 11.63 
Year Ago ...... ahesiee 15.02 11.57 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for reguiar-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast, 











CHICAGO DISTRICT 


No. 6 Prices Dip to Meet ‘Imports’ 


Prices for No. 6 fuel dropped lower in Chicago District 
last week to meet, part way at least, “low cost” product 
offered by tank car from the Southwest. One refiner re- 
ported a 0.15c reduction in his price for low-sulfur No. 6, 
while other suppliers said they were reviewing their 
schedules with a somewhat similar cut in mind. 

The weather continued to retard demand for light fuels. 
While there was no particular problem with range oil/ 
No. 1 fuel, No. 2 fuel was declared “long” by a number 
of suppliers who said they would “like to sell.” Except for 
broker’s offering of No. 2 fuel at 9.625c and 9.75c, FOB 
Chicago District, there were no special “discounts” in- 
dicated to attract buyers, however. 

Suppliers’ prices for low-sulfur No. 6 fuel ranged from 
5.9 to 6.175c, Chicago District, down 0.15c on the low. 
Suppliers continued to emphasize that the local residual 
market was unsteady because of “low priced” Group 3 of- 
terings and did not reflect the fact that a number of local 
sources were “out or nearly out” of product. 

Gasoline was quiet and prices steady. Most suppliers 
said inventories were “in line,” but one large refiner in- 
dicated his supply was “too low” in view of spring demand 
being only a few weeks away. 

Mild weather gave rise to reports that Starved Rock 
locks will be open to petroleum barges by Feb. 20, instead 
of March 2 completion date for repairs set by army en- 


gineers. The engineers did not confirm or deny that re-— 


pairs may be running ahead of schedule. However, one 
Gulf Coast shipper (Houston-Texas City area) was said 
to be taking the chance that locks will open on or about 
Feb. 20 and was starting a tow of kerosine on its way on 
Feb. 10. 


MIDWESTERN (Chicago-E. St. Louis Area) 
No. 1 Fuel Prices Down 0.25c 


One Midwest refiner lowered his price for No. 1 fuel 
0.25c last week. Although he was the only supplier to re- 
duce any prices, his cut reflected a general softness in 
light fuels apparent in product both for tank car shipment 
and product held at pipe line terminals. 

Some open market buyers said No. 6 was firm and not 
freely available at $0.75, Group 3. Others indicated a cer- 
tain amount of “urging” on part of some suppliers who 
wanted reseller customers to take immediate quantities 
at that price. Refiners’ quotations were unchanged at 
$0.90 to $1. 

Refiner’s reduction of 0.25c for No. 1 fuel lowered the 
range low to 8c, other quotations ranged to 8.75c. Mean- 
while, light fuel supply problem at a number of Great 
Lakes pipe line terminals (except Chicago) was unim- 
proved by relatively mild weather. Although brokers 
were cautious about offering distillates for shipment from 
pipe line terminals, they said both Nos. 1 and 2 grades 
could be bought at “refiners’ Group 3 low plus pipe 
line tariff,” for resale, but subject to further verification 
with shippers. Situation thus, in some cases, wiped out 
“premiums” usually amounting to 0.25 to 0.5c for pipe 
line material under “normal” supply/demand conditions. 


CENTRAL MICHIGAN 


Fuel Oil Demand Steady, Gasoline Strong 


Although the weather moderated in Central Michigan last 
week, refiners said demand for both light and heavy fuels 
was steady. Gasoline continued strong, at least with some 
refiners who reported record shipments for December and 
January. Except for trading between refiners, open mar- 
ket demand was quiet. Refiners’ prices were unchanged. 

Inter-refinery trading included purchase of 1,500,000 
gals. of No. 1 fuel at 11.125c and 11.25c, FOB Central 
Michigan, Buyer said the material was bought “piecemeal” 
about the state and part of it was tied in with quantity 
of straight-run gasoline for use as charging stock. The 
same refiner disclosed purchase of 1,000,000 gals. of reg- 
ular-grade gasoline at 12.5c, also inter-refinery. Refiners’ 
quotations for prime white distillate ranged from 11.5 to 
12c, and for min. 84 oct. regular-grade gasoline from 12.5 
to 13.25c. 

Another supplier offered 100,000 gals. monthly of No. 
2 fuel through April on an inter-refinery basis at 10.25c; 
quotations to the trade ranged from 10.75 to 11.5c. 


WESTERN PENNA. 
Lube Trading Still Stalled 


While two refiners reported moderate increases in 
lubricating oil sales the first week in February, others 
in Western Penna. stated buying remained slow despite 
sharp price reductions of the previous week. While low 
quoted prices were unchanged, cylinder stocks and light 
neutral oil were described as “easy.” Demands continued 
good for most light fuels. Lower prices were reported 
for finished petrolatums for export, while domestic 
prices were said to have firmed somewhat with large 
plant strike-bound. 

Lube prices in Western Penna. generally reflected na- 
tionwide slump in lube demand, refiner and buyer sources 
said, indicating that degree of weakness in several 
grades had not been clearly defined due to lack of trad- 
ing. “Easiest” lubes were 150 vis. neutral and most 
cylinder stocks, with 600 s.r. said to be “weakest on 
list.” On the other hand, 200 vis. neutral quoted at 26c 
was said to be “most firm” of lubes and bright stock. 
also was “fairly strong” at 25c, according to some re- 
finers. 

Monthly inventory report of National Petroleum Assn. 
showed bright stock had gained sharply in December, up 
42,093 bbls. to stand at 278,156 bbls. on Dec. 31. This 
was 95,000 bbls. greater than on same date year ago 
and highest since March 1950. Heavy neutral oil stocks 
gained moderately in December while light neutral was 
off somewhat. 

Export prices of finished petrolatums had declined 
generally about 0.25c, trade sources disclosed, with seles 
reported as follows (FAS New York): snow white, 6.7 5c; 
soft white, 6.5c; lily white, 6.25c; amber, 4.75c; «nd 
“occasionally” 4.625c. These prices for most part were 
0.125c lower than low quotations reported by refiners for 
domestic shipments. At same time, labor stoppage at 
one plant has brought some firming to domestic prices, 
and one buyer as example stated he had paid 4c for “red 
vet” for resale, whereas he previously paid 3.75c. Re- 

(Continued on p. 47) 





Crude Oil Prices 


Creole reduces crude oil postings in Venezuela 
(see p. 35). 

Esso Export, Caltex, Mid-East Crude Sales, 
Ltd., and Socony-Vacuum Overseas Supply Co. 
reduce Middle East crude oil prices (see p. 35). 

No changes reported in U.S. crude oil prices 
in week ended Feb. 7. For gy price sched- 
ules see p. 46-47 in Jan. 28 NPN 
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— herewith are reproduced from Platt’s OILGRAM Daily Oil distribution or publication. During period of short supply, some sellers 
ice rvice, associated with National Petroleum News, whose rep- and at times all sellers, withhold quotations to new customers or the 
gp ves in all NPN-OILGRAM offices devote their time exclusively posting of firm prices but give OJLGRAM the prices they otherwise 
eens oll industry prices everywhere. would quote to the trade in general and which they confine to their 
oe ated oun A. ote te. “—_ —. or 1 aa wee gra or general go — = 3 a a — we. in \ price eee. 
Post ts, by pipeline terminal operators, an y asoline ratings are A Resea are minimum 
tanker terminal operators; for current sales and shipments; for the busi- ratings, except where letter M is used to indicate that octane rating is 
ness day or period stated; except Tank Wagon prices, prices are for by ASTM Motor Method. For further details of price conditions apply 
bulk — = t.4 Se a we prices applying to to any NPN—OILGRAM office or see back of any OILGRAM Price 
barges cK transpo: only, so designated ; re- Service invoice. 
fineries or terminals; in cents per gal., wasepe per bbi. where $ sign is ~ 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; For complete price service delivered daily from nearest OJLGRAM 
for crude oil and its products lawfully produced and transported; re- publishing office, New York, Cleveland and Houston, address Platt’s 
as received by OILGRAM and National Petroleum News but not Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Guaranteed; for subscribers’ private use only and not for resale or Subscription rate in U. S.: $150 per year, payable in advance. 
GASOLINE po MICHIGAN KANSAS (For Kansas destinations only) 
« Central Michigan refineries) SBOE WLW. cccvcccscvcccecs (2)9-9.875 
OKLA., Group 3 (Okia. shpt.) 90 Oct, Prem.:........ e+e (2)13.5-14.75 52 & below D.I, Diesel.... 9-9.3 
(3)11.5-11.875 86 Oct. Prem. . ee 13.25-13.75(2) 58 & above D.I. Diesel.... (2)9-9.3 
(4)10.5~10.875 84 Oct. Reg. ... ° (2)12.5-13.25 No. 1 fuel ....... sevcceece 8.7-9.625 
wee 82 Oct. Reg. ...-.seeeeees (2)12.25-12.75 NO, 2 TUG] ..cceseceeceees 8.1-9.25 
9.625-10. 425 ~~ : = boscvenasensabe . aio 
OALIFORNIA o. | BPrrerereririiiry 1.4 475 
OKLA., Group 3 (Northern shpt.) ton Angeles Dist.: SU OB PRD ccccvcssscdesecs $1.05—-1.40 
MR: POR. 4. ivaeceovad (6)11.375-11.75 wi: 
DEMME. o0dsnicy cencue (6) 10.375-10,625 | Gl ~plhdepeacenes hewn ARK. (For shipment to Ark, & La.) 
60 Oct. M & bel 80 Oct, Reg. .cccoccceee 11.5-14(2) 
. OW .oeuee 9.5-9.875 6D46- Gis 5 cc ccvvavecsis «9.125 
San Francisco Dist.: Prastes GHB <csisdsccesss 0.5 
MIDWESTERN (Group 3 basis) 90 Oct. Prem. ........-. 16.25-17 Diesel fuel 52 & below.... «8.75 
68 Oct. Prem (4)12.88-21.99 GO Get, Mag. cccccccsecs 14.25-14.5 Diesel fuel 58 & above.... x9 125 
82 Oct, Reg. ............ -(5)10.375-10.5 “i he : owe & ~ Gentehiad tate xT 875 
60 Oct. M & below... 9.625-9.75 t. WR, ccccscces 16.25-1 No. 3 fuel xi .87 
. 4 80 Oct. Reg. .....00+0.- 14.25-14.5 No, 4 fuel .. zs 
ees , 1. 
N, TEX. (Texas & New Mex. shpt.) No, : fuel oaeaah eeawtee $135 
8B Get, PROM. osc ccccccce 13.2-13.25(2) 
+ _ Leng vetis 6netec 12.75(2) KEROSINE, GAS & FUEL OILS WESTERN PENNA. 
$6 Ost. Prom. 2 2000.: sei me a. aes eee eres a 11.25-11.95 
Cn ........... ’ 41-43 WLW. 2... .cccseeeees %8.625-9.25 MO Seodosee Raveseeue , , 
eT 3 ye ® 43-46 WwW. icc ccccccccees x8.625-9.25 oe iy ~ Diesel .. cers 11(2) 
$0 Oct. Reg. 1.7.2: 30:78-2102) MUDD OI 555+ sseksceceess x8.625-8.75(2) at Le ei 10.78-ii3 
60 Oct. M. & below ...... (2)9.75-10.8 58 & above D.I. Diesel .. x8.375-9(2) : = oo : “ 
BE SRD. migdes v6 Suanss de x8-9 _ 3 fuel ...----+++ oo, SATSRS 
WO, A DOE t ck i comnh + dion x7.5-8.5 6-40 gravity fuel. ....... 10. 
W. TEX. (Texas & New Mex, shpt.) indi MOE cisbooe sacnctes x7.5-7.875(2) Ou City: 
93 K i 2)11.25-11.65 
s Oct, hp OE - 5224, Wey BBN cow. c os esseees (2)$0.90-1.20 Se eae teeeeowes pamenars 
88 Oct. Prem. |..........  42(2) ouLs Sa 8 apktoniepans 10.75~11.15 
86 Oct. L annveies « +» Group 3 (Northern shpt.) Slee SE soe pane s458 wene 10.5-10.75(2) 
84 Oct. Reg. .............  10.75+11.25 BI-0D WW, cocencecnamars x8.625-9(2) Me, 3 FOG o.-sscrcvcscoce 10.5 
82 Oct, Reg. ......... nies 10.75-11 42-44 WLW. cee cceeeeeeees  98.625-9(4) 36-40 gravity fuel ........ 10.5 
80 Oct. Reg. ........ ries 10.75-11 Range oi] ..............-.  »8.625-8.75 Pittsburgh: 
60 Oct. M & below ...... 10.25~-10.5 58 & above D.I. Diesel .. x8.375-9 Kerosine ....--seeseeecess (2)11.4-11.65 
a : — ockne cou deteede tas beard 50 cetane Diesel .......... me 
No. MR <ovaccvcsvs deters x7.5-8.125(2) Be. 1 TUG ccccccccccccccs 11. 
E. TEX. (Truck transport lots) We, SiMe . is -s.c cas eanes x7.5-7.875(2) No. 2 fuel .............-. (3)10.65-10.75 
S ey _—. © 6b0babocve of oe Me, 6 GR 6 os cuss dpecctes (3)$0.90-1.15 No, 3 fuel ........ rer ts oaths 
. ob eeseccccce . Se he oe ae ee aie tees ET Se Ce a hay 5 ee . 10. 
SS Oct, Prem, ......0. «++ (€2)11.75-12 MIDWESTERN (Group 3 basis) a Seaes i canes Sradtoré-Warren Deseret 
- } m9 — ete eeesees . ‘ 11.75 41-48 w.3 +~8.625-9 sellers to bulk cial 8 are 0.15¢ 
on we eo? teas 42-44 W.w. ..............«(2)8,625-9(2) ence wnahseitiete cat 507 SERENE 
80 Oct. Reg. ....... Range Ol) .......cccecess cass 
r pats * <n 58 & above D.I, Diesel ..  8.375-8.7 CENTRAL MICHIGAN 
CO'On. MG teow ....., 9.875-10.5 OS BOE cv ccacsecs a ‘i . bat (FOB Central Michigan refineries.) 
th me, EXILE LLL TL x7.5-8.125 Range Ol) 2 ni ccsccsssccecs 11.55-12.25 
CENT. W. WO. BO GR: oda cccccccesces (3)$0.90-1.00(2) 46-49 W.W. Kero. ...-04++- 11.55~-12.4 
88 Oct. ew. distillate ....... eons ay oy 
82 Oct. Le N. TEX. (Texas & New Mex. shpt.) NO, 2 fuel ....cceesessces 10.75-11.5 
60 Oct. M & below ...... 10 41-43 w.w, ceecesecces (2)8.75-9.5(2) a. oe es ore cae ar 
42-44 w.w 9 singe Bas Of) 2... ccaeeess re te : 
wal Fi” AF tay” Sach Nahe 7< ©. & TUE] 2... scccccccces ~ (36. -25(2) 
ARK, (For shipment to Ark. & La.) ee D.I. Diesel.... 8.5~-9.25 ANA? MR te a (3)6-8 
eee? No, 6 fuel ............... (2)$1.00-1.50 
CEt.50-L.09 OH1IO—Quotations of 8.0. Ohio for delivery to 
W. TEX. (Texas & New Mex. shpt.) oe sara ae 
69-48 Wath 05. Sia adineers 8.75 oan ig Bt Lp ppepredaastent 7 
ey ae ‘i ine ones 7 9.25-10.25 No. 2 tuel ee 10.7 
’ above Oi. ay eit i BS GOR ccevcccecece eee ‘ 
88 Oct. Prem. --.-.7: sc Leg. aTs NO. 2 UC ..cevecevecees  8,75-9.9502) Suen GAs & Met).... raed 
. ee eeecces eave 0. e. 
le eee enna eeee . CALIFORNIA 
Set OE. ccc scdsvctces 10.6-11.375 Be, 6 BOG cccccsecccccsss ‘ . Hey Dist 
$0 Oct. Reg ones eee. 10.5% ¢ Papaegt vt on in e 12.6-13 
Oct. M & below ..... ° 9.5-10.625 E. TEX. (Truck transport H.W. os v0 oes eeesee . 
wie aa otis Heavy fuel (PS 400) .....  $1.95-2.05 
WESTERN PENNA. 43-44 w.W, 5 oa Light fuel (PS 300) ...... $2.25(2) 
; Bradford-Warren: 58 & above DI. Dia ° 6.23.1 4 Diesel fuel (PS 200; ..... 10.4-11.5 
1 90 Oct. Prem. ...........  18.76-14 inn 6 WOM i-- ce eces eS 2s See SR SOE ies sone SLOSS 
t 86 Oct. Reg. ............. 12.75(2) 7G E — oetetataps hex Son rane Biss 
H Oli City: No 6 fuel ave $1.00-1.85 SS. BY Ae Pere 12.5-13 
: 90 Oct. Prem, ........... 13.75-13.9 : es a tl ne oe em 
; 86 Oct. ee cesssedessces 12. 76—12.9(2) CENT. W. TEX. (Truck transport lots) Diesel fuel (PS 200) wecherhd 10.4-11.5 
ty , 13.9(2) BEG WW, ccvccezeczess oe 9 Stove dist. (PS 100) ...... 11.9-13 
86 Oct. Reg. e’ Peresesenon 12.9(2) 58 & above D.I. Diesel.... 8.75 Los Angeles Dist.: 
. ty SOR OCOR SASS OS se | = ewe cessescsceers cece es yee iphespaseiesees ty -4 
’ Sos co cccctecces eos eavy ( P oes ve 1. 75— 
a << 30. Oh te CPE a SOME isp cisiaechyes 8 Light fuel (PS 300) ......  $2.15-2.20(4) 
Be, © PO cicsccccccccce. er Diesel fuel (PS 200) ..... 8.25~—11.4 
GB Get. MAB. occ rcccccscee 14.0 No. 6 TUG) 2... .ceescccsecs $1.40 Stove dist. (PS 100) ..... 912.9 
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OIL PRICE SECTION 
J J > 
Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT FEB. 9 : 
LUBRICATING OILS MIDCONTINENT LUBES Cylinder Stocks 
FOB Tulsa basis, for domestic shipment enly. 600 s.r., olive green ...... 38 
WESTERN PENNA. aw eis on vis. at 210° Neutrals, . at 
Prices are for sales made, or offers reliably ; “i GULF COAST—Solvent Refined Lubes, 
reported, to jobbers & compounders only. Neutral Oils—Conventional From Mid-Continent grade crude. Prices FOB 
Pale Olls Col. ship at Gulf for export. 
ag oR page a No. 3 col. Vis. at 70° F. 200 60-85 vis. he RY 11-12 Bright stock—Vis. at 210° 
. at 100°) 420-425 4. 86-110 vis, 2....... 11.5-12.25 150-160 vis., 0-10 pour 
Oe hat iegciictaunde's Sowa 150 vis, ise stcebee 11.75-12.5 test, 95 Vii, ese seeeeeces 24-27.5 
Be ee seeds pee ea en en é 28.5 180 vis. 3 12.25-12.75 Neutral Olle—Vis. at 100°; 95 v.i.; 0-10 p.t. 
eT ER Saag enn aR 27.5 200 vis. eiaie veap ae 12.25-13 i inte ade coal 13-36 
ie Sees 26(3) 250 vis. SE IS 12.75~-13.25 200 VIS, 2 .cccccccccceceees 6(3) 
BED WER.. ccccoecesevscceces (2) 17217.5¢2) 
150 Vis. (143 at 100°) 400-405 4. 280 vis. Siises tsectes 13-13.5 BOO Vis. ......ccccccceeee+ (€2)18.25-19.5(2) 
© Fis. cud veneds tndeaniesc sees 300 vis. Metrsetuceske 13.25-13.75 
BRA es Pecan 26.5 
OES ERR aa a ap oe DYES 25.5 Bright Stock—Conventional SOUTH TEXAS LUBES 
Loree 24(4) 200 vis. D: (Vis, at 100° F, FOB S. Tex., refineries for 
: pag ielet bcos he z SO OM og as cst ene 25 domestic and/or export shipment.) 
150-160 vis. D: ALE OILS: 
pierce pcr £0 ge 22(2) gig 
145-155 vis, at 210°, 540-550 fl. No. 8 col. EOS ae eae 21.5-22 100 1%-2% . 9 (2)10.5-12(2) 
10 Pt. -.+-.0s . 27.5 120 vis. D: 200 2-3 x(2)12-13(4) 
OD: Be wienends's oatsive 26.5 SO Sarr rer 21(2) OE SE Sinks onc a ppidie's wenead atta. 
500 2%-3% ....-.-.--+- m(2)14-15(4) 1 
mm. Py espn sone oses): (3)28-38 Bright Stock—Solvent 2? eee 2(2)25-10(4) | 
Ma ea eels code ees 2)16~-17(4) . 
Cylinder Stocks 150-160 vis. 0-10 p.p., 95 v.i, x24—26x = eens: o el nt «17-19 
600 s.r. filterb’l .......... (2)20-21x Neutral Olls—Solvent (95 v.i.) RED OILS: 
i a: III ok So dvobenede x14-15(3)x Vis. Color | 
OO MI. uke se asceca pos (2)25~28 SOONER, 5 i ésasisccasnas x14.5-15.5(4)x 100 66 ci ite. HS Se 
SOD - whivcn<aunsea¥isur 30(2) OUP OUR | dvceetciscmenx SO BB kebickncscopseos x12-13(4) | 
aaa ie OOP Mencks sss dhe ec ae 
SOO BO oii cccccccccccce BCB)14-1846) 
| TBO BO ...cccccccseescs (B)16-16(4) 
$OOD BE .nccsincscccccees sear) 
NN =UGAE: < dn ys ake sees o6 x(2)17-19 





WAX 


WESTERN PENNA, (T.C., in Bulk) 
White Crude Scale: 


_ om Q oS aR .75-3.875 
‘ty SCULLY SIGNAL COMPANY  cagyfi! St. Sena Meee iss caceons (3)3.75-3.875 
Canadian Licensee: EMPIRE BRASS MFG. CO. LTD. Toronto, Ontario tank installations 





SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or | 
bbis.; fully refined, slabs loose. Export prices +] 
are FAS; scale in bags or bbis., fully refined + 


Marketer ot Petroleum Products in bags or cartons, 


Crude Scale N.Y. Domestic N.Y. Export 


NEW ENGLAND PETROLEUM CORPORATION SE " 5.6(2) (2)4.8-5.6(2) 




















New York Boston 7.45 vies 
7.45(3) 7-8.15(3) 
7.45(3) 1-8-15(8) 
cose 7.1-8.25 
7.55(3) 7.1-8.25(2) 
7.55(3) 7.25-8.4 
7.55(3) 7.6-8.75 
7.55-8.3 7.8-9 
METAL CLAD TANK INSULATION 2 2 
LPG PRICES 
Our Welded Web insulation method is incorporated within standard (Ot redners, FOB refineries, tm cents per gal. 
specifications of five major oil companies—all repeat order customers. tank cars or transport trucks) 
This procedure permanently protects perishable insulation on Asphalt Distsies Propane Propane 
and Bunker “C” Tanks. Philadeiphia | SS oe) 
timore ...... eee eeee 
No costly painting—ever—with rust-proof aluminum. New Orleais i ‘ais ‘3% 
OUSTON nce cceee . . 
and Now: A METAL CLAD ROOF SYSTEM | | 5" 7 


welded to the deck, accommodating any insulation—any thickness. 


This adaptation of side wall procedure, possesses the unique ad- NATURAL GASOLINE 


blend- 
vantage of a rugged promenade surface. Proof positive against So on treme t basis shows below. Shipments 
wind and weather. may originate in any Mid-Continent manufac- 


turing district.) 


BLOMELEY ENGINEERING CORPORATION | | rte 2070 cece. e.bveiGustationsy 


Hobart Bldg. Perth Amboy, N. J. PErth Amboy 4-0473 FOB BRECKENRIDGE 
Grade 26-70 .....secsceess 5.875 (Quotations) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT FEB. 9 


ATLANTIC & GULF COASTS 


Prices are of refiners, ee eS re eee ane OF CNS SEES Cpa, 


FOB their terminals. 


Ships’ bunkers prices are exclusive of lighterage. 











92 Oct. 90 Oct. 86 Oct. 83 Oct. Kerosine 
District Prem. Gasoline Prem. Gasoline Reg. Gasoline Reg. Gasoline No. 1 Fuel(*) 
N. Y, Harbor 13.85-15 13.85-14.35 12.85-13.6 cece 10.75(19) 

do os. 8 613.75-14.9 13.75-14.25 12.5-13.4 cece 10.65(19) 
Albany .....  14.2-15.2(3) 14.2-15.2 (3)12.7-13.7(6) coco 11.05(9) 
Baltimore .. 12.9-15(2) 12.9-13.25 11.9-13.5 es 10.85(10) 

do barges . 8 8-18 11.8-12 ease 10.75(9) 
Baten Rouge. oeee seve os0 11.1 9.7 

do barges . ave cove 11 
Boston ..... 14.95-15.7 14.95-15.2(2) 13. 718) 12.7 10.96(16) 
Charleston .. 13.3-14.475 13.3 (003%. _ 475 othe (3)10.7-10.9(2) 
Corpus Christi 12.5-13.5 5(2) wae » dee 

S.o080 3 12.25-13 (11. 25-11.3 9.25-9.75 

@o barges 12.25-13.3 (2)12-12.25 11.25-11.3 pays 9-08.25 
Jacksonville 13.6(4) 13.8-13.6(2) - > 12.6(7) ome 11.4(11) 
Miami 6¢e 13.6 os 11.5(2) 
Mobile ...... 13.4(3) 13.4 iz a08) 10.4(4) 
New Haven 15(3) 15 13.5(3) cock 10.95(8) 
New Orleans 12.6 12 11.6 11.25-11.3 9.7-10.15 

do barges. 12.6 11.6 11.2-11.25 9.7-9.95 

sees. 12,9-14.6 12.9-13.2 11.9-12.6 er te 10.75(7) 
WA ... 13.4 13.4 12.4 10.4(2) 
Philadeiphta . 165.15-15.2 15.15 (2)13.7-13.9 10.85(10) 
do barges . 05 15.05 13.6-18.8 ° 10.75(10) 
Port Everglades 13.6(3) 13.6 12.6(4) 11.5(5) 
eoee 15.06-15.8(3) 15.06-15.3 13.8(4) ° 11.06(9) 
Providence 14.95-165.2(3) 14.95-15.2 13.7(5) 10.95(9) 
Sa 18.6(3) 13.3(2) (2)12.3-12.6(5) 11.45(7) 
Tampa .. 13.4(3) 13.3-18.4 12.3-124 . 11.15(6) 
Wilmington, 
N, C. 13.06-14.56(2) 13.05-13.2 12.05-12.55 12.05 (3)10.7-10.9(4) 
Diesel Oi Light Diesel 
Gas House Shore Plants* Ships’ Bunkers 
No. 2 Fuel* Gas Oll* No. 4 Fuel No. 5 Fuel (50 cet., 55 4.1.) (45 cet., 45 4.1.) 
N. Y. Harb. 9.75(19) 9.55 (11)$3.02-3.56 $2.55 (8) 10.15-10.25 $4.24(4) 
do barges 9.65(18) «+++ (11)2.99-3.46 2.52 oes 
sé 10.06(12) 10.46 3.76 Sede 10.45¢4) so 
Baltimore 9.85(11) 9.95 3.05(3) 2.58 10.25(5) 4.24(4) 
barges 9.75(6) ess 2.99(3) 2.52 oes ose 
Baton 8.4 8.8 eees 2.09 8.8 3.49 
Boston ..... 9.96(16) 10.35 eves 3.01(5) 10.35 (6) 4.27-4.28(2) 
Charleston . 9%.9(6) eee cece » oe% 10(2) 4.18(2) 
Houston ... %8.625-8.76 soos Sees —— 8.5(2) 3.49(6) 

Go barges. (2)8-8.5 wees 2.35 cece cece cece 
Jacksonville. 10.4(8) ove Se060 . 10.4(6) 4.431(5) 
Miami ..... 10.5 cone Soe - 10.5(2) 4.473(2) 
Mobile .... 9.6(2) ev Seee ° 9.5 eevee 
New Haven 9.95( 10) eo-8 3.15 cose 10.35(5) cove 
New 8.6-8.7(38) - coos 20 8.7-9.1(2) 3.49(3) 

do ° 7 eves eeve 2.06 Sees ees 
Norfolk : —— 10.15 3.00 2.56(2) ee 4.19-4.24(2) 
Philadelphia. 9.85(10) 9.95 (3)3.08-3.10 2.846) 10.25(8) 4.24(4) 

do barges. 9%.75(9) cece eoce cose dove seer 
Pt.Evergiades 10.5(4) esos coos esas 10.5(5) 4.478(3) 
Portland ... 1.05(9) 10.45 eose cess 10.46(4) cove 
Providence 9.95(9) 10.35 2.99 2.99(2) 10.35(4) 4.28 
Savannah 10.45(7) ‘ 2.71-2.76 sece 10.45(5) 4.462(5) 

«++. 10.286(6) ose cece eeee 10.25(6) 4.368(5) 

N.C, .... 9.0(7) 9.9 ease 10(2) 4.18(3) 

No. 6 Fuel No. 6 Fuel Bunker © Heavy 
Ne. 6 Fuel No Sulfur No. 6 Fuel Max. 1% Fuel Diese 
No Sulfur Guarantee 1% Sulfur Ships’ Ships’ 
Guarantee Barges Barges Bunkers Bunkers 
N.Y, Harb.x(2)$1.90-2.00(11) $2.00(13) (3)$2.10-2.15 (3)$2.10-2.15 $2.00(10) $3.91(4) 
Albany ..... «2.35** cove cece eese cose cece 
Baltimore .. 2.06(5) 2.00(4) 2.28 2.25 2.00(4) 3.91(2) 
Baton Rouge 1.63 1.60 eens bcos 1.60(2) 3.24 
TOM «1... 2.04(7) 2.04(5) 2.19 2.19 2.04(5) owe 
Charleston 1.98(2) 1.95(3) soba cies 1.95(3) <ul 
Corpus Christi 1.63 1.60 . 1.60(2) 15 
1.60-1.65 1.60(4) ‘ (8)1.60-1.85(2) 3.24(5) 
Jacksonville 1.95(6) 1.92(6) ° 1.92(6) ese 
Miami ... 1.90 1.87 ‘ 1.87(3) 
Mobile ..... 1.68 1.65 ° 1.65 e 
New Haven 2.02(3) 2.02 ° 2.02(2) —_ 
New Orleans 1.63(2) 1.60(2) 1.60(4) 3.24(2) 
Norfolk .... 2.01(3) 1.98(4) eve ee» 1.98(5) — 
Pensacola .. 1.85 TTT eter 1.85 hee 
Philadelphia . 2.03(8) 2.00(8) 2.18(5) 2.15(5) 2.00(8) 3.91(4) 
Pt.Evergiades 1.90(2) 1.87(2) oeve 6ebe 1.87(3) oes 
Portland ... 2.07(2) 04 seed 2.04 
Providence .(3)2.01-2.02(2) (2)2.01-2.02 2.26 2.01-2.02(2) 
Savan 1.9845) 1.95(4) oes 1.9545) 
“re 1.87(5) 1.84(4) 1.84(5) 
Wilmington, 
(*) At Atlantic Coast refineries and terminals, and at Albany and Tampa, prices of some sellers to 
bulk commercial consumers are 0.15¢ higher than prices shown above. 
(*** Correct for Feb. 2 also; shown incorrectly in Feb. 4 NPN. 
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Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


12.85-13.75 


OB Cet. MOB. 2 ccc-cvcecees (3)12.1-12.75 

Light Fuel Olls 

Range Ol] ......6cceeeeees (3)10.9-11.375 

No, 2 fuel .. (3)9.9-10.25(4)x 

Heavy Fuel Oils 

No, 5, low sulfur ...... «6.7 

No. 5, high sulfur . «6.7-7.25 

No. 6, low sulfur ..... «5. 9-6.175 

No, 6, high sulfur ..... (2)5. 7-5. 95% 

WESTERN PENNA, 

(Bbis., carloads; tank car, 1 to 1.5¢ less.) 

Snow white .....csseeeees (2)6.875~-7.375 

Soft white ........seeeves (3)6.625—7.25 

Lily white .......-se0ceeee (2)6.376-7 

Cream white ......--«+++- (2)6-6.75 

Soft yellow . 2... cccevcens 5(3) 

Light amber ......--«+5+ (3)6-5.25 

AMBDEP 2 cc cccccccccccccees (3)4.75-5 
eocsscccoses eccecces 4.5-4.75(2) 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 


Stoddard solvent ......... 11.375(3) 
Cleaners naphtha ......... 11.875(2) 
V.M.&P, naphtha ......... 11.875(4) 
Mineral spirits ........... 10.875(4) 
Rubber solvent ........... 11.875(38) 


Lacquer diluent .......... (2)12.125-12.375 
Benzol diluent ............€2)13.125-13.625 


WESTERN PENNA. 
Ol City: 


Stoddard solvent ......... 14 
Pittsburgh: 
Stoddard solvent ....... 15(3) 


OHITO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


VBP, -magthe «once cccccseces 17.0 
Mineral spirits & stoddard solvent 16.0 
Rubber solvent ......sssee. sees 14.8756 
E, TEXAS (Truck Trnapt. lots) 

Stoddard solvent .......... 11.25 


CENT. W. TEX. (Truck Trnspt. lots) 
Stoddard solvent .......... 10.5 


KANSAS (For Kans, Dest’n. only) 


Stoddard solvent ......... 11.8 
ATLANTIO OOAST 
V.M.aP. Mineral 
Naphtha Spirits 
New York 
Harbor ..... 17(4) 16(5) 
Philadelphia 16.5(4) 15.6(5) 
Baltimore eae 15.5(3) 
Boston ....... 17.5(4) 16.5(5) 
Providence ... e° 16.6(4) 

















PATENT CHEMICALS 


Paterson 4, New Jersey 











REPUBLIC OIL REFINING CO. 


Refiners of 
and R Petroleum 
Marketers Products 
Main Offices: Refinery, 


Pittsburgh, Pa. Texas City, Texas 














TANK CAR BUYERS 


* 
Uniform High Quality 
DEEP ROCK OIL CORPORATION 


PHONE 2-435] 
TULSA, OKLA 





INDUSTRIAL on 


FUEL OIL 


Eee 
P Gy”? £ =r. 


os a 


WATER TRUCK 


PHOENIX OIL CORPORATION 














HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20, N.Y 








DEPENDABILITY 
i 
TRANSPORTING AND 
MARKETING QUALITY 
PETROLEUM PRODUCTS 


MARTIN OIL COMPANY, INC. 
3536 S. Ist St., St. Louis 18, Mo. 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT FEB. 9 


GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only te 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
Price indicates the number of companies quoting that price. 

Aviation Gasoline (MIL-F-5572) 

Grade 115/145 . . 17.75 

Grade 100/130 . -« 16-16.75 

SE PED cacceccoucs cece somecnsdasoeses 
Motor Gasoline 
92 Oct. Premium 12-12.26(2) 

90 Oct, Premium ... 1... ccc cccccccecececes sees 11.75-12-12. 

86 Oct. Regulat 11(2)-11.25-11.5(2) 
83 Oct. Regular 10.75-11-11.25 

79 t. 10.5~11(2) 


10-10. 25-10.75 
Kerosine & Light Fuels 
41-43 w.w. kerosine 


8(5)-8.25 


& Gas Olls 
43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 
Heavy Fuels—Cargoes 
No. 5 Fuel, 0-10 p.t. 


$2.35(2)-$2.50 
Bunker C Fuel 


$1.50(4)-$1 . 75-$1.85(2) 


UDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. 8S. gals., exclusive of loca] port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbi. differential per 
oe gravity ee for gravities below and above those shown.) 


ico 
Crade Per Bbi. 
Arabian $1.75 
Qatar $1.81 
Arabian $2.29 
Iraq-Kirkuk $2.29 
Araq-Basrah $1.67 


API Effective 
FOB Point Gravity Date 
Ras Tanura, Saudi Arabia Nov. 

Umm Said, Qatar i Nov. 

Sidon, Lebanon . Feb. 

Tripoli, Lebanon . Feb. 

Fao, Iraq . Dec. 24, 1951 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
deepwater termMmals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl, differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs, Purchases not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less ic oo bbl. 


Price 
Crude Gravity API $/Barrel FoR Date 
Bachaquero ........+.++. 9 1.66 Las Piedras or Amuay . 1952 
Tia Juana Heavy ..... x x Amuay 
Lagunillas Heavy ..... Las Piedras or Amuay 
Tia Juana Medium .... 26-26. Amuay 
Tia Juana 102 L.P, ... . te Amuay 
Tia Juana Light ...... . A Amuay 
Las Piedras or Amuay 
Tucupido 
Puerto La Crnz 
Puerto La Cruz 
Puerto La Cruz 
Puerto La Cruz 
Caripito 
Caripito 
Capure (Pedernales) 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 


MIL-F-5572, unless otherwise noted.) 

District Grade 100/130 Grade 91/96 

New York, 17.6-18.6 46.1-17.2 
18.2 16.7 

17.96 

17.85 

18 


17 
16.5-17.25 


LAKE PORT TERMINALS 
Buffalo Cleveland 
90 Oct, Premium ............+4. 16(2) 
SG modvedpogvevcacen 14.5(3) 
12.45(5) 
11.95(3) 


Quiriquire 
Temblador 
Pedernales 


Grade 80 
15.6-16.2 


Boston, \ 
Portiand, Me. ...... 
Philadelphia, Pa. 


11,45(4) 


U. 8S. DOLLARS PER BBL. OF 159 LITERS 
Bunker C Diesel 


(Ships Bunkers) 
Mexican Guif 

Tampico ......++.+. $1 
Veracruz ......++- 
Minatitlan ........ 


(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, Calif. $3.44(5) 

° $3.75 San Francisco .. 3.65(4) 
1. Portland, Ore. .. 3.86(4) 
1. Seattle, Wash...  3.86(4) 

Manzanillo ........ 2. 
Salina Cruz ...... 2. 


Pacific Coast 
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Tank Wagon Prices 


do not include taxes; po Pa Beng ay 
‘nspection fees as shown in next column. Gasoline taxes, shown in 


separate column, include 2c federal, and state taxes; aiso city and 
Kerosine tank wagon prices 

pod do not include taxes; kerosine taxes where levied are indicated in 
Di ts, if any, are shown in footnotes. These prices in 


county tazes as indicated in footnot 








ATLANTIC — Atlantic 
Gasoline Kero.& 
REFINING Regular Grade) No.1 No. 2 
Dir. Cons. Fuel 
T.W. T.W. 
Allentown, Pa. 15.3 15.3 
1 15.6 
- 15.6 
iB se 15.3 
Philadelphia +. 14.7 
Pittsburgh .... 15.6 
Reading ...... 15.3 
Scranton ..... 15.3 
Wilkes Barre. . 
Williamsport .. 
York 


oe 
abel 


Hartford . 
New Haven ove 
Boston, Mass.. 
Fall River . 
Springfield . 
Worcester eve 
Prov., R. I. . 
Camden, N. z. 
Newark ° 
Albany, N. '. 
Binghamton 


al te ot 


Watertown .... 

Baltimore, Md. 

Richmond, Va.. 

Charlotte, N.C. 

Jacksonville, 
Wim. sc 


phe Ss 5 Pa ee 


e BRPaaaoobes 
& SecosooooooSOSSSSOSSSOS O59: SOOSS0: oo 


© CPAMPSSPSSSFFSAANAFSSN AB. AAAAIA. 3a 


POM AAADAUDARBOHASCOHHHY OG: 


15.2 


Mineral Spirits V.M.&P. 
Philadephia, Pa. . 18.0 
Pittsburgh R 21.0 


Philadelphia, Pa. 


Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—aAdd ic for deliveries of 
100-299 gals., 2c for less than 100 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 

OL prices may vary from those shown 
because of local conditions.) 


Denver, Colo. ... 
Grand June. 
Pueblo ......... 
Casper, Wyo. 
Cheyenne 
Billings, — 
Butte ... 

Great Falls” 
Helena ...... 
Salt Lake U. es 
Twin Falis, Ida.. 


UKONHONUNKNHAASe 


DESSSSESEEEEES: 


Muskogee, Okla.. 
Oklahoma City .. 
Tulsa 


(© 00 00 &© On 09 G0 =2 G9 00 0 Go G0 0 GP G0 G0 
BmuUUonnoooooooooooe 


loan 
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tax includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, ic; 
Cheyenne, ic; Casper, Ic. 
Discounts: 
Salt Lake City and Twin Falls gasoline 
, wl kerosine prices apply for deliveries of less 
200 200-399 gals., deduct 0.5c; 
400 Seo gals. and over, deduct ic. 
Notes: 
T.W. prices are to consumers and dealers. 


FEBRUARY 11, 1953 


effect Feb. 9, 1953, as posted 
their headquarter 


by principal marketing companies at 
correction. 


38 offices, but subject to later 


CHEVRON 


STANDARD OF (Regular) Av. 7 
CALIFORNIA = T.r. ft. 


400 Gals. & over 


Fre 


cousouuamouonne 3 


Honolulu, . H. . 
Fairbanks, Alaska. 
Juneau 


DRAM CownooHwrnoe 
HW ~200.O HD WO IIHAS 


Phoenix, Ariz. 
Reno, Nev. 


Honolulu, T. _ 
Fairbanks, ‘Alaska 
JUNEAU 2... --nseee 


Taxes: 

Boise—8c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5c state. 

Salt Lake—7c gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial, Standard Diesel/furnace oi] price is 
ex ic territorial liquid fuels tax, All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers, 

Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢c for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0¢ gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢ gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T, prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Sait Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oll—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 
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Dallas, Tex.. 14.0 
Ft, Worth .. 14.0 
Houston .... 14.0 
San Antonio. 14.0 
Notes: 

T.W. prices are to all classes of dealers and 
nsumers. 
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Inspection fees per gal., 
unless otherwise specified, are as follows: 

Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 
2/25c; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. oe Neb. 2/100; 
Nev. ‘1/200; N. C. 1/4c; N. D. 1/20c; Okla, 2/25¢; 
1/40c; Tenn. 2/5c; and Wisc. 3/100c. 

Kerosine inspection fees only: Ala. 1/2c; 


included in both gasoline and kerosine prices, 


Cc. 1/8; 8. 


Iowa 1/50c; Mich. 1/5¢. 


Atlantic City, N. J. 
Newark 

Baltimore, Md. 
Cumberland 
Washington, D. C.. 
Danville, Va. 


eer ye yt rer 


ry 
Charleston, ‘s. e.. 
Columbia 
Spartanburg 
New Orleans, ‘ 
Baton Rouge .... 
Alexandria ........ 
Lake Charles 


Knoxville, Tenn. 
Memphis .......... 
Chattanooga 
Nashville 

Little Rock, Ark.. 


poanawavaee: :: 


Steel bbis. 
Baltimore, Md. 
3,600 gals, & over... 
Steel bbis. 
Washington, D. C. 


Bs 


w. 
No.2 No.4 No.6 
13. 


Atlantic City, 
Newark, N. J 
Baltimore, Md. 
Washington, 
Norfolk, Va. 
Danville 
Petersburg 
Richmond 
Roanoke 


$3. 544 $2. 556 
3.51 2.52 
3.68 2.64 


bo 
Qh CauwaAnorwOS 


ry e 
Charleston, 8. C.. 
Columbia 
Spartanburg 12.5 
Taxes: Louisiana kerosine prices do not n- 
clude ic state tax. 
Notes: Kerosine No. 1—<Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for less than 100 gals. 

No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.58 per bbi 


(Prices are per imperial gal.; to 


IMPERIAL arrive at price per U. 8. gal., 


OIL subtract 1/6th.) 
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St. John’s, Nfld. .. 
Halifax, N. 8. .. 
St. John, B. 

Charlottetown, P. E. I 
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(*) Price is for Esso Extra (reentem). 
Taxes: Gasoline taxes are provincial taxes. 
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Tank Wagon Prices (Continued) 





SOCONY VACUUM 


Mobligas (Regular Grade) 
. Dir. Cons. Dir. Mobile Kerosine 
. £0. T.W. T.c. Yard T.W. 


14.4 
14.6 


eee 11. 

Richmond ai i es 
Albany, N. Y. ..... 
Binghamton ........ 


Bridgeport, Conn. .. 
Danbury 


POPES na ° 
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Pr ee ll ee 


BRAD aRah 


Portland 
Boston, » 
Concord, N. H. . 
Lancaster .... 
Manchester 
Portsmouth ........ 
Providence, R. I. 
Burlington, Vt. 
Rutland 
Tank Wagon Prices 
Mineral Spirits 
V.M.&P. Naphtha 
Taxes: N.Y.C. prices do 
ite: 
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Mobil Kerosine—Mt. Vernon T.W. less 0.5c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
Mobilheat—Mt. Vernon T.W. less 0.5c for deliveries of 300 gals. or more. 


Jamestown T.C. prices are delivered prices: all other T.C. prices are FOB bulk terminals. 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators, tank car prices to commercial consumers are 0.15c higher. 
Mobilfuel Diesel tank car prices are to commercial consumers; tank car prices to bulk plant operators are 0.15c less. 


OHIO STANDARD 


Sohio X-Tane Gasoline 
( ) Naphthas & Solvente—Cons. T.W. 
Con- Re- 8.R. D.C. V.M.&P. 
Sol- aph- Naph- Varno- 
vent tha 
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6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
6.0 
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BEBBEBS 


cesses 6.0 ° 19.0 ° 19.8 21. 21. \ 3.9° 13.9* 12. 
- BR apg ean purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 

Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher, Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢ higher. : y 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢. 

Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. S.S. prices are at company-operated stations. sie 


INDIANA STANDARD 

Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted. 
Red Crown (Reg. Grade) if - ; 


Ss lex Furnace Oil——————— $ 
1-99 100 gals. 100-174 175-999 1,000 gals. 
& over gals gals. & over 
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Covington, Ky. ........ 
Lexington 

Louisville 

Paducah 

Jackson, Miss, 
ViICKSDUPE 20s ccccces 
Birmingham, Ala. ..... 
Mobile 
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Fuel Otls—T.W.—Chicago, 
Standard 


Miami ... 
Pensacola 


Taxes: 

Gasoline tax column includes these city & 
. county taxes: Mobile, 2c city; Birmingham, 1c 
county; Montgomery, ic city & 1c county; - 
sacola, 1c city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, ker- 
osine ic; Mississippi, kerosine 0.5c 


Notes: 
Consumer t.w. prices are same as net dealer 
prices. 


~ 


Sow wOMOBDOTIWANIOM 
COOOHHHNSS 


ScoooooooseooooSosoO 


4 | eritii: 
call pbs 


Seeeeeeeze 


1-749 gals. 3 

750 gals. & over .... «9.15 x8 

Taxes: St. Louis, Mo., gasoline tax includes ic 

city tax, Des Moines, Ia., kerosine and furnace 

oil prices do not include 4c state tax, State 
occupation, consumer & use taxes to be 

added where applicable. 

* ““Temporary”’ price. 

x Effective Feb. 6. 
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DISPLAYED: Advertisemenis set in special type or with border— 


$13.50 per column 
‘For Sale 


tions set in wine Se wi 
charge $7.50 per insertion. 


. “Wanted to Buy”, “H Wanted”, 
rtunities”’, Micchene classifica 
out border—30 cents a word. Minimum 





CLASSIFIED 


“Positions Wanted”’—15 cents a word. Minimum charge $3 per insertion. 
Box number counts 2 
Preceding date of issue 
All classified advertisements are payable in advance. 


words. Copy must reach us by Wednesday 


No agency commission or cash discounts on classified advertisements. 





For Sale 


5000 GALLON FRUEHAUF Tandem, 3 com- 
partments, 16% x 6 air brakes, 1947, with WC 
20-134” WB White. Clean, immediate delivery. 
$5750.00. NELSON J. STROOP, ECONOMY 
GAS & OIL CO., Phone 4585, Bronson, Michi- 
gan, 


FOR SALE: 2700 gallon transport with 1947 
Dodge tractor. This transport has 3 compart- 
ments, Smith meter, package compartments on 
side, manifold, etc. Excellent condition, 
$2200.00 for complete unit. THOMAS V. 
COSTELLO, P.O. BOX 278, Lima, N. Y. 
Phone 144. 





he 


2—5600 
1—3505 
1—4000 
1—4000 
1—4270 
1—4720 
1—5195 
1—5400 
1—5743 
1—5260 


5 

3 
gal. 5 
gal. 3 
4 

3 





wee MART 


THE BEST IN 


USED TANK TRAILERS 


Every Unit Guaranteed 
gal. 3 compt. DBH, 1950 Frazier Tandem Axle $3850.00 
gel. 4 compt. DBH, 1939 Butler, single axle, $750.00 
gal. 2 compt. DBH, 1940 Progress, single axle $750.00 
Asphalt w/heaters, 1943 Trailmobile tandem axle $2000.00 
compt. SBH, 1942 Fruehauf, single axle, $1000.00 
compt. SBH, 1947 Trailmobile tandem axle, $2000.00 
compt. DBH, 1951 Frazier tandem axle $3775.00 
compt. SBH, 1945 Fruehauf tandem axle $3775.00 
compt. SBH, 1946 Frazier tandem axle $3750.00 
compt. SBH, 1947 Frazier tandem axle $3250.00 


F & F REALTY & INVESTMENT, INC. 


SEE THEM AT 221 N. KANSAS ST. 
WRITE TO POST OFFICE BOX 431 
PHONE FOR INFORMATION 2-5526 
SPRINGFIELD, MISSOURI 


We Deliver 


OF THE 
SOUTH- 
WEST 








Announcement 





caster in Leola, Penna. 


on any tank unit desired. 


Phones: Lanc. 8277 





ATTENTION PETROLEUM CARRIERS 


We are now distributors of trailer tanks manufactured by our associate 
Company, T. C. L. Inc. The factory is located a few miles East of Lan- 


Mr. R. A. Bradley who is widely known in the tank field is Vice-President 
and Chief Designing Engineer of the new company. Our new light weight 
tanks have been thoroughly tested and are proving that there are no better 
units on the road. Our 5000 gallon tank for Penna. operation weighs slight- 
ly under 7000 pounds. We would appreciate your inquiries and will quote 


TRAILER COMPANY OF LANCASTER INC. 


Box 1232, Lancaster, Penna. 


Leola 6-2521 





Position Wanted 


Engineer. Age 42. Mid-West location, 
relocate. BOX 742 


AMBITIOUS agressive man age 31, perfect 
health. Nine years experience with large major 
oil company in retail and wholesale marketing. 
Qualified station superintendent or wholesale 
representative. Knows oil and grease sales 
and applications thoroughly. Have also trained 
sales personnel, drove tank truck, owned bulk 
plant, managed training station, terminal dis- 
patcher, familiar real estate leases, sales, 
e:crows, etc. Sales minded. Good Christian 
Best references. Excellent reason for leaving 
present position. Prefer Midwest. Available 
thirty days notice. Box 748. 


Wanted to Buy 


8 STEEL STORAGE TANKS 10,000 to 25,000 
Gal. cap. and 2—10,000 bbi. cap.; also pumps 
for bulk plant. LESTAN CO) 


Pa. 

FOR SALE: 1—4960 gallon and 14875 gal- 
lon Fruehauf, Reyco tandems, perfect condi- 
tion. BUTLER MANUFACTURING O©OM- 


PANY, 7400 East 13th St., Kansas City, Mo., 
Phone: BEnton 7400, Extension 231. 


FOR SALE: .1—5750 gal. 3 compt. Standard 
Steel Tandem, like new, ICC. specs. Factory 
Reconditioned, new akxies, etc. New unit 
guarantee, less tires, $4750.00. BRUCE E. 
HACKETT CO., Hiland 1385, 621 West 58th 
Street, Kansas City, Mo. 





FOR SALE 


Late style 4500 gal, Fruehauf sin, axle 
full skirted 3 comp. trir. 11 x 20 trs, 3” 
lines—side compts. B 28 White— 

plete unit and 
cond. $4900 or $2450 ea. 


Late 1952 3000 mi. Dodge—1500 gal. 5 
compt, full skirted side cabinets-—ticket 
print—auto, stop meter—reel hose, etc 
A like new unit—§4475. 

PENN ECONOMY OIL CO. 


Bedford, Pa. Phone 245 





appear. 











FOR SALE: 15 Gramms 1952-2 Highways 
1952—3 Progress 1951. All with the following 
specifications: 

6,000 gallon, 2 compartment, double bulkhead, 
air brakes, stiff leg supports, 11.00 x 20 tires, 
3” piping, 3” crossovers, 3” emergency valves, 
remote control, and all the emergency fea- 
tures. 

1—Heil 1951—3 compartment, 5,750 gallon, 
11.00 x 20 tires, 3” piping, crossovers with 
emergency valves. 

4—5,500 gallon Fruehauf Tanks-——-2 compart- 
ment, double bulkhead, 11.00 x 20 tires, air 
brakes, 3” piping and emergency valves. 1943 
and 1948 models in good shape. 

4—8,000 gallon Fruehauf Trains with 11.00 x 
20 tires, 3” piping and emergency valves at a 
real bargain. 

These tanks all priced for quick disposal 
Phone or write FRUEHAUF TRAILER 
COMPANY, 2100 E. Washington Street, East 
Peoria, Illinois. Phone: 9178. 





An advertisement in NPN’s 
Classified Section will bring 
you quick, effective results 
at low cost. 


NATIONAL PETROLEUM NEWS 
1213 W. Third St., Cleveland 13, Ohio 


WRITE TODAY 
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STATISTICS 





GASOLINE STOCKS 




















DISTILLATE—KEROSINE STOCKS COMBINED 
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1949 1950 1951 1952 | NOV DEC JAN 1949 1950 1951 Lb 
JANUARY 1952 1953 JANUARY 1952 1953 
Gasoline Stocks Distillate and Kerosine Stocks Combined 
East of Rockies West of Rockies East of Rockies West of Rockies 
Bbis. Bbis, Bbls. Bbls. 
1949 (Jan. 31) .. 102,592,000 14,029,000 1949 (Jan. 31) 74,973,000 7,863,000 
1950 (Jan. 31) . 105,182,000 20,116,000 1950 (Jan. 31) 70,689,000 11,503,000 
1951 (Jan. 31) . _.. 112,796,000 15,683,000 1951 (Jan. 31) . 64,962,000 10,135,000 
1952 (Jan. 31) ..... 128,200,000 16,139,000 1952 (Jan. 31) 83,205,000 6,443,000 
1953 (Jan. 31) 132'883,000 16560,000 1953 (Jan. 31) _ 94,432,000 11,008,000 
1952 (Dec. 31) 121,998,000 15,018,000 1952 (Dec. 31) 116,394,000 11,333,000 
1952 (Nov. 30) 114,639,000 14,870,000 1952 (Nov. 30) 135,481,000 12,814,000 
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1949 1950 1951 1952 | NOV. DEC. JAN. ee ee oe Le . 
JANUARY 1952 1953 
JANUARY 1952 1953 
Crude Oil Stocks 
Residual Stocks et ~~ ogee West i eiten 
East of Rockies Went of Bochies 1949 (Jan. 31) . 225,113,000 $3,117,000 
1949 (Jan. 31) ..... 37,295,000 2 218, 1950 (Jan. 31) ... 209,404,000 37,206, 
Bot — 35,700,000 30 108,000 1951 (Jan. 31) _....... 211,507,000 31,600,000 
1951 (Jan. 31) ........ 926,000 17,391,000 1952 (Jan. 31) . 223,380,000 30,627,000 
1952 (Jan. 31) ........ 27,911,000 11,612,000 1953 (Jan. 31) . 237,533,000 33,108,000 
1953 (Jan. 31) AD pe bette og" 281, 17,075,000 1952 (Nov. 30) Ses 236,936,000 30,916,000 
1952 (Dec. 31)... 31,561,000 17,898,000 1962 (Nov. 30)... - 296,986,000 — 
1952 (Nov. 30) . 42,135,000 10,934,000 *Includes foreign. 
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RUNS TO STILLS—CRUDE PRODUCTION 


io RUNS TO STILLS 


77 CRUDE PRODUCTION 




















Crude Runs to Stills 
East of Rockies 


b/d b/d 
1949 (Jan. 31) 4,711,000 929,900 
1950 (Jan. 31) ...... 4,630,900 852,500 
1951 (Jan. 31) 5,527,600 922,700 
1952 (Jan. 31) 5,693,400 946,200 
1953 (Jan. 31) ... 6,057, ond 983,500 
1952 (Dec. 31) 5,974, 975,200 
1952 (Nov. 30). 6, 038, 800 1,009,900 


Crude Oil Production 


East of Rockies West of eae 
b/ 


b/d 
1949 (Jan. 31) 4,423,700 941,500 
1950 (Jan, 31) 4,054,700 867,500 
1951 (Jan. 31) 4,947,800 959,000 
1952 (Jan. 31) 5,244,600 971,900 
1953 (Jan. 31) 5,419,075 991,475 
1952 (Dec. 31) 5,475,820 990,500 
1952 (Nov. 30) 5,501,400 985,600 


(Figures used for charts and tables are from Bureau of 
Mines report for 1949-November, 1952. The figures for 
December, 1952 and January, 1953 are from API weekly 
statistics—figures used are for date nearest to end of 
month and will be revised as Bureau of Mines reports be- 
come available. Stocks figures for 1953 are on new basis 
due to transfers and additions of stocks in new facilities.) 
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(Continued from p. 38) 


duved production has not yet affected export prices, ex- 
port sellers said. 

Despite retarded heating oil sales over abnormally 
mild season, light fuel stocks are not excessive due to 
good demand from commercial buyers, refiners con- 
tinue to assert. 


MID-CONTINENT 
Residual Fuel Tight in Kansas 


Residual fuel remained in fairly tight position in Kan- 
sas during the first week of February, but refiners in 
other areas of the Mid-Continent described demand as 
light for virtually all refined products. In Oklahoma, one 
refiner reduced his No. 1 fuel quotation to 8c, down 0.25c, 
although other refiners generally reported no changes in 
their quotations to the trade. Resellers, however, found 
fuel oils available to them at sharp “discounts,” as re- 
finers continued efforts to get material moving north in 
the face of relatively mild weather. 

In Kansas, most refiners said they were unable to take 
on new residual business, and some said they were hard 
put to supply all their regular-customer requirements. 
One refiner said his attempts to buy No. 6 from other 
Kansas refiners to supplement his own stocks met with 
failure. One refiner offered to loan him a few cars on con- 
dition material be returned soon, but he said none could 
sell him residual outright. 

In Oklahoma, however, resellers said they had little 
trouble in purchasing high sulfur No. 6 at $0.75, low 
sulfur at $0.80. A few inquiries were in market for No. 6 
in Oklahoma, but buyers were generally looking for ma- 
terial at $0.65 to $0.70, according to reports. 

Burning oils were easily obtainable at 0.75c “under pub- 
lished prices” for resale in tank car market, reports in- 
dicated, and in some cases, marketers said distillates might 
be available at even sharper “discounts,” depending on 
whether or not the reseller had firm shipping instruc- 
tons. Crowded condition of Great Lakes Pipe Line sys- 
tem continued to hamper tank car trading, majority of 
sources stated. 
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Little activity was disclosed in the gasoline market. 
Generally, refiners said there was virtually no demand 
from northern buyers, although local business remained 
good in most areas. In West Texas, however, one refiner 
found his January business about 25% under “normal,” 
due mainly to dry weather in that area. 

Lubricating oils continued weak, both in price and 
demand. There were unconfirmed reports of solvent bright 
stock offered at 24c, solvent neutrals offered at 0.5c to 
1c below low quotations reported by refiners. 


Midwest Begins to ‘Unload’ LP-Gas 


TULSA—Producers of liquefied petroleum gases have 
just about concluded that winter season will be mild “no 
matter what happens,” and a number of sellers have start- 
ed to “unload,” according to reports Feb. 4. 

Producers report offerings of propane available gener- 
ally at 4c, Group 3, and 4.375c, the Gulf. 

A sale of 20 cars of propane, in seller’s cars, is reported 
to have been closed at “below 4c” from a Texas point of 
origin. 

Butane can be bought at “discounts” ranging from 0.5 
to 0.75c per gal. at most Mid-Continent shipping points, 
it is said, and “shirt-sleeve” weather in Texas and other 
Southwest states is blamed for the surplus. 

Quotations of principal producers are reported at 4c 
for propane, 4.5c for butane-propane mix, and 5c for 
butane, Group 3. 


Oil Price Index Declines 


WASHINGTON—Decrease in lubricating oils of 4.1% 
dropped Bureau of Labor Statistics’ over-all price index 
0.2% for week ended Feb. 3. Complete index, based on 
Platt’s Oilgram quotations, is shown below for weeks 
ended on dates indicated (1947-49 equals 100): 


% Change 
dan. 27 
Feb. 3, Jan. 27, Feb. 5, to Feb. 3, 
1953 1953 1952 1963 
Crude and products... 107.4 107.6 110.5 —0.2 
CEUED cs csccccecviecsce 109.0 109.0 109.0 yes 
Refined petroleum .... 107.1 107.4 110.9 —0.3 
Gasoline ...........-. 114.3 114.3 114.5 oe 
DUNNE cccrcvvcveces 112.8 112.8 112.7 
Distillate fuels ....... 112.6 112.6 113.5 
Residual fuels ....... 6 79.6 97.2 
Lubricating oils 86.8 5 101.8 —4.1 
Natural gasoline ..... 93.5 93.5 101.5 
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BIG DUMPS and fewer deliveries by these transports are goal of A. F. Guerth, consignee at Banning, Calif. Driver Gilbert 


Bronson stands beside 4,450-gal. 


“semi” at left. Driver-salesman Jack Cochran is at right, beside 2,135-gal. rig 


‘Clipper’ Delivery the Consignee Way 


By FRANK BREESE 
Pacific Coast Editor 


Last December, Andy Guerth ac- 
quired a gleaming, fire-engine red, 
4,450-gai, semi-trailer -—- twice the 
size of his other “semi’s’’. 

At three of his stations, he plans 
to increase storage capacity 2,000 
gals. each by installing 1,000-gal. 
tanks. 

Stations built in his territory since 
the war have two and three times 
the capacity of pre-war units. 


These developments are not un- 
usual, but they are significant: Mr. 
Guerth is in the process of applying 
“clipper delivery” principles to his 
consignee operation. 

This marks the latest phase in the 
successful marketing career of A. F. 
Guerth (pronounced Gerth), con- 
signee for The Texas Co. at Ban- 
ning, not far from Palm Springs, 


Southern California’s glamorous win- 
ter resort. 


This is normal procedure for Mr. 
Guerth, who pioneered a semi-trail- 
er tank vehicle in that area back in 
1934, in the midst of the Depression. 
At that time the conventional tank 
truck was generally regarded the 
only practical mode of delivery. 
Never doubting the wisdom of his 
action, Mr. Guerth ignored the skep- 





aummes Guerth’s Territory 


Los Angeles Basin “Clipper” Territory Vege’ 
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U.S. Highway 60 to Phoenix 
Banning to 
Beaumont 6 miles 
Palm Springs 24 miles 
29 Palms 60 miles 
Hemet 22 miles 
Cathedral City 35 miles San Diego 
Redlands 20 miles —— — 

















MAP SHOWS territory (heavy black lines) in which Consignee Guerth distributes Texaco 
products, and area served by clipper delivery from Los Angeles (shaded area). Guerth’s 
territory, slightly smaller than that covered in the 80-mile radius from Los Angeles, 
includes 28 service stations in the heart of rugged, mountainous country. By efficient 
scheduling of deliveries, Guerth’s trucks maintain effective distribution by following 
the principle of larger dumps and fewer trips with a minimum number of vehicles 
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tics; today semi-trailers have be- 
come a common form of transport. 
And that 1934 “semi” is still in serv- 
ice—working evidence of Mr. Guerth’s 
judgment. 

Keeping pace with the times has 
paid off. In the 22 years since he 
took over the consigneeship on Jan. 
12, 1931, Mr. Guerth has increased 
gasoline gallonage from 15,000 to 
250,000 gals. a month. 

Where He Delivers—Mr. Guerth’s 
distribution area is nearly as exten- 
sive as the distances covered by the 
“clipper” fleets in Los Angeles Basin 
where most of the major oil com- 
panies have their accounts on direct 
deiivery. Outlying localities in his 
delivery network are Twentynine 
Palms, 60 miles to the east; Hemet, 
23 miles to the southwest and Ca- 
thedral City, 35 miles to the south- 
east. Most of the points in Mr. 
Guerth’s territory are linked by im- 
proved highways. 

Mileages are important from an- 
other standpoint. From Los An- 
geles terminals, direct-delivery clip- 
pers ply within a radius of about 80 
miles. Banning (population 8,100) 
lies 86 miles east of Los Angeles, 
just over the summit of 2,500-ft. San 
Gorgonio Pass in the rough San Ja- 
cinto Mountains. 

Mr. Guerth’s territory, therefore, 
is just over the line from the region 
generaliy considered within direct- 
delivery range. The economics of 
direct delivery tend to weaken the 
position of wholesalers within “clip- 
per” range. It can be ceen, though, 
that the middleman occupies an in- 
dispensable position when the eco- 
nomics of direct delivery preclude its 
extension. So a secondary plant is 
needed in an area like the Guerth 
territory—be it consigneeship, dis- 
tributorship or salaried operation. 

The Target — Larger dumps and 
fewer trips. That’s the principle of 
direct-delivery the majors have prac- 
ticed; and that’s the one Mr. Guerth 
is going on. Delivering is naturally 
the major cost factor; so the eco- 
nomics are especially important to 
Mr. Guerth because his territory is 
so far-flung. The iarge semi-trailer 
enables the driver to make more 
calls without back-tracking to Ban- 
ning for a new load. At stations 
where storage will be enlarged, Mr. 
Guerth hopes to slash delivery fre- 
quency. He hopes to establish min- 
imum deliveries of 1,500 gals. 

In keeping with his policy, Mr. 
Guerth requires his commercial &c- 
counts to have underground storage 
and insists on a minimum of 550 
gals. 


Increased storage is planned for 


stations at Yucca Valley, Cabazon 
and one at Beaumont. -The round- 
trip to Yucca Valley, on the road to 
Twentynine Pa:ims, is 40 miles. Be- 
cause of the disparity between stor- 
age at Palm Springs (6,000 gals.) 
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and Yucca Valley (2,000 gals.), it is 
necessary to make frequent calls to 
the latter, but the trucks don’t make 
full dumps. When it’s possible to 
unload the balance at Palm Springs, 
there’s no problem. But when the 
truck doesn’t have another outlet, 
there is a waste of time. 

By adding 2,000 gals. storage, the 
number of calls will be cut down, 
said Mr, Guerth. 

‘Semi’ in Action—On a typical day, 
the 4,450-gal. semi-trailer made a 


delivery to a station next to the 


plant, then made drops at Cabazon, 
White Water and Garnet, 24 miles 
away. It returned at noon from this 
48-mile trip, re-loaded and then 
drove to Cathedral City, 35 miles 
away, that afternoon—about 120 
miles—and thus delivered nearly 
9,000 gals. that day. 

That compares favorably with the 
clipper averages on the major com- 
pany runs. On 20-hour daily sched- 
ules, they travel 6,000 miles a month 
and haul upward of 500,000 gals. a 
month. Projecting the performance 


SPRING-MATIC 
LOADERS solve loading 


problems 
over, 


daily— 
Easily! 


Speedily! 


Dependably! 


the world 


MODEL 450-A 
SIZE 
3"' and 4"" 


Economically! 





Multiple loading with OILCO SPRING-MATIC LOADERS at a large distri- 
bution plant. Three loading platforms, loading from both sides speedily 
and efficiently. handle twelve transports simultaneously. 


Write NOW for detailed descriptions 


OIL EQUIPMENT MANUFACTURING CO. 


3100 VERMONT AVE., LOUISVILLE 11, KY 
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of the Guerth truck, it would run up 
similar totals. But his business 
doesn’t require that intensive haul- 
age. 

Drivers at Work — Dispatching is 
handled by the drivers themselves. 
Deliveries are guided by a flexible 
schedule. Since the operation is 
small, there is close liaison between 
stations and plant, so schedules can 




















Wiican 


ANDREW GUERTH, 
California consignee 
who has built volume 
from 15,000 to 250,- 
000 gals. a month 
since 1931 by apply- 
ing “clipper” truck 
principles, and keep- 
ing close watch on 
costs and credit 


be adjusted quickly. The office can 
communicate with a driver aimost 
immediately if he’s at a station, or 
can ieave a message that he will re- 
ceive at his next stop. 


During NPN’s visit, Mr. Guerth 
wanted to confer with a driver, He 
glanced at the watch and remarked, 
“Gil is either at White Water or has 
just left.” He phoned the station 


FOR YOU! 


All over the country, motorists are 
following the lead of the U. S. Army 
Ordnance Committee and giving this HI-V-I 
Mil-O-2104 grade oil their full approval 
for heavy-duty service. They‘re asking for 
it by name . . . they want this premium 
heavy-duty oil that gives below-zero and 
above-boiling protection . . . they want 
this oil that improves engine perform- 
ance, with less consumption! 

Dealers want it too, because it’s a 
money-maker for them. How about you? 
if you’re interested in more money from 
motor oil sales, write, wire or phone 
for full details on available dealerships 
in your territory! 


and caught the driver as he was 
about to drive away. 

Although the drivers have definite 
routes, shifts can be made to relieve 
unexpected pressures. One driver is 
on the road six 8-hour days a week. 
The second drives Tuesdays, Fridays 
and Saturdays and, during the peak 
season, a fourth day. 

The Trucks—One of the features 
of the big semi-trailer is the variety 
of tank sizes which support the flexi- 
bility. They offer a multiplicity of 
combinations. It is left to the driv- 
ers to work them out to suit the 
schedules. 

Mr. Guerth has been cognizant of 
the importance of operating details 
from the beginning and displayed his 
foresight in 1934 when he decided 
to buy a vehicle, revolutionary in 
type—a semi-trailer—and twice the 
capacity of his 1,000-gal. tank truck. 
He had the two until 1948, when he 
turned the 1,000-gal. truck in on a 
“semi”. 


His fleet now consists of three 
semi-traiiers—4,450 gals., 2,135 gals. 
and 2,127 gals. (all GMC), and a 
Chevrolet %-ton pickup, used for 
tires, batteries and some case goods. 
Although he has the three semi-trail- 
ers, one is stand-by. The big one 
earries the burden, reducing use of 
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BULK PLANT of Andy Guerth at Banning, Calif. One of three 20,000-gal. storage tanks is hidden behind other two 


the smallest. Mr. Guerth expects to 
dispose of the third “semi” after the 
busy season ends in May. 
Customers In his area, Mr. 
Guerth supplies 28 conventional serv- 
ice stations selling Texaco branded 
products. He owns four, two are 
owned by the company and the rest 





SPACE SAVERS are these four 550-gal. bulk lubricating oil tanks. Half of building is used for warehousing tires 
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are owned by or leased by dealers 
from other parties. They range from 
small 3,000-gal. units to thriving 
modern stations pumping 25,000 gals. 
a month. 

This is primarily a service station 
territory, and the emphasis is on 
gasoline. Mr. Guerth has severai 


and greases 


commercial and farm accounts 
There are some large ranches, but 
most are small ones that take 100- 
and 150-gal. dumps at irregular in- 
tervals and are located 20 or so miles 
from the plant. So they are -ot 
economic. 

Mr. Guerth handles tires and bat 
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“ple wagend’ in tie territory enrry 
Wh amanrled tiventury, call on deal 
ere ft a vegilaY wehedule and make 
attractive bargaine He quentions 
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complete iiventory 
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tine a6 # salesman and trouble. 
moter, The plant rune win days a 
week, lowing on Sundays, The men 
work 4% heen 

Major storage ia provided by three 
20 00- gal, upright tanks one each 
for premium pgasclitie, hovuse-brand 
gaacline, and kherosine 


Warehouse At the rear end of the 
lot from the entrance ta @ sheet 
metal structure measuring about M0 
x A whieh houses a small office, 
warehouse and garage for the trucks, 

Ineide the warehouse are four 560- 
wal, tankea for storage of bulk lubri- 
cating olla, Those upright tanks, in- 
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stalled about seven years ago, save 
time and space, said Mr, Guerth. The 
“ls are poured into buckets for de- 
livery. At the time NPN visited 
the warehouse, there were about 20 
bhis, on the floor, taking up about a 
third of the space, The row of tanks 
set compactly in a relatively slim 
corner represented 44 bbis. Another 
aspect is that use of bulk tanks 
saves the company money by not ty- 
ing up drums, 

Along the far end of the building 
ate tire racks. About half of the 
building is used for warehousing lube 
oils, greases, batteries and tire tubes, 


At the front of the building, the 
office is contained in a space about 
10” « 10’, walled off from the ware- 
house, but opening into it through a 
door, It's a very simple layout. 
There's desk space for two—Mr. 
Guerth and his bookkeeper. Cabinet 
apace along one wall holds office sup- 
plies, records and a strong box. Basic 
equipment ia used, There are no 
frilla, The measure is: Is it need- 
ed and doea it work? 


To the left of the main gate is the 
loading rack, It's a conventional 
set-up with three 3-inch lines lead- 
ing to it and three 8-inch pumps on 
the rack for filling the tanks, Flow 
rate to the rack is 200 g.p.m.; load- 
ing rate is 100 g.p.m, 


Guards Against FireFor fire pro- 
tection, there are six foamite ap- 
paratures (one each on the loading 
rack, the pump house, in the office 
leading to the warehouse, in the 
tollet at the far corner from the of- 
flee and on each side of the garage). 
There are two pyrene pumps in the 
office and on each truck, Smoking 
ia prohibited except in the office; 
and that rule is enforced, says Mr. 
Querth, 

Maintenance ia handled by The 
Texas Co, which owns the plant, 
Apart from hormal maintenance, 
Mr, Guerth requests repairs and im- 
provements he believes will better 
the operation, For instance, he has 
asked the company to repair a faulty 
look on the office door, 

Tmmediate improvements sought by 
Mr. Guerth are on the loading rack. 
He wants the canopy elevated about 
three feet co the driver will not be 
eramped when he is on top of the 
tank during the loading process, He 
wants faster pumps to apeed up the 
joading flow rate, especially for the 
big “semi” which requires 45 min- 
utes to AN, 


Steck Loews Oontrol..Product loss 
i wot a serious prodiem, except 
when a track meter becomes defec- 
tive. A® @ control check, the bulk 
tanks are wreasured hy stick before 
and after every delivery, That's a 
COMPRRY Tegulation, 

Predect movernent is continuous 
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To keep the 20,000-gal. tanks filled, 
Mr. Guerth receives an average of 


one 7,500-gal. dump daily, and 
sometimes two. During the peak 
season, his deliveries may drain 


about 10,000 gals. a day. 


The company makes a stock loss 
allowance of % of 1% of volume de- 
livered. The consignee is liable for 
losses above that percentage. 

Mr. Guerth said that losses have 
been sustained when drivers failed to 
report defective meters. Occasion- 
ally, the men “stick” the trucks to 
check the meters. 

As to warehouse merchandise, the 
bookkeeper takes monthly inventory 
and checks the results against the 
records. “Tom is a real watchdog,” 
remarked Mr. Guerth. “He knows 
within 20 minutes if something has 
been taken out of there.” 


Accounting—A bookkeeping sys- 
tem prescribed by The Texas Co. is 
used, There are five basic phases: 

(1) Drivers make out forms re- 
cording gallonage withdrawn when 
they fill their trucks. This enables 
the bookkeeper to keep track of the 
stock. 

(2) The drivers make out daily 
reports on the accounts they visit, 
listing the volume of deliveries and 
amounts of money collected or cred- 
its granted. 

(3) Sales reports for The Texas 
Co. list individual truck delivery to- 
tals, cash collected and collections 
made on accounts receivable. 

(4) A detailed accounts receivable 
report accompanies the sales report. 

(5) The company bills the individ- 
ual accounts, where credit is allowed, 
and duplicates are sent to the con- 
signees. 

Each statement bears the amount 
of credit that may be extended. The 
amount is determined on the basis 
of experience. The consignee is liable 
for anything over the authorized 
“eredit allowance. 

Money coliected is deposited daily 
in a Banning bank, then transferred 
by draft to the company’s account in 
a Los Angeles bank. Mr. Guerth re- 
ceives his commission check month- 
ly. 

He has engaged an outside ac- 
countant to audit his personal books 
every 90 days. 


Tight Credit—The consignee is re- 
sponsible for collections; and they 
are an obsession with Mr. Guerth. 
If one factor were to be cited as 
the key to his success, it probably 
would be his tenacious insistence on 
getting paid for products delivered. 
He estimated that 80% to 85% of 


products are delivered on a cash 


basis. 
Over the years, he has evolved a 
philosophy regarding collections. 


“Credit is the worst thing in the 
world,” he observed. “I’m sold on 
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the fact that dealers are better off 
without credit. If a dealer knows he 
has to have the money to get his 
next load of ‘gas’, he wiil set it aside. 
But if he can get credit, he may di- 
vert that money he should give you 
for something else. 

“When you put him on the cuff, 
then you have to start dunning him. 
It costs 50% as much to collect as 
it does to make a delivery. So you 
incur an operating loss, 

“I’ve got a reputation for not be- 
ing soft-hearted when it comes to 
credit. In 22 years, I'd say that 
$1,000 would more than cover all 





the money the company has lost on 
accounts where I’ve extended credit.” 

The drivers coliect, and Mr, Guerth 
constantly checks on them. When 
they show signs of being easy, he 
needles them. He is not obdurate 
to the exclusion of cases he believes 
justifiable. He observed that when 
dealers were starting out, he had 
helped. out about a third of them 
with the financing. 

The strength of Mr. Guerth’'s busi- 
ness is rooted in his long relation- 
ship with the dealers. He has been 
the supplier of two-thirds of them 
for 15 to 20 years, he said. Though 
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G. P. Gillette 
Gillette Oil Co., New Orleans, La. 
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“It does everything represented in your 

circular and more. It even cleans perfectly drums 
that have semi-solid matter in bottoms, such 

as those in marine engine oil service. Our rinser 
is used to clean 600-1000 drums a month. We 
heartily recommend it as a time and money 
saver for any drum-packaged 

product that can be solvent cleaned.” 


Gilbert & Barker Manufacturing Co. 
West Springfield, Mass., Toronto, Canada 
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amiable, Mr. Guerth is not the back- 
slapping type. So the relationship 
is one of mutual respect rather than 
a buddy-buddy friendship. 

The business of maintaining his 
rolling stock is divided among his 
customers. 

Peak Periods—One characteristic 
Mr. Guerth has had to contend with 
is seasonal fluctuation. From October 
to May, business is good, being es- 
pecially brisk from Christmas to 
Easter, while the hot summer months 
are the off season. During the peak 
months, there is an influx of resort- 
goers not only at Palm Springs and 


Banning, but at most of the com- 
munities in his territory. 

In the off season, volume dips 
about one-third. During winter the 
ratio of premium to regular is 60/40 
and swings to 70/30, with regular 
out front, in the summer. 

Mr. Guerth’s staff consists of Tom 
Cc. O’Kelley, who has worked for 
Mr. Guerth since 1932 and has been 
his bookkeeper for 6 years; Jack 
Cochran, driver-salesmen, who has 
been with him 4% years, and Gii- 
bert Bronson, driver, 2 years. Staff 
steadiness helps stabilize the rou- 
tine. 


USE BLACKMER TRUCK Pemra 


- » « more gallons per day per truck 


Ball bearings. 


Plastic vanes. 


Controlled pressure. 


Quiet operation. 


"THE Heagy oF THE 


BLACKMER PUMP COMPANY 


ont 


wRuLl T ANK’ 


Write for 
Bulletin TP3A 


GRAND RAPIDS, MICHIGAN 


Business Headaches — His biggest 
problem today is that of trying to 
make the dollar stretch. He noted 
that he paid $6,000 for a semi-trailer 
in 1934, that motor equipment now 
costs two and three times more than 
it used to. A tire costs $100, com- 
pared to $50 before the war and $25 
about 15 years ago, he recalled. 

“You’re a lot harder put to try to 
show a profit today,” he remarked. 

While the routine is well estab- 
lished, Mr. Guerth finds plenty of 
daily problems to cope with. As a 
sample, the owner of one station has 
received a glossy offer to sell out at 
a price considerabiy above the sta- 
tion’s value. The proprietor is will- 
ing to sell. As a thoughtful gesture, 
he has given Mr. Guerth first. re- 
fusal at the bid price, Mr. Guerth 
wants to preserve the volume; but he 
doesn’t want to pay an excessive 
price. It’s an old problem with dis- 
tributors. 


Ashland Acquires Superior 
Oils at Owensboro, Kentucky 


ASHLAND, Ky.—Superior Oils, 
Inc., of Owensboro, Ky., has been ac- 
quired by Ashland Oil & Refining 
Co., which will operate the company 
under Ashland’s marketing division 
and “Flying Octanes” brand. Includ- 
ed in acquired properties are 25 serv- 
ice stations—about half owned and 
leased and other half dealer-operat- 
ed—a bulk plant at Drakesboro, Ky.., 
warehouses in Owensboro and Drak- 
esboro, commercial and farm ac- 
counts, marketing and dispensing 
equipment. 

Superior Oils has been averaging 
about 200,000 gals. a month, Ashland 
said. It maintained headquarters in 
Owensboro and operated also in Hen- 
derson and Drakesboro. 

Most of distribution is being turned 
over by Ashland to three commission 
agents: Jimmy Mobberly, Inc., 
Owensboro; McLemore & Washburne, 
Drakesboro, and Charles Foard, Hop- 
kinsville. Remainder will be served 
from Ashland’s Henderson bulk 
plant. 

Principal owners of Superior Oils 
were Leroy Tyler, who served as vice 
president and general manager, and 
Carl Morrison of Owensboro, an in- 
dependent producer. Tyler is ieav- 
ing company to join Morrison in pro- 
duction operations. 


Gasoline Tax Take Hiked 


NPN News Bureau 
WASHINGTON—Internal Revenue 


Bureau reported that federal tax col- 
lections on gasoline moved from re- 
fineries amounted to $474 million dur- 


.ing the last half of 1952, an increase 


from the corresponding 1951 period 
($336 miilion) of 41%—due in large 
part to the boost in tax from 1.5c a 
gal. to 2c on Nov. 1, 1951. 
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SAE Speakers Give Nod to Dealer Shop 
On Knotty Truck Maintenance Question 


Whether it is more economical to 
set up a fleet shop for truck mainte- 
nance, or to contract for maintenance 
through a truck dealer shop has long 
been a difficult problem for fleet 
owners. 

For some fleets, maintenance by 
dealer shops has proved best. Others 
find that the answer is to establish 
their own fleet repair shop. At the 
January .meeting of the Society of 
Automotive Engineers in Detroit, a 
symposium on the maintenance of 
trucks and other automotive vehicles 
discussed the advantages and disad- 
vantages of both systems. 


Among the speakers were Carl T. 
Doman, Ford Motor Co.; Walter H. 
Langseder, fleet manager for the 
Thomas J. Lipton Co.; W. W. Ed- 
wards, General Motors Corp., truck 
and coach division; Robert W. Thom- 
as, Quality Bakers of America Co- 
operative, and F. G. Allen, White 
Motor Co. 

With the exception of Mr. Thomas, 
who told of his company’s unique 
system for preventive maintenance, 
the opinions offered by the speakers 
seemed to indicate the advisability, 
for economy and efficiency, of choos- 
ing the dealer repair shop in connec- 
tion with truck fleet repair service. 


Benefit by Studies—Mr. Doman 
said: “One of the biggest arguments 
for the dealer repair shop in connec- 
tion with fleet service is the close 
relationship of the dealer and the 
factory which he represents. Many 
months ahead of introduction of new 
models . . . the factory service de- 
partments are studying all requi- 
sites of the vehicles for proper and 
efficient maintenance. 

“These studies include the devel- 
opment of proper special service 
tools, development of ‘flat rates’... 
owner manuals, lubrication charts, 
shop manuals, dealer service facili- 
ties, and finally, specialized dealer 
training .. .” 

The development of special tools 
and their availability to the dealer 
repair shop was cited by Mr. Doman 
as an example of the money and 
time to be saved by the fleet owner 
whose work is done by a dealer. 

Pointing to the large expenditure 
involved in establishing fleet-owned 
maintenance facilities, Mr. Doman 
said, “. . . the dealer eliminates the 
need for enormous financial invest- 
ment on the part of the fleet owner. 
Special tools and special facilities are 
all expensive; in fact, so expensive 
that only the larger fleet-operated 
shops can afford to invest. They sim- 
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p-y cannot do a good job without 
the special equipment.” 

Lists Savings—In summarizing, 
Mr. Doman listed 14 advantages of 
the dealer repair method over the 
fieet-o perated maintenance shop. 
They are: 

1. More fleet time on the road. 

2. Less investment 
land and equipment. 

3. Less investment in inventories. 

4. Lezs obsolescence cost. 

5. Fewer shop  personnel—clerks, 
purchasers, etc. 

6. No need for special tools. 


7. No need for trick maintenance 
gadgets to be installed. 


in buildings, 


8. Faster availability of 
tools to dealers. 

9. Faster availability of suggested 
time schedules. 

10. Availability of factory cchools 
for dealer mechanics. 

11. No need to “man up” for peak 
repair shop loads. 

12. Many dealers or private shops, 
by having fleet work, can enlarge 
and better equip their organizations 
to do work at a lower cost. 

13. The return of defective parts 
to the factory for examination, 
through organized channels, results 
in faster action to clean up these 
problems. 

14. The factory, through its deal- 
ers, can better follow fleet operators, 
ctudy their operation, make changes 
in design, and thus bring the opera- 
tor closer to the factory. 


special 


Another facet of the problem of 
fleet-owned maintenance vs. dealer 





BURNING TANK TRUCK lies on its side in Little Falls, N.Y., after the transport 

skidded, jackknifed, upset and caught fire. Resulting fire destroyed seven homes 

and damaged several other buildings. Driver aroused occupants and is credited with 
saving 13 families 
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repair service was examined by Mr. 
Langseder. Pointing to the burden- 
some detail that must go into the 
planning and operation of a fleet- 
operated repair shop, Mr. Langseder 
said: “A maintenance system must 
be flexible, simple and exacting... . 
It must be also kept in mind that 
over-maintenance can be as costly 
as too little maintenance, so a care- 
ful study of the fleet’s maintenance 
requirements must be made.” 


Dispersed Fleets—He pointed out 
that scattered fleets for the most 
part, have no sizable concentration 
of vehicles in any one area. There- 
fore, he stated, fleet-owned shops 
equipped with expensive tools, re- 
placement parts stock and other cost- 
ly facilities are not feasible under 
these circumstances. 

“In some respects, this has its ad- 
vantages, and in other respects its 
disadvantages,” Mr. Langseder said. 

He listed the reduction in “dead” 
mileage to and from the repair shop 
as a big advantage in utilizing dealer 
service. However, he added, there are 
“not enough fleet-minded dealers ag- 
gressively soliciting fleet service 
work ... An adequate work load 
for the size of the shop is not pro- 
vided and consequently, the ability to 
provide 24-hour service required by 
good fleet maintenance is lost. The 
ideal setup is where a vehicle can 
be left in the evening to be ready the 
next morning...” 

In conclusion he urged that the 
fleet operator select dealers with the 
same critical eye he would use if he 
were hiring men for his own fleet 
shop. 

Mr. Edwards reiterated the opin- 
ion offered by Mr. Doman, who em- 
phasized the advantage held by dealer 





shops through their closeness to the 
manufacturer. 


Time, Money Factor—‘“It is the 
constant contact maintained by the 
manufacturer with their dealers,” 
Mr. Edwards said, “which results in 
the dealers being more up to date 
than many fleet shops on product 
maintenance and product corrections. 
‘ It takes time and money to 
study publications and train person- 
nel. Where fleets cannot see their 
way clear to make this time and 
money available, they should strongly 
consider arrangements for handling 
service work through existing dealer 
shop facilities.” 


The guaranteed maintenance per- 
formed by a manufacturer was out- 
lined by Mr. Allen. He explained the 
types of service given by his com- 
pany and the manner in which the 
contract costs are computed. 

“We have at the present time sev- 
eral thousand trucks under contract 
with customers for the maintenance 
of vehicles. . . 

“These contracts vary in form and 
include: 

“1. A strictly preventive mainte- 
nance contract wherein we estab- 
lish a cost per month or mile for 
greasing, minor repairs, etc., on a 
given truck. 

“2. A guaranteed maintenance con- 
tract wherein we guarantee the la- 
bor at a given cost per mile over a 
period ranging from 50,000 to 100,000 
miles per year and over a period of 
three years. . . . We assume all re- 
sponsibility for repairs and labor for 
a given truck under given operating 
conditions at a given cost per mile 
over that period. 

“3. A guaranteed maintenance con- 
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tract wherein we guarantee the la- 
bor and material at a given cost per 
mile over a period ranging from 
50,000 to 100,000 miles per year and 
over a period of three years.” 


Pricing Schedules—Under the vari- 
ous contracts, Mr. Allen said, it be- 
comes necessary to predict the time 
at which various components in a 
truck or tractor must be removed. 
This is done, he said, by schedules 
drawn up in such a way as to show 
when these units should be replaced 
and the man hours needed to do the 
job. This combination gives the sales 
department and service departments 
the ‘selling rate for guaranteeing la- 
bor and the necessary operating 
schedules. 

The third type of contract, which 
guarantees materials as well as la- 
bor and preventive maintenance, is 
computed in the same manner with 
the added computation of material 
costs. 

Mr. Allen explained that the White 
Motor Co. has drawn up complete 
schedules for preventive maintenance 
in several mileage increments. 

“Each mileage rate,” he _ said, 
“shows the lubrication and inspec- 
tion schedules that should be carried 
out and indicates the labor hours 
necessary to carry out each one of 
these. ... 

“The next schedules show labor 
hours necessary for repair work, 
which means unit exchange, replace- 
ments and other work needed over 
and above the preventive mainte- 
nance.... 

“All details of this plan, its possi- 
bilities, contracts, etc., are in the 
hands of our branch offices and are 
available to customers upon request,” 
Mr. Allen said. 


Assembly Committee Studies 
New York Truck Tax Bill 


ALBANY, N. Y.—The state assem- 
bly has referred to its ways and 
means committee administration bill 
suddenly introduced and passed by 
Senate Feb. 2 which would enable 
truck owners to pay both registra- 
tion fees and ton-mile tax on bases 
of owner-declared weight of truck 
plus maximum load it will carry as 
declared by owner. 

However, to make up for “loss” 
of revenue through change in load 
definitions, bill also would eliminate 
exemption from ton-mile tax now 
granted for every truck operating 
within single pubiic service commis- 
sion zone. 

Under regulations of state motor 
vehicle commissioner which were to 
be effective for 1953 registrations, 
maximum loaded weight figures would 
have been used which were establish- 
ed by state for all categories of 
trucks, regardless of whether they 
customarily carried light or heavy 
loads. 
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Michigan Oil Jobbers Rap Proposed Ton-Mile Tax 


Michigan petroleum marketers are 
up in arms over the proposed ton-mile 
tax bill on trucks scheduled for con- 
sideration by the Michigan legisla- 
ture during the 1953 session. 


In an effort to advise Michigan oil 
jobbers of the threat to highway 
transportation the association publi- 
cation printed an article in a recent 
issue attacking the proposed measure 
and pointing out its inequities, 


Calling the proposed ton-mile tax 
an “unfair tax burden” the article ac- 
cused the “pro-railroad” group of 
sponsoring the bill in an effort to 
squash truck competition. 


The article states, “Owners of com- 
mercial vehicles are already . . . pay- 
ing their just share for the use of 
the highways and any additional 
cost would certainly reflect them- 
selves in higher costs to jobbers for 
the petroleum products which they 
purchased and delivered.” 


An API tax economics bulletin, 
published shortiy after the New York 
tax went into effect, is quoted in 
the Michigan article to back up its 
argument that the ton-mile tax is 
both unfair and unsound in an eco- 
nomic sense. 


The bulletin points out that the ap- 
parent simplicity of the ton-mile tax 
as levied in New York State is ex- 
tremely deceptive. 


“Taxing motor vehicles on the 
basis of ton miles,” the bulletin 
states, “sounds wonderfully scientific. 
But it’s not. This ‘scientific’ tax 
blandly disregards highway space re- 
quirements, axle loads, engine effi- 
ciency and countless other variable 
factors which must enter into any 
proper consideration of highway use. 


“Whiie no one factor can accurate- 
ly measure highway use, the ton-mile 
theory misses the target complete- 
— 

The bulletin calls the ton-mile tax 
indefensible in practice in that it de- 
fies proper administration and en- 
forcement because the tonnage and 
mileage carried by thousands of 
trucks cannot be measured accurate- 
ly. Instead, it says, the state must 
rely on each operator to pay his tax 
under a sort of “honor system.” 


The bulletin attacks the blow 
struck at interstate commerce by 
the enforcement of a ton-mile tax. 
It forces out-of-state truckers to pay 
unfair taxes and encourages truck 
operators to keep their trucks out of 
the state with a truck tax, the API 
said. 


The bulletin holds up as an ex- 
ampie the retaliatory measures taken 
by two other states, Vermont and 


,Ohio, against New York after pass- t 
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age of the ton-mile tax became ‘elt 
on the highways. 

The article concludes with this 
warning: “The ton-mile tax, if al- 
lowed to spread, could wipe out over- 
night all the hard-won gains achieved 
over the years in breaking down 
trade barriers between the states.” 


U. S. Ocean Tanker Fleet 
Shrinks Despite New Ships 


WASHINGTON —-U. S. privately 
owned ocean-going tanker fleet now 
has 447 units of 6,743,000 deadweight 
tons, study made by National Federa- 
tion of American Shipping shows. 
Tota is decline of 10 ships and 64,000 
tons since Jan. 1, 1952. 

Report shows that four large tank- 
ers were built this year but that 
nine were sold or transferred abroad, 
four were marine losses and one was 
transferred to Greak Lakes opera- 
tion. 

Other highlights of federation’s re- 
ports were: 

Tanker fleet presently constitutes 
23% of world tanker tonnage and is 
60% larger than at outbreak of 
World War Il. 


U. S. flag tanker fleet has added 


only 300,000 deadweight tons from 


MOUNCING 
\ 


new construction since 1947—less 
than 5% of total tonnage. 

By contrast, 10 million deadweight 
tons of foreign tankers have been 
built in that time—-about 40% of 
their total tonnage. 

Further, report shows, rate of for- 
eign bui.ding continues to run ahead 
of U.S. At mid-1952, United King- 
dom had 3.8 million tons under con- 
truction and Norway had 3.1 million 
tons while tankers on order in U.S 
reached only 755,000 tons. 


6,371 Tank Cars Built 
In 1952, Report Shows 


WASHINGTON — The Defense 
Transportation Administration said 
last week that the construction of 
railroad tank cars in the United 
States totaled 6,371 in 1952, with an- 
other 4,658 units on order with build- 
ers as of Jan. 1, 1953. 


Of the 6,371 constructed and as- 
signed to service, 2,012, or aimost one 
third were built as carriers of lique- 
fied petroleum gas, the report said. 
Of all other classes of cars, built 
for specific purposes, 434 Were as- 
signed to carry petroleum products 
and 791 were constructed for general 
service. 

The 1952 total compares with 6,- 
495 cars turned out in 1951. 
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¢ Th , THE GUDGET PLAN WORKS 
a ne | CROWN Oll CORPORATION 
CROWN CHATHAM, NEW JERSEY 




















i 
alone BPE | ! ? 
; : | 1. First, we estimate your fuel requirements for next year on the basis of your annual 
.~ BUDGET - ii Gentlemen ; average consumption 
ey Wilt you enroll us n your Budget Plan ond send us our set of “Instalvelopes”, | 
LS PAYMENT {ll addressed ond stamped, 10 make 1 easy for us 10 mail im our monthly payments : 
* i 2s they tall due. : '& We then add the cost of the burner service contract IF you want such a contract 
ef tit - x 
my 4 PLAN if} When you prepare out figures nee } $15.00 for a 1952-1953 OlL BURNER 
“4 i SERVICE AGREEMENT. | 3. We divide the tots! estimated cost into ten equal payments, which you make each 
% Spreads your “ sig | month from June through March. 
heating cost ¥ Name —___. PT te ee ee | a . . 
2 ; if \ %. As oil is delivered you will actly as before—a printed meter ticket showing 
ee ee ee Ee the number of gallons delivered and giving the posted price st the time of delivery 
over -—-—— : 
. = 
E f Ce ie Ia | 5 Since the estimated cost will likely vary 2 bit from the actual cost, we will render you 
Fs TEN o | an itemized statement at the end of the heating season showing all deliveries and the 
bes MONTHS i}. My Tek Holds____ ___ Gallons. | amounts paid. We make any final adjustments at that time. M we owe you « balance. 
t ‘ send check. if balance send check. 
Pt ~~ | There Is Roughly __ Gallons in it Now. " ” wie eo ” ar 
L ey ws and there 1 “0 ext tge f onve c | CROWN OI CORPORATION CHATHAM. NEW JERSEY 








BUDGET APPLICATIONS, printed on a business reply card form, were sent out to all Crown Oil Corp. customers 


Jobber Makes Budget Payment Plan Work 


While budget payment plans for 
home heating oil customers only 
came into general use within the past 
three years, at least one oil jobber 
tried it out as long ago as 1939. 
It did not seem to work out well 
when Crown Oil Corp., of Chatham, 
N. J., first put the system into use. 


The reason the budget plan failed 

initially for Crown, in the opinion of 

Cc. E. Brugler, vice president, was 

becauce the program lacked one fina! 

‘ step which he calls an “automatic 
collection plan.” 


Everything elce was provided for: 
customers were given estimates of A 
annual fuel expenditures; the annual 
total was broken down ‘nto cqual 
monthly amounts; provision was 
made for end-of-the-season adjust- 
ments of any variations between the 
amount of oil actually delivered and 
the advance estimate, either by re- 
fund or by additional billing as the 
individua: case might require; month- 
ly statements were mailed to cus- 
tomers for each installment on the 
budget account. 

Apparently the plan was too in- 
formal. Collection experience was 
unsatisfactory as customers seem- 
ingly were not impressed with a feel- 
ing of obligation to meet installment 
payments regularly, without ‘urther 
prompting. 

Under the current plan, an appli- 
cation form is sent to customers 
which they may sign and return if 
they desire to take advantage of the 
AUTOMATIC COLLECTION feature of budget plan used by Crown Oil Corp, is a  ©4!_instal:ment method of — 
series of self-addressed remittance envelopes sent to each budget customer. A wrap- for the annual heating oil supply. 

per in which the envelopes are mailed permits customers to record payments Customer’s Record—After the fuel 





‘ 
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requirements are estimated, a pack- 
age of 10 self-addressed envelopes is 
mailed to the customer.” The envel- 
opes are wrapped in a printed form 
on which the customer may keep a 
record of each payment as made. At 
the top of the form appears the 
amount due each month, 


Incoming payments are credited to 
each customer’s account promptly, 
but no statements are sent to him 
until the end of the season. In of- 
fect the customer is provided with 
his own bookkeeping system before 
the opening of the heating oil season, 
and he knows that the burden js 
thereafter on him to keep up with 
his payments. As a result the cur- 
rent program is working out with 
much better success than the first 
effort in 1939. 


Annual fuel oil contracts and an- 
nual burner cervice contracts are 
used by Crown. Forms printed on 
business reply cards are used which 
are similar in general appearance to 
the budget application form. The 
burner service cost of $15 per year, 
can be added to the annual fuel es- 
timate, and the entire total paid off 
in 10 equal monthly installments, if 
the customer so desires. 


One unusual feature of the Crown 
program differs from those in gen- 
eral uce elsewhere. The budget pay- 
ments begin in June and end in 
March. Other fuel oil sellers either 
use a 12-month program beginning 
in June and ending in May, or 9- 
month or 10-month contracts begin- 
ning in September and ending either 
in April or May. The latter two 


BULK PLANT and office of Crown Oil Corp., at Chatham, N. J., is largest of five 


plants from which the company distributes Mobilheat over seven counties. 


Chatham 


storage capacity is now 500,000 gals., following recent addition of a 250,000 gal. tank 


methods are by far the most com- 
mon. 

By way of explanation Mr. Brugler 
feeis that under his program of pay- 
ment dates customers are less likely 
to object to having their tanks filled 
toward the end of the heating season, 
which in his area occurs in May. It 
might be added that no special in- 
ducements need be offered on sum- 
mer fills to customers who are al- 
ready committed to making monthly 
payments through the summer 
months; and there is less strain on 
the fuel oil marketer’s working cap- 
ital with such a plan. 


Sales Increase Forecast 
In Oil Heating Equipment 


NPN News Bureau 
NEW YORK — Recent market 
studies indicate there will be an in- 
crease of 5% to 8% in sales of au- 
tomatic oil heating equipment in 
1953 over last year, according to T. 
A. Crawford, president of Oil-Heat 
Institute of America, Inc. 


Although final reports for Decem- 
ber have not been completed it is es- 
timated 1,520,000 installations of oil 
burners, boiler-burner and furnace- 
burner units were made in 1952, a 
gain of about 5% over 1951, he said. 
For centrally heated homes, power- 
driven burner saies rose 5% to 725,- 
000, and vaporizing burner installa- 
tions were up about 1% to 750,000. 
In commercial-industrial field 45,000 
burners were installed, 3-5% increase 
over 1951. 


“Outlook for sales of oil burning 
equipment is excellent for coming 
year for both heating and year round 
air conditioning,” Mr. Crawford raid, 
“because materials have become more 
plentiful and more - than - :iormal 
socks of oil are piled up to meet all 
consumer needs.” He pointed out, 
however, industry reeds additiona: 
manpower. 





CROWN Olt CORPORATION 
CHATHAM, NEW JERSEY 
Gentiemen. 


Please schedule service on my oi burner in the coming season, subject to the provisions 


nt — 1952 


. 
| BURNER SERVICE AGREEMENT 
| 


Annual Rate — for Crown Las Customers Only $15 
and condinons of your 1952-1953 OIL BURNER SERVICE AGREEMENT, for which | agree to pay 


$15.00. | understand you reserve the nght to decline acceptance if my unit fails to pass your | e VACUUMING 
wspection. 


You may “Summer Service” my system any time between June Ist and September 30th, 


We will wire brush and scrape the imtenor of your borer or furnace and remove 
all soot with vacuum and attachments designed especially for reaching hard-to ge 
at flue passages. 


We will remove and clean burner nozzle . . . strainer . . . electrodes. We will clean 
and lubncate all burner, blower and circulator motors... clean blower fan... mstall 
new fiter carindge if required (carindges extra). . dust electncal controls anc check 
all contacts and connechons 


@ CLEANING 
except while we are vacationmng,___ = a | 


MY PHONE NO 





| @ ADJUSTING We will test-fire burner following vacuumung and cleaning operations and make oii 
" adjusiments required to insure a clean-burming fire. check for proper dral! reguls 


| thon, lowest practical stack temperature, ai leaks, etc necessary to establish max 


wmum burning efficiency 

| ®@ EMERGENCY We will be on call to supply emergency service in the event of burner failure 
throughout the year. 

| (Agreement does not cover replacement of any worn or damaged parts o1 call for werwice resutung bow 


— damage camed by vorms and flood: - Agreement covers boiters woh reed capecty 9 te 730 s@ 
fh of redation) 








FOR “ALL YEAR” BURNER SERVICE 


FILL IN AND MAIL-NO POSTAGE REQUIRED 


























BURNER SERVICE CONTRACTS at an annual cost of $15.00 may be included in the heating oil annual budget, if the customer 


so desires 
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December Station Building Permits 
Continue At Higher Rate Than ‘51 


NPN News Bureau 
WASHINGTON—Greatest activity 
in service station construction per- 
mits during December was in the 
West South Central section of the 
U. 8S. including Arkansas, Louisiana, 
Oklahoma and Texas. Valuation of 
the permits amounted to $577,000. 

Over all, the valuation of service 
station permits in U. S. in Decem- 
ber, 1952, was $2,787,000 as com- 
pared with $1,627,000 in same month 
of 1951, or an increase of 71%. The 
number of permits in December, 1952, 
was 215 compared with 159 in De- 
cember, 1951. 

These figures compiled by the Bu- 
reau of Labor Statistics also show 
that the value of December station 
construction permits was 23% iess 
than the $3,625,000 valuation for 
November, 1952. 

Figures are estimates by the bu- 
reau based on checks with local city 


and town officials. They include 
construction within urban places, 
which the bureau defines as cover- 
ing all incorporated places of 2,500 
population or more in 1940, plus a 
few unincorporated civil divisions. 
Figures are from places containing 
about 85% of the U. S. urban popu- 
lation. 

They do not represent the volume 
of building actually started each 
month, because no adjustment has 
been made for lapsed building per- 
mits, nor for the lag between issu- 
ance of the permit and actual con- 
struction start. 


Power Fuel Use Increases 
NPN News Bureau 
WASHINGTON — Federal Power 
Commission reported that fuel oil 
consumption by electric power plants 
totaled 67 million bbls. in 1952, an 


December Service Station Construction Permits 


(Valuations shown are in thousands of dollars.) 




















Region and State oo nome ~ 4 nm by 
December No b 4 
1952** 1952 1951 1952** 1952 1951 
paavelee aaa 215 272 159 $2,787 $3,625 $1,627 
New England .......... 9 8 18 91 104 178 
Connecticut .......... 2 1 5 35 10 50 
SI, cas a's 6d os 6 30:0 t t t t t t 
Maszachusetts ........ " 4 13 48 63 128 
New Hampshire ...... 7 1 t t 10 t 
Rhode Island ....... 1 2 t 8 21 t 
WUNOUE Ls bs can duces t t t t t t 
Middle Atlantic .......... 38 50 17 525 682 153 
New Jersey ........... 15 26 7 201 352 57 
. @ . Ferrers ; 10 112 9 125 1147 86 
Pennsylvania ......... 13 12 1 199 183 10 
East North Central ....... 25 56 20 449 895 271 
EY .oh.edl ewvewmadhs> “ 13 5 176 240 50 
Do cad ewewaw ths a 1 8 9 17 82 126 
Michigan 4 6 1 121 95 15 
RIN 6 22 4 379 7 
Wisconsin 5 7 1 67 99 5 
West North Central 22 32 9 330 417 94 
WE antde eee cesses 2 2 1 30 27 9 
Kansas . t 2 t t 44 tT 
Minnesota 5 9 3 118 136 45 
WEEN sv deweecseoctre 10 15 1 127 160 15 
Nebraska ............. 3 2 3 38 30 18 
North Dakota ...... 1 Tt tT 15 t tT 
South Dakota ......... 1 2 1 2 20 7 
South Atlantic . 41 43 35 467 526 362 
Delaware ............ ‘ + t t t t 
Washington, D. C. .... 2 Tt 1 23 T 12 
EEE Lat hGUW ss <0 bs 17 20 8 147 214 86 
QOS cn cstescivecrss 5 3 10 61 27 74 
BERD oeanecéceicers t 3 5 ? 48 60 
North Carolina ...... 6 5 1 71 75 12 
South Carolina ...... 5 1 7 59 1 62 
WL, Ba tocwes's nadie 5 8 1 77 133 21 
West Virginia ........ 1 3 2 29 28 35 
East South Central 5 7 6 89 80 48 
Alabama ........... é t 5 2 t 66 16 
Kentucky ............. 5 tT 2 89 t 2 
ere eee t t t + t 
n t 2 2 T 14 30 
West South Central 44 39 29 577 517 264 
rkansas 7 ic) 8 90 90 64 
3 4 tT 64 72 
4 2 1 40 13 15 
bia seeecodheenis 30 24 20 383 342 185 
a) 13 7 105 174 74 
T Tt Tt tT T 
3 2 t 34 25 t 
2 1 t 30 17 tT 
2 1 t & 23 Tt 
t t t tT t t 
T 3 3 Tt 19 16 
REC CROR DG KO 00 04% 2 5 2 33 64 26 
, Eee R Tt 1 2 t 26 32 
Ke We S01 a6 0568s Wee's 22 24 18 154 230 183 
SOME wneseas seers 14 20 15 75 180 144 
SOOMOR bdo as odseniedes 3 1 1 19 20 12 
Washington ...... 5 3 2 60 30 27 


** Preliminary. 
t 


increase of 5% from 1951 total of 64 
million bbls. The report also showed 
gas consumption of 912 billion cu. ft. 
(up 19.4% from 1951) and coal con- 
sumption of 107 million tons (in- 
crease of 1.2%). 


Octane Hike Cancelled 


NPN News Bureau 

CHICAGO—Great Lakes Pipe Line 

Co. is notifying shippers that the 

scheduled octane increase of one full 

number to 84, which was to be ef- 

fective March 2, has been suspended 
until further notice. 


‘Re-Refiner’ Device Claims 
To Eliminate Oil Changes 


Due to appear on the market soon 
is a device which the manufacturer 
claims may mean the elimination of 
oil changes in motor vehicles. Pre- 
liminary reaction of oil industry lube 
men to claims made for the gadget is, 
to say the least, reserved. 


Made by Emerson E. Smith, Hunt- 
ington Park, Calif., the device is 
described as being designed for use 
in conjunction with the oil filter on 
all types of gasoline, butane and 
Diesel engines. Called the “Finwall 
Electric Oil Refiner,” the device sup- 
posedly “re-refines” the motor oil by 
means of a by-pass line from the 
top of the oil filter to an atomizing 
jet. The oil flows over an electric 
coil at a temperature of 194° F. The 
objective is to evaporate the fuel 
dilution and water from the oil. 

The contention is that, by using 
this “re-refiner’”’ and a good oil filter, 
the need for oil changes would be 
eliminated and the average motorist 
would buy only a quart of oil every 
1,000 to 1,500 miles. A few of the 
devices are reported in use now, with 
regular production scheduled in about 
two months. Present cost of the unit 
is $20 but ultimately is expected to 
drop to $10. 

Keen interest, balanced by extreme 
caution, explains best the reaction of 
oil industry lube men on the West 
Coast to the “re-refiner.” 

Lube man for one West Coast major 
questioned whether the device would 
solve the acidity problem. He re- 
served further judgment pending lab- 
oratory tests. 

Another major company lube man 
raised a number of questions: 

What does the device do to lacquer- 
forming materials; what happens to 
the gasoline and water; what does it 
do about acids; will it strip additives 
from the oil; how does it handle 
particles of contamination smaller 
than 2 microns which may not be re- 
moved by the filter; what about the 
heavy ends of gasoline not affected 
by 190° temperature? 

Nelson J. Finwall is named as in- 
ventor of the device, beginning his 
experiments some 20 years ago. He 
currently is a cattle raiser but is 
said to retain an interest in the “re- 
refiner” venture. 
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SUPERVISORS OF SALES OPERATIONS for Tide Water Associated get together in San Francisco for a two-day meeting to 
Left to right, front row, are these western division executives; 
operations; W. A. Reanier, sales manager; and T. E. Pugh, manager of sales operations; 


discuss plans for 1953. 


I. E. Chapman, assistant manager, sales 
all of San Francisco. Left to right, 


back row; J. C. Kehrli, Portland; Eric Freitag, Los Angeles; E. J. Willits, San Francisco; R. J. McConahay, Seattle; S. H. Oser, 


E. M. dolly, as- 
sistant manager 
of Esso’s_ sales 
department in 
the Tennessee- 
Arkansas divi- 
sion, will this 
year head the 
Tennessee Oil In- 
dustry Informa- 
tion Committee 
as chairman. 

Mr. Jolly suc- 
ceeds Calvin 
Houghland, presi- 
dent of Direct Oi] Co., Nashville, who 
has served as state chairman for the 
past three years. 

Mr. Jolly plans to put special em- 
phasis on promoting oil’s story to 
schools, farm audiences, women’s 
groups and to community leaders. 

A graduate of Louisiana State Uni- 
versity, Mr. Jolly has been with Esso 
for 33 years and since 1933 has been 
a resident of Memphis. 


* = * 


Edward T. Fulham has joined 
Western Oil and Gas Assn. as a 
public relations representative to work 
with John Funk on the West Coast 
Oil Information Committee program. 


Mr. Jolly 
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Sacramento; and A. G. Brockway, Fresno 


John P. Murray, assistant West 
Coast lubricants manager for Shell 
Oil has retired after 20 years. 

A native of Denver, Mr. Murray 
joined Shell in 1933 as local manager 
at Seattle. Previously he had been 
an Independent oil jobber in the Pa- 
cific Northwest for many years. 


NPN ENTERS 
THE PICTURE as 
two New Mexico 
marketers take 
over top jobs in 
the state-wide 
OIC program for 
1953. R. A. Gas- 
kins, left, Conti- 
nental Oil Co., was 
recently elected 
vice chairman, 
New Mexico, 
OIC, and C. A. 
Copple, vice pres- 
ident of Malco Re- 
fineries, Roswell, 
was elected chair- 
man 








In 1936, he was transferred to 
Shell’s head office in San Francisco 
as manager of the trade relations 
department. During 1939 and 1940, 
he served as division sales represen- 
tative in Los Angeles, and in 1941 
was appointed to the position he is 
leaving. 
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CEREBRAL PALSY PARENTS COUNCIL is the recipient of a $250 check from the 


Oil Men’s Club of Greater St. Louis. 


The check is here being presented to the sec- 


retary-treasurer of the council, Mrs. K. C. Baker, by Harry E. Milton, right, Milton 
Oil Co., while C. E. Muellerleile, Cities Service, looks on 


B. L. Graves is 
retiring April 30 
as vice president 
and chairman of 
the operat- 
ing committee of 
Tide Water’s 
eastern division, 
and also is re- 
signing as a 
member of the 
board of direc- 
tors. 

Mr. Graves 
started with the 
old Associated Oil Co., 40 years ago 
as a clerk at San Francisco. He 
later served in various executive ca- 
pacities with the company and its 
successor, Tide Water. Since 1940, 
he has been in charge of all opera- 
tions of the eastern division, with 
headquarters in New York City. 

Mr. Graves plans to continue in the 
oil business after April 30 as a con- 
sultant with offices in New York and 
California, 





Mr. Graves 


August Krell, a Continental Oil Co. 
distributor at Leesville, La., has 
been elected president of the Lees- 
ville Chamber of Commerce, while a 
Shell Oil Co. distributor at Ham- 
mond, La., Ed Hamar, has completed 
his term as president of that city’s 
Association of Commerce. 


William C. Bryant has been ap- 
pointed research director of Magie 
Brothers, Chicago. He will have 
charge of all product development on 
lubricating greases, process oils, cut- 
ting oils and core oils. 
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Newly-elected officers of the re- 
cently organized Desk and Derrick 
Club of Cleveland, are, Helen Braun, 
Shell Oil, president; Margaret Golian, 
Standard Oil (Ohio), first vice pres- 
ident; Mildred Uhl, Shell Oil, second 
vice president; Ann Conrad, Stand- 
ard Oil (Ohio), recording secretary; 
Evelyn Gedridge, Gulf Oil, corre- 
sponding secretary; and Betty Hem- 
isfar, Socony-Vacuum, treasurer. 

New directors include, Mrs. [Ilse 
Michalik, Sun Oil; Miss Katherine 
Prendergast, Shell Oil; Mrs. Rose 
Bleiler, Socony-Vacuum; Mrs. Lois 
Smith, Cleveland Tankers; and Mrs. 
Pearl Dolan, Fleet-Wing Corp. 


DESK AND DER- 
RICK club of 
Cleveland has 
elected Miss Helen 
Braun (right) of 
Shell Oil, presiden: 
for 1953. She is 
shown here accept- 
ing the president's 
book from retiring 
president Mrs. 
Pearl Dolan, Fleet- 
Wing 








Walter E. 
Black has retired 
after nearly 48 
years in oil mar- 
keting. 

Forme r- 
ly Pennsylvania 
saies_ division 
manager for Es- 
so Standard, Mr. 
Black has been 
on a special man- 


Mr. Black agement assign- 
ment for Esso 
since last Au- 

gust. He started his long career 


with Esso and its predecessor com- 
panies back in 1905 as an office boy 
in Baltimore, Md. He very soon 
went into scales work and subse- 
quently served as district manager 
and assistant branch manager for 
the Maryland Sales division. When 
the Standard Oil Co. of Pennsylvania 
was formed, Mr. Black was selected 
to pioneer the development of the 
Western Pennsylvania market for 
the company as branch manager in 
Pittsburgh, In 1945 he was named 
division manager and vice president 
in charge of scales, a position he held 
until the merger of the Pennsylvania 
company with Esso several years 
later. 

During World War I he served as 
a major in France. Mr. Black has 
served as state and district chairman 
of the OTIC and in 1951 was elected 
a vice chairman of the national OTIC. 

He will continue to reside at 630 
Ardmore Ave., Ardmore, Pa. 


* * * 


L. R. Christie, secretary-treasurer, 
United Oil Corp., Columbus, Ga., is 
author of an article appearing in 
The Credit World, on the “Control 
of Credits and Collections.” 
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VISITORS at the Georgia Independent Oilmen’s Assn., include John White of 


Hewitt Oil Co., and Batson Hewitt, Coastal Terminals, both of Charleston, S. C. Left to 
right, Jack Barrett, Barrett Oil Co., Savannah; Mr. White; 


Mr. Hewitt; and Reginald 


Trice, Trice Oil Co., Macon, Ga. 








GETTING TOGETHER at a recent OIIC meeting in Wichita, Kans., are, left to 

right, William G. Teaney, Socony-Vacuum, Kansas City, co-chairman for eastern 

Kansas; J. B. Smith, executive vice president, Vickers Petroleum, executive vice chair- 

man for the Oklahoma-Kansas OJIC district; and T. E. Gilmore, Phillips Petroleum, 
retiring co-chairman for central and western Kansas 


Mr. and Mrs. Ralph Matthews (he 
is executive secretary of the Inde- 
pendent Oil Compounders’ Assn., 
Kansas City, Mo.), are due back this 
week from a 17-day cruise through 
the Panama Canal and on to Guaya- 
quil, Ecuador. The Matthews sailed 
from New Orleans Jan. 26. 


* * * 


Two positions have been created in 
the Urich Serve Yourself Stations, 
Inc., Whittier, Calif. They are mer- 
chandirce manager, filled by Walter W. 
Horney, and budget manager, filled 
by J. L. Van Sandt. 

Mr. Horney, with a varied back- 
ground, has been an industrial re- 
lations counsellor at Hughes Aircraft 
the past two years. Mr. Van Sandt, 
who has served 15 years with the 
Bank of America, will be in charge of 
all budget and credit activities. 


* * * 


H. W. Tallevast, president of Horry 
Supply Corp., Conway, S. C., recent- 
ly completed construction of a new 
warehouse and office building. 
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I. P. Yancey, a jobber in Somer- 
ville, Tenn., has plans under way for 
the construction of a new service sta- 
tion. 


New officers of the Desk and Der- 
rick Club of New York are Edna 
Hurry, Jersey Standard, president; 
Elizabeth Van Kuyk, Socony-Vacuum, 
vice president; Ida Tangemann, 
Standard-Vacuum, recording  secre- 
tary; Frances Gasper, OIC, corres- 
ponding secretary; Constance Keller, 
Esso, assistant corresponding secre- 
tary; Laura Chebbits, The Texas Co., 
treasurer; and Clara Jones, Shell 
Chemical, assistant treasurer. 

Directors elected for one year are: 
Evelyn Darby, Socony-Vacuum; Mae 
Masters, Cities Service; and Marceline 
Marquis, Ethyl Corp. Directors elec- 
ted for two years include: Gertrude 
King, Gulf Oil; Margaret Sweeney, 
Sinclair; and Ruth Kellner, Continen- 
tal Supply. The Desk and Derrick 
Club of New York has 280 members 
representing 60 oil companies. 


John Getgood, former regional 
manager of Phillips Petroleum's sales 
department, has been appointed as- 
sistant sales manager with headquar- 
ters in Bartlesvilie. Succeeding Mr. 
Getgood will be J. E. Haver, former- 
ly manager of the Des Moines sales 
division. E. R. Ogden, has been ap- 
pointed manager of the Des Moines 
division, where he formerly served as 
assistant manager. 

Mr. Getgood has been with Phil- 
lips’ sales department for the past 
22 years. From 1935 until May of 
last year, he was assistant manager 
of the Chicago sales division. 

Mr. Haver joined Phillips in 1930 
as assistant manager of the Des 
Moines sales division. He became 
manager of that division in 1946, In 
his new position, he will be manager 
of the sales department region which 
includes the Kansas City, Omaha, 
Des Moines and Minneapoiis divisions. 

Mr. Ogden has been in the sales 
department since 1932 and has served 
all of that time with the Des Moines 
division. 

* > . 


Clarence H. Jay, secretary and 
treasurer, Pure Oil, has started his 
5ist year with-Pure and predecessor 
companies. 

Mr. Jay started in the Columbus, 
Ohio, office of the Central Ohio Nat- 
ural Gas and Fuel Co., as a meter 
reader at the age of 16 years. 


* * * 


New members of Florida Petroleum 
Marketers Assn., include E. C. Boni- 
fay, E. C. Bonifay Fuel Oil Supply 
Co., Pensacola; Bernard and Thomas 
Blasenstein, Coastal Oi] Co., Jackson- 
ville; Frank J. Fore, Fore Oi] Co., 
Lakeland; J. C. Foster, Jr., Foster Oil 
Terminals, Inc., Opp, Ala.; C. J. King, 
Independent Oil Co., Panama City; 
Ralph E. McLure, McLure Oil Co., 
Marianna; and J. D. Russ, Russ Oil 
Co., Pensacola. 
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Northwest Jobbers Get Together for 30th Annual Meeting 


ve, * 
















The 30th annual meet- 
ing of the Northwest 
Petroleum Assn. was 
held Jan. 22-23 at 
Minneapolis. Mem- 
bers elected new offi- 
cers and directors and 
discussed operating 
costs and percentage 
margins 


RETIRING PRESIDENT of the North- 
west Petroleum Assn., C. H. Arnold of 
Fargo, shown in picture 1, poses with in- 
coming officers. Left to right, H. F. Horn- 
ing, Minneapolis, secretary; N. R. Distel, 
Le Sueur, treasurer; Mr. Arnold; Myles 
Hall, Duluth, president, and Ed Kop- 
plin, Litchfield, vice president. Chatting 
between sessions of the convention were 
these directors shown in picture 2. Left 
to right, Joseph Freyberg of Mankato, 
Ralph Dahlstrom of Alvarado, Minn., 
John Kuether of Milaca, Minn., and 
Lloyd Penrose of Parkers Prairie, Minn., 
Mr. Dahlstrom is a new board member. 
A quip by Fred Meyer of Grand Rapids, 
Minn., shown at left in picture 3, brings 
grin to faces of Harm Smook of Luverne, 
Minn., (center) and John Decker of 
Minot, N. Dak. Attending the board 
meeting were directors shown in picture 
4. Left to right, F. J. Schiefelbein of 
Minneapolis; Kernel Helgerud, Harvey, 
N. Dak.; Gil Gustason, South St. Paul, 
Ross Page, Cavalier, N. Dak. 
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Keeping a finger 


on Quality... 


Pictured is the centralized control room of The Independent Brand for Independents 
our new catalytic cracking unit at the Can- 

ton, Ohio refinery. From here the operator 

reads the instruments and controls opera- 

tions at 256 different points throughout 

the refining process. 


Ashland Oil has always prided itself on 
strict quality control. Jobbers rely on Ash- 
land Oil for top-quality catalytic gasolines 
and other petroleum products. Write for the 
Ashland Oil program of jobber marketing 
under the Ashland Flying Octanes brand 
or your own private brand. 


ASHLAND OIL & REFINING COMPANY 
Home Office: Ashland, Kentucky 
711 Park Bidg., Pittsburgh, Pa. 1402 Federal Reserve Bank Bidg., Cincinnati, Ohio Rural Route No. 4, Paducah, Ky. 


Standard Bidg., Cleveland, Ohio P.O. Box 210, Findlay, Ohio 5 East Main St., Nashville, Tenn. 
2500 Broadway, Evansville, Ind. 3005 Dumesnil St., Louisville, Ky. 2616 E. Broadway, Alton, ill. 





what are the important factors in 


OATING ROOF DEsigy» 


Here are the Floating Roof Specifications which 30 years’ 
experience has shown are necessary for best performance. 


Well designed, close fitting Seals; 
including Primary, Secondary, and Top Seals 
for maximum conservation. 


Pontoons divided into large number of 
GAS-TIGHT compartments for safety. 


Pontoon compartments Deep and Roomy 
so they may be easily entered and inspected 
for maintenance if necessary. 


Pontoon compartments uncluttered 
with framework for easy inspection and 
maintenance. 


COMPLETE CLEAN Drainage. 


Roof designed to take ALL LOADS to 
which the structure may be subjected, with 
better than normal safety factor. 


Pontoons designed to maintain buoyancy 
under all anticipated conditions. 


8 Assure full use of the capacity of the tank 
for in and out storage. 


These specifications are met in every respect by the Wiggins 
Floating Roof and ONLY the Wiggins Floating Roof 


by GENERAL AMERICAN 


GENERAL AMERICAN TRANSPORTATION CORPORATION 


135 SOUTH LA SALLE STREET + CHICAGO 90, ILLINOIS 





